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Good  oid  days 
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Archibald  MacLeish  is 
a  tough  act  to  follow. 

But  William  Stafford  did  it.  He  recently  won 
first  prize  of  $1000  in  the  Chicago  Tribune’s 
Second  Annual  Poetry  Awards.  (Mr.  MacLeish 
won  in  1969.)  Entries  are  selected  from  poems 
published  in  our  Sunday  Magazine,  the  only 
Chicago  magazine  with  a  regular  “poet’s  cor¬ 
ner’’  column. 

We  run  this  column,  we  make  these 
awards,  because  we  feel  a  newspaper  should 
do  more  than  just  report  the  news.  It  should 
foster  greater  appreciation  of  the  arts,  such  as 
poetry,  and  give  greater  recognition  to  the 
finest  poets  of  our  time. 


Are  we  in  danger  of  becoming 
the  rich  man's  paper? 


Suddenly  we  find  ourselves  in  the  money. 

For  about  two  years  we've  suspected  a  cir¬ 
culation  shift  toward  richer  readers. 

Now  it's  official. 

The  latest  Sindlinger  report  says  this:  over 
half  our  households  make  SIO.OOO  to  S5(),(){)(). 

This  calls  for  a  fresh  look  at  the  whole  Los 
Angeles  market. 


Because  now  the  Herald-Examiner  has  the 
power  to  deliver  a  huge  number  of  well-to-do 
readers. 

It's  just  one  more  way  we  help  advertisers 
get  more  money  for  their  money. 

Los  Angeles  Herald-Examiner, 
where  the  money  is. 
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JOSEPH  D.  ANGELO,  a  candy  store  owner  slain  during 
a  holdup; 

MAITLAND  McNUTT,  painter  union  official  killed  in  a 
holdup  attempt  as  he  was  entering  the  union  headquarters; 
CASEMIR  CZERWINSKI,  a  bar  owner,  and 
STANLEY  RAPASKI,  a  Detroit  policeman,  killed  during  a 
holdup  of  Czerwinski's  bar; 

EDWARD  S.  KOC,  an  insurance  agent  slam  while  making 
collections; 

ALBERT  YESBICK,  a  neighborhood  grocer  killed  during 
a  holdup; 

GEORGE  MESSERLIAN,  a  shoe  repairman  beaten  to  death 
during  Detroit's  1967  riot; 

CECIL  THOMAS,  a  finance  company  official  murdered 
during  a  holdup; 

ARBIE  JEETER,  a  motorist  slam  on  an  expressway  ramp; 
NOLA  PUYEAR,  a  "bomb-through-the-mail"  victim  in 
her  restaurant. 


These  murders  were  solved  with  the  help  of 
The  Detroit  News  Secret  Witness  Program, 
after  normal  investigation  was  unsuccessful. 
The  News  has  offered  the  program  since 
1967.  A  list  of  the  crimes  and  their  rewards 
IS  published  regularly.  The  witness  contacts 


The  News  which  in  turn  relays  the  tip  to 
the  police.  After  the  crime  is  solved,  the 
witness  picks  up  the  reward  money. 
Secret  Witness  tips  have  helped 
solve  1  5  murders  in  the  Detroit  area, 
and  numerous  other  crimes. 


The  Detroit  News 
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ORDER  YOUR  OWN  SUBSCRIPTION  NOW,  MAIL  THIS  COUPON. 


I  EDITOR  &  PUBLISHER,  gso  Third  ivenue,  New  York,  N.Y.  10022 
j  Dear  Editor  &.  Publisher: 

I  Please  start  my  subscription  now,  addressed  to; 

I  Name  . 

I  Address  . 

I  City  . . . State . Zip . 

I  Company  . 

■  Nature  of  Business  . 

•  □  Remittance  enclosed  $8  a  year,  U.S.  and  Canada — 

I  All  other  countries,  $20  a  year. 


EDITOR  &  PUBLISHER  CALENDAR 

APRIL 

•2-14 — Central  States  Circulation  Managers  Association.  Pick-Congress 
Hotel,  Chicago. 

•  2-14 — Interstate  Circulation  Managers  Association.  Hilton  Hotel,  Annap¬ 

olis,  Md. 

1 2-15— INC  A- FI  EJ  Production  Managers.  Mainz  Hilton,  Mainz,  Germany. 
Toronto. 

•  2-15 — Newspaper  Purchasing  Management  Association.  Tides  Hotel, 

Regington  Beach,  St.  Petersburg,  Fla. 

•  4 — Canadian  Press.  Royal  York  Hotel,  Toronto. 

16 — New  Jersey  UPl  Association.  Nassau  Inn,  Princeton. 

16-17 — Canadian  Daily  Newspaper  Publishers  Association.  Royal  York  Hotel. 
Toronto. 

16-17 — New  Jersey  Press  Association  circulation  conference.  Holiday  Inn, 
Trenton. 

16- 18 — South  Texas  Association.  Holiday  Inn,  San  Marcos,  Texas. 

•  7 — New  York  Press  Association  advertising  workshop.  Princeton  Club. 

New  York  City. 

17- 18 — Louisiana  Press  Association  Monteleone  Hotel,  New  Orleans. 

17-18 — Sigma  Delta  Chi  Region  7  Conference.  Des  Moines,  Iowa. 

17— 18 — Sigma  Delta  Region  II  Conference.  Monterey,  California. 

18 —  Sigma  Delta  Chi  Region  2  Conference.  University  of  Maryland,  College 
Park,  Md. 

19 —  American  Council  on  Education  for  Journalism.  Waldorf-Astoria  Hotel. 
New  York. 

19- May  I — API  Seminar  for  Circulation  Managers.  Columbia  University, 
New  York  City. 

20 —  -Associated  Press.  Waldorf-Astoria  Hotel,  New  York  City. 

United  Press  International  breakfast.  Waldorf-Astoria  Hotel,  New  York. 
20-23 — American  Newspaper  Publishers  Association.  Waldorf-Astoria  Hotel. 

23-24—111  inols  Editors  Traffic  Safety  Seminar.  Ramada  Inn,  Champaign. 

23- 25 — American  Association  of  Advertising  Agencies.  Greenbrier,  White 
Sulphur  Springs,  West  Virginia. 

24- 25—1  owa  AP  Telegraph  Editors.  Holiday  Inn  South,  Des  Moines. 

24- 26— S  Igma  Delta  Chi  Awards  Banguet  and  Region  8  Conference.  Okla¬ 
homa  City. 

25- 26 — Wisconsin  AP  Sports  Writers.  Holiday  Inn,  LaCrosse. 

25- 26 — Region  Two,  National  Press  Photographers  Association.  Fenway 
Commonwealth  Motor  Hotel,  Boston. 

26- 28 — Ohio  Circulation  Managers  Association.  Stratford  House,  Ohio. 
30-May  2  — Florida  Press  Association.  Fort  Lauderdale. 

MAY 

1-3 — New  Jersey  Press  Association  Advertising  Sales  Conference.  Hotel 
Dennis,  Atlantic  City. 

3-4 — Iowa  Circulation  Short  Course.  University  of  Iowa,  Iowa  City. 

3-8 — Journalism  Week.  University  of  Missouri. 

5- 6 — Iowa  AP  Editors.  Hotel  Fort  Des  Moines,  Des  Moines. 

6- 9 — Accredited  Home  Newspapers  of  America.  Hotel  America,  Houston. 
10-15 — PNPA  Newspaper  Institutes  advertising  seminar.  Penn  Harris  Hotel, 

Harrisburg,  Pa. 

10-22 — API  Seminar  for  advertising  executives.  Columbia  University,  New 
York. 

I  1-14 — American  Society  of  Newspaper  Editors.  Hilton,  San  Francisco. 

12- 13 — Illinois  Daily  Newspaper  Markets.  Wagon  Wheel,  Rockton,  Illinois. 

13- 15 — Allied  Daily  Newspapers  of  Washington,  Hanford  House,  Richland, 
Wash. 

14- 16— National  Association  of  Advertising  Publishers.  Hilton  Plaza,  Miami 
Plaza.  Miami  Beach,  Florida. 

15- 16 — Florida  Newspaper  Advertising  Executives.  Langford  Motel,  Winter 
Park. 

16- 17 — Oregon  Newspaper  Publishers  Association.  Production  Conference. 
Minema  Motor  Hotel,  Klamath  Falls. 

17- 18 — Ohio  UPl  Editors  Association.  Burr  Oak  Lodge,  Gloucester,  O. 
17-20— International  Newspaper  Promotion  Association.  Hotel  Vancouver, 

Vancouver,  B.  C. 

17-20 — New  York  State  Circulation  Managers  Association.  Statler-Hllton, 
Buffalo. 
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GOSS  DIVISION.  MGD  GRAPHIC  SYSTEMS 
5601  West  31st  St.,  Chicago,  III.  60650 

Gentlemen:  Please  send  us  more  information  about  the  Goss  URBANITE" 


Company-- 


MGD  Graphic  Systems 

North  Amercan  Rockwell 


5601  West  31st  St.,  Chicago,  Illinois  60650 


Switching  to  offset? 

Have  you  heard  the  latest 
about  the  GOSS  URBANITE®? 


A  great  press  will  be  talked  about.  And  the  owners  of 
more  than  300  dailies,  large  weeklies,  and  central 
plants  have  found  a  lot  to  talk  about  in  their  web 
offset  Goss  Urbanite. 

They  say  “it’s  proven  equipment.”  And  “it’s  the 
workhorse  of  the  industry  ...  in  a  class  by  itself.” 
Another  commented:  “It’s  the  most  flexible  press 
we’ve  ever  operated.” 

No  doubt  about  it,  the  Goss  Urbanite  has  features 
worth  talking  about.  Take  speed  ...  up  to  40,000 


papers  per  hour.  And  capacity  ...  up  to  64  pages 
broadsheet,  96  pages  tabloid.  It’s  perfect  for  inter¬ 
mediate-size  dailies  or  large  weeklies. 

There’s  a  lot  more  to  say  about  the  Goss  Urbanite. 
But  the  best  way  to  learn  about  it  is  to  see  an 
Urbanite  in  action  and  ask  the  man  who  owns  one. 

Just  drop  us  a  line  and  we’ll  be  happy  to  make  the 
arrangements. 
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j  Delivering  your  advertising 

message  every  week  to  the  world’s 
most  influential  molders  of  public  opinion 

I 

1  in  the  newspaper,  advertising 

I  and  communications  fields 

I 
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I  Editor  &  Publisher 

I  Weekly  news  magazine  of  the  newspaper  business 

I  850  Third  Avenue,  New  York,  N.Y.  10022 
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\  GUESS  THE  SUBJECT  of  the  longest  running  newspapfi 
I  column  in  Canada.  Give  up?  It’s  checkers.  Edgar  Mould,  79. 

I  has  turned  out  a  column  for  the  Toronto  Star  since  LVcemher. 

I  1937.  He  played  his  first  game  of  clieckers  at  the  age  of  five  .  .  . 

I  THE  W.AY  TO  GO — The  80-odd  crew  of  rej)orters,  cameramen, 
and  broadcasters  accompanying  Dallas  businessman  H.  Kos^ 
Perot  to  Saigon  winged  in  on  cbampagne  and  steaks,  report> 
Heather  David  of  Fairchild  News  Service.  T’liat  menu  went 
along  with  “a  30-hour  flight  of  endless  night’’  lutwever.  .  .  .IT'S 
1  DEAN,  DE.AN,  DEAN,  and  the  Stamford  (Conn.)  Adioutte 
1  has  them  all.  There’s  Ly.nn  Dean,  distaff  suburban  reporter; 
j  and  there’s  Dean  Hadley,  features  and  rejiorting;  and,  finalK. 

I  there’s  Dean  Hunt,  copy  desk. 

'  *  *  * 

I  Detroit’s  former  Police  commissioner,  Johannes  F.  Screen. 
has  become  a  newspaperman  via  a  column  for  the  Detroit  News 
and  also  an  author  with  two  book  contracts.  .  .  .  Mrs.  Herr 
Rau,  wife  of  the  Miami  (Fla.)  News  travel  editor,  has  won 
some  free  travel.  Her  journey  in  June  is  to  Princess  Anne, 
Md.,  as  a  finalist  in  the  Delmarva  Poultry  Industry  Inc.  cook¬ 
off.  .  .  .  Art  Hoppe,  San  Francisco  Chronicle  Features  Syndicate 
columnist,  recounted  his  rise  in  the  world  to  a  local  Advertising 
Club  audience.  He  began  as  an  advertising  copy  boy  at  $3.3  a 
week  and  stayed  six  months  before  deciding  to  improve  the 
situation  by  going  to  college.  After  college,  be  became  a 
Chronicle  copy  boy.  His  salary,  $3.3  a  week. 

*  *  * 

collection  of  unsigned  Ernest  Hemingway  newspaper 
stories  dating  from  bis  apprentice  days  on  the  Kansas  City  Star 
will  be  published  this  month  by  the  University  of  Pittsburgh 
Press.  Hemingway’s  life-time  devotion  to  the  Star’s  style  sheet 
of  four  basic  rules  is  legend:  “Use  short  sentences.  Use  short 
first  paragraphs.  Use  vigorous  English.  Be  positive,  not  nega¬ 
tive.”  In  a  1940  interview,  Hemingway  declared;  “Those  were 
the  best  rules  I  ever  learned  for  the  business  of  writing.” 

*  *  * 

BITTER  TRUTH  definition  of  a  deadline:  “Originally  a  line 
I  drawn  around  a  military  prison,  beyond  which  a  prisoner  might 
be  shot.”  (From  Roy  H.  Copperud’s  “Dictionary  of  Usage  and 
Style”)  .  .  .  Young  housewife-mother-columnist  .Arlene 
Shovald  of  the  weekly  Iron  River  (Mich.)  Reporter  keeps  a 
I  tape  recorder  near  the  kitchen  sink  or  ironing  board  and  talks 
many  a  story  while  her  hands  are  busy  with  routine  tasks. 

*  *  4: 

I  Vi'hy,  for  goodness  sakes, 

,  Must  it  often  be  my  fate 

;  That  when  a  good  story  breaks 

It  makes  the  edition  late? 

BII.I.  TKKHl'NK 


I  *  *  * 

"VAORDS  OF  PRAISE  DEPARTMENT;  A  paid  “special 
notice”  in  the  Morgantown  (W.Va.)  Dominion-News  and  the 
I  Morgantown  Dost  expressed  the  gratitude  of  Arkwright  Local 
:  5429,  United  Mine  Workers  of  America,  to  Dominion-News 
j  Editor  Ray  Martin  for  his  support  in  the  battle  to  improve 
j  health  and  safety  legislation.  .  .  .  Shirley  Povich,  spitrts  editor 
!  and  columnist  for  the  Washington  Post  and  holder  of  the  No.  9 
I  membership  card  in  the  Baseball  Writers  Association  of 
America,  was  honored  at  the  Washington  Touchilown  Club 
I  luncheon  with  a  plaque  as  oldest  active  baseball  writer  in 
'  the  country.  .  .  .  Fred  Kennedy,  columnist  for  the  Calgary 
(Alta.)  Albertan  received  a  lifetime  mend)ershi[)  in  the  .Alberta 
Press  Gallery  .Association. 

*  *  * 

'  BOOKS  IN  THE  NEWS;  Peter  Slursrerg,  Canadian  news¬ 
man,  is  the  author  of  “Those  Were  the  Days,”  the  story  of  his 
!  years  with  the  Victoria  (B.C.)  Times  .  .  .  “THE  .ATi..ANT.A 
j  CENTURY”,  a  book  collection  of  the  Civil  War  week-hy-week 
series  run  originally  in  the  Atlanta  Journal-Constitution  is  in 
1  its  fourth  printing. 

#  *  * 


j  THE  FASHION  SCENE  makes  headlines  for  the  Cincinnati 
I  Enquirer  with  “.A-hem,  A-hem,  Long  or  Short  of  It  Confusing.” 

!  An  Albuquerque  (N.M.)  Journal  head  declares;  Chiropractors 
Get  Patients’  Backing”.  And  an  Indianapolis  (Ind.)  Neics  head 
comments  on  the  cost  of  living  with,  “Price  of  Coffee  Burns  up 
Potful  of  U.S.  Sippers.” 
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pro  bono  publico 


HUNTSVILLE,  ALABAMA,  Antiquated  laws 
permitted  local  officials  to  be  compensated 
through  fees  charged  for  services  instead  of 
salaries. This  produced  exorbitant  remunera¬ 
tion  for  probate  judges,  tax  officials,  et  al. 
Justice  was  profitable  for  the  sheriff. 

The  Huntsville  Times  through  a  series  of 
penetrating  and  perceptive  editorials  created 
public  awareness  and  action  which  led  to 
drastic  reformation. 

Today,  as  a  result  of  the  Times’  campaign, 
most  county  officals  are  paid  by  salary. 
By  1971  all  officials  will  be  included.  The 
"Pork  Barrel"  is  dry. 

This  is  relevance. 


Huntsville  Times 

A  Newhouse  Newspaper 


vEhe  2fuule»ille 
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Editor  €l 

Reb*rt  U.  Brown 
Publiihar  and  Editor 


Publisher 

®THE  FOURTH  ESTATE 
James  Wri9ht  Brown 
Publisher,  Chairman  of  the  Board,  1912-1959 


Charter  Mcmeci,  Audit 
Bureau  ef  Qreulatiena 
licmber.  Aaserican 
Buainem  Prcaa  Inc. 


6  Mo.  average  net  paid  December  31,  1969 — 24,994 
Renewal  Rate  71.69% 


Advertising  rate  cutting 

Rate  cutting,  uliich  has  hecti  a  ua\  of  lile  on  ratlio  aiitl  television 
stations  for  vears,  is  now  invatling  the  national  magazine  field  because 
of  pressures  imposed  hv  advertising  agencies  and  accounts  to  keej) 
their  costs  down  and  imike  a  better  deal  than  tlieir  competitors.  The 
competition  for  volume  ;tmong  the  magazines  is  so  great  that  some  of 
them  have  succumbed  to  these  pressures,  we  are  told. 

The  memliers  of  the  .\ssociation  of  National  .\dvertisers  who  do 
business  with  the  members  of  the  .American  .Association  of  Advertising 
.Agencies  should  realize  tliat  these  practices  may  gain  a  temporary 
advantage  hut  may  do  irrejiarable  damage  to  the  media.  Unless  ad 
rates  are  unrealistically  inllated,  the  money  lost  through  rate  cutting 
usually  comes  out  of  the  editorial  ])roduct.  .A  forced  reduction  in 
(jualitv  won’t  do  the  advertisers  or  their  agencies  a  hit  of  good. 


The  Oldest  Publishers'  and  Advertisers' 
Newspaper  in  America 

With  which  has  been  merged:  The  Journalist 
established  March  22,  1884;  Nawspaperdom 

established  March,  1892;  the  Fourth  Estate 
March  I,  1894;  Editor  &  Publisher,  June  29. 
1901;  Advertising,  January  22,  1925. 

Executive  Editor:  Jerome  H.  Walker 

Associate  Editors:  Newton  H.  Fulbriqht,  Craiq 
Tomkinson,  Jerome  H.  Walker  Jr.,  Lenora 
Williamson. 

Midwest  Editor:  Gerald  B.  Healey. 

Pacific  Coast  Editor:  Campbell  Watson. 
Washington  Correspondent:  Luther  A.  Huston. 
Advertising  Manager:  Ferdinand  C.  Teubner. 

Salas  Representatives:  William  F.  Hamilton, 
Earl  W.  Wilken.  John  C.  Wilson. 

Advertising  Production  Manager:  Bernadette 
Borries. 


Protecting  sources 

The  ruling  liv  Fedci.d  District  Judge  .Mfoiiso  J.  Zirpoli  in  .San 
Francisco  that  a  Xeu’  York  Times  reporter  must  ap|)ear  before  a  grand 
jury  when  summoned  Imt  would  not  have  to  ilisclose  confidential 
information  or  sources  max  he  a  landmark  decision  toward  establish¬ 
ing  federal  politv  of  that  nature  either  through  the  Supreme  Court 
or  Congress.  Identical  bills  for  this  purpose  are  now  before  the  House 
and  Senate.  Sixteen  states  haxc  smh  laxxs. 

Judge  Zirpoli  noted  that  the  issues  go  “to  the  very  core  of  the 
First  .Amendment  the  resolution  of  whidi  may  well  he  determinative 
of  the  scope  of  the  journalist’s  piixilege  in  sensitixe  areas  of  freedom 
of  speech,  press  and  association  not  heretofore  fullv  explored  and 
decided  by  the  Supreme  Clomt  of  the  United  States.” 

The  judge  ruled  that  “confidential  associations”  arc  a  part  of  the 
eflective  exeicise  cif  the  First  .\mcnclment  right  to  gather  news  for 
dissemination  to  the  public  through  the  press.  We  hope  the  Supreme 
Court  does  have  the  chance  to  lullx  explore  and  decide  c)n  that  issue. 


Assistant  to  the  Publisher  and  Promotion  Man¬ 
ager:  George  Wilt. 

Circulation  Director:  Georqe  S.  McBride. 

Classified  Advertising  Manager:  John  Johnson. 

Marketing  and  Research  Manager:  Albert  E. 
Weis. 

Librarian:  James  Santanqelo. 

Treasurer:  William  J.  Teresky. 

OFFICES 

General:  850  Third  Avenue,  Now  York.  N.Y. 
10022.  Phone:  212-752-7050.  TELEX  12  5102. 

Chicago:  360  North  Michigan  Avenue,  60601 
Phone:  312-782  4897.  Gerald  B.  Healey 
Editor.  Harry  B.  Mullinix,  Grant  Biddle,  Ad 
vertising  Representatives. 

Los  Angeles:  1830  West  8th  Street,  90057 
Phone:  213  382-6346.  Duncan  Scott  &  Mar 
shall  Inc.,  Advertising  Representatives. 

San  Francisco:  85  Post  Street,  94104.  Phone 
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Fruits  of  secrecy 

The  xvages  of  secrecy  are  more  secrecy  and  rumor.  If  proof  of  this 
were  ever  needed,  it  is  pretvided  in  the  Marx  Jo  Kopechne  case. 

Nine  months  have  gone  by  since  that  young  xvoman  died  mysteri- 
ouslx  and  tragically  on  Uhappac|uidclic k  Island  and  the  full  stoiy  ol 
what  happetied  that  night,  includitig  the  ritmors  surrctitnding  it,  is 
still  untold. 

The  grand  jinx  that  met  to  inxestigate  the  death  xvas  hatnpered 
by  the  blanket  of  secrecy  xvrapped  around  the  fitidings  of  ati  incpiest 
bv  the  .Supreme  Judical  Court  of  Massachusetts  and  also  by  a  strict 
lecture  on  secrecx  by  the  presiding  judge.  Fheir  brief  iuejuiry  came  to 
naught  insofar  as  clearing  the  air. 

Rumors  feed  on  secrecy  and  that  is  just  what  is  still  happening  in 
this  case.  Fveti  the  release  of  the  ineptest  report  could  result  in  more 
doubt  as  to  xvhether  exeryotte  has  told  the  truth. 
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letters 


KKPOKT  CORRECTED 

All  article  (E&P,  April  4,  page  45) 
headlined  “Media  women  stir  up  recipe  of 
iicx  and  ads,”  reports  on  the  March  25th 
meeting  of  the  New  A'ork  Professional 
Chapter  of  Theta  Sigma  Phi. 

As  moderator  of  that  panel  discussion 
on  “(Communications  —  and  Women 
I’ower.”  I  wish  to  state  that  parts  of 
the  article  hear  little  resemblance  to  the 
meeting  which  I  moderated.  The  tone  of 
the  article  implies  that  the  emphasis  on 
discussion  was  the  sex  habits  of  women — 
an  erroneous  interpretation  of  the  pro¬ 
ceedings. 

The  panelists  (all  respected  profes¬ 
sionals)  were  selected  to  present  a  balance 
of  opinion  on  an  issue  which  currently  is 
very  much  in  the  news: 

Mrs.  N  ancy  Otto  Banning,  information 
officer  for  the  New'  A'ork  .State  Women’s 
Cnit,  discussed  ways  in  which  women  can 
exert  pressure  on  lawmakers  to  pass  legis¬ 
lation  related  to  women’s  rights. 

Dr.  Lionel  Tiger,  anthropology  pro¬ 
fessor  at  Rutgers  University  anil  author 
of  “Men  in  Grou]>s,”  related  his  findings 
ahoiit  the  historical  and  biological  basis 
for  discrimination  against  women  in  the 
work  force.  At  no  time  in  bis  talk  (nor 
in  his  book,  which  I  have  read)  did  he 
say  “women  were  socially  inferior  be¬ 
cause  thev  fail  to  assert  themselves  as 
women.”  Dr.  Tiger  stressed  the  point  that 
women  are  different  than  men — not  in¬ 
ferior  or  superior. 

Afiss  Barbara  Love,  president  of  Fore¬ 
most  \inerieans  Publishing  Corporation 
and  a  member  of  NOW  (National  Organ¬ 
ization  for  Women),  presented  a  more 
emotional  view  of  professional  discrimina¬ 
tion  against  women  and  suggested  that  a 
massive  public  relations  and  advertising 
campaign  was  the  only  way  to  change  the 
image  of  women  from  passive  consumers 
to  active  producers  in  society.  I  do  not 
believe  that  the  quote,  “a  few  women  had 
made  it  to  the  top,  but  it  depends  on  who 
they  were  sleeping  with,”  was  her  idea,  but 
was  her  quote  of  the  attitude  men  have 
when  they  see  a  successful  women. 

Mrs.  Letty  Cottin  Pogrebin.  publicity 
and  advertising  director  for  Bernard  Geis 
Associates  and  author  of  “How  To  ATake 
It  In  A  Man’s  World.”  read  the  results 
of  a  survey  she  had  taken  of  various  com¬ 
munications  media  and  the  number  of 
women  employed  by  them  in  creative  and  ' 
or  executive  positions.  She  disagreed  with 
Miss  Love  about  the  ability  of  an  adver¬ 
tising  campaign  to  change  woman’s  image, 
saying  she  felt  that  “word  of  mouth”  in¬ 
formation  exchanged  among  men  and 
women  was  the  best  way  to  change  this 
image.  She  also  described  her  own  ap- 
proai  h  to  simultaneously  filling  the  roles 
of  wife,  mother  and  business  executive. 
The  quote,  “who  is  a  queer  but  the  hest 
housekeeper  I  ever  had.”  was  not  made 
by  Mrs.  Poarebin  but  by  a  member  of  the 
audience  during  the  discussion  period. 
Mrs.  Pogrebin  emphasized  the  fine  qualifi¬ 
cations  of  the  woman  who  cares  for  her 
children. 


In  addition  to  the  points  above,  the 
article  contains  several  other  factual 
errors : 

1.  The  headline  and  opening  paragraph 
of  the  article  imply  that  Theta  Sigma  Phi 
is  related  to  Media  Women,  a  radical 
group  of  women  activists,  and  that  our 
members  “demonstrated  a  current  mili¬ 
tancy  in  confrontations  with  the  editors 
and  publishers  of  Newsweek  and  Me- 
Cfl/Z’s.”  Theta  Sigma  Phi  is  an  organiza¬ 
tion  of  professional  women  in  communi¬ 
cations  and  has  no  ties  with  Media  Women 
or  any  other  Women’s  Liberation  group. 
We  were  in  no  way  connected  with  recent 
demonstrations  against  any  of  the  com¬ 
munications  media. 

2.  To  my  knowdedge,  there  has  been 
no  confrontation  between  any  women’s 
rights  group  and  McCall’s;  however,  there 
was  a  “sit-in”  at  Ladies’  Home  Journal 
several  weeks  ago. 

.3.  Barbara  Love  is  quoted  as  referring 
to  “The  Civil  Rights  Act  of  1961  (which) 
hadn’t  helped  any.  either.  Ostensibly,  it 
bad  outlawed  discrimination  in  all  aspects 
of  life.”  Miss  Love,  and  others,  discussed 
the  Civil  Rights  Act  of  1964,  which 
guarantees  women  equal  rights  in  employ¬ 
ment. 

4.  To  my  knowledge,  Miss  Love  has 
never  written  any  “words  that  resound 
in  our  ears  about  household  aids  from 
soap  to  underwear.”  Her  background  (in¬ 
cluded  ill  the  introduction  as  a  panelist) 
does  include  having  been  a  reporter  for 
-SPONSOR  magazine,  an  editor  and  censor 
for  the  CBS  network  and  a  correspondent 
for  the  Olympics. 

1  believe  that  voii  ov\e  an  apology  to 
the  jianelists  who  were  misquoted  in  this 
aitii  le  and  to  Theta  .Sigma  Phi  for  the 
misrepresentation  of  its  image  and  its 
programs. 

.Maiu  ix  Powki.i. 

New  A  ork 

(The  writer,  iilio  is  employed  in  the 
Maftazine  Publishing  Division  of  the 
Reuben  H.  Donnelley  Corp.,  is  program 
licepresident  of  New  York  Professional 
Chapter,  Theta  Sigma  Phi.) 

*  ^  *  * 


A  (;ra\  e  mistake 

The  article  (April  4)  on  the  talks  given 
before  members  of  Theta  Sigma  Phi  in 
New  \  ork  on  “Communications  and 
Women  Powei”  rejiresented  a  shocking 
piece  of  irresponsible  journalism. 

Almost  all  the  comments  about  me  were 
distorted  or  untrue.  The  main  idea  of  my 
talk — that  advertising  could  host  promote 
new  attitudes  toward  women  and  erase 
certain  myths  of  inferiority — was  at  one 
point  attributed  to  Mrs.  Letty  Pogrebin. 
Mrs.  Pogrebin  was  also  credited  with  a 
statement  from  the  audience. 

I  never  said  what  I  w'as  quoted  as  saying 
about  women  in  advertising.  1  implied  as 
an  extemporaneous  example  of  prejudice 
that  men  sometimes  said  such  things  and 
this  was  regrettable. 

Mv  comments  on  the  Bible  were  com- 
tiletely  misunderstood.  My  idea  was  that 
rewriting  certain  key  passages  in  the  Bihle 
would  help  destroy  the  teachings  of 
women  as  subservient. 

1  don't  know  where  the  writer  got  the 


idea  that  I  was  a  copywriter  who  coined 
phrases  for  housewear  and  underwear  or 
whatnot.  I  never  was  a  copywriter.  I  was 
an  editor  on  a  tradebook  covering  adver¬ 
tising.  The  writer  further  stated  that  I  was 
underpaid  for  this  creative  work  (which 
I  never  did). 

The  only  speaker  fortunate  enough  not 
to  be  misquoted  was  Nancy  Banning,  only 
because  sbe  was  not  reported  on  at  all. 

The  writer  misquoted,  miscredited,  mis¬ 
understood,  and  misinterpreted.  Indeed, 
his  presence  was  a  grave  mistake. 

B.arbara  J.  Love 

New  York 

(The  ivriter  is  president  of  Foremost 
Americans  Publishing  Corporation,  pub¬ 
lisher  of  Foremost  U  omen  in  Communi¬ 
cations.  } 

EDITOR’S  NOTE — E&P’s  reporter  stands 
on  his  notes  made  at  the  meeting.  The 
misstatements  mentioned  by  the  letter 
writers  above  could  be  due  to  tbe  fact 
that  it  was  a  free-wheeling  give-and-take 
dialogue  with  many  members  of  the  audi¬ 
ence  of  75  participating  for  about  45 
minutes.  .Space  is  therefore  given  willingly 
to  set  tbe  record  straight.  At  the  same 
time  E&P  apologizes  to  Mrs.  Letty  Pogre¬ 
bin  for  attributing  to  her  a  remark  which 
she  and  others  say  was  made  by  a  member 
of  the  audience  and  regrets  any  embarrass¬ 
ment  it  may  have  caused  her  in  relations 
with  her  housekeeper  and  her  employer. 


Short  Takes 

Dionne  Wai'wick  came  to  the  celebrity 
party  after  her  appearance  before  1200 
gusts  in  the  Cafe  Cristal. — Miami  (Fla.) 
Herald. 

*  *  * 

PROOFREADER-Editor  sought  by 
weekly  book  review.  Experienced  person 
must  be  strong  on  grammar  ad  spellig, 
meticuliouss  and  well  organized. — .Vcic 
York  Times. 

*  *  * 

The  1961  International  four-wheel 
drive  vehicle  also  has  a  200-gallon  per 
minute  power  takeoff  with  a  wench,  and 
a  lighting  system  with  a  generator. — 
Lancaster  (Pa.)  Intellif/encer  .Journal. 

*  *  * 

The  sacred  cows  were  exchanged  be¬ 
fore  the  Reverend  F.F.K.  and  wedding 
music  was  played  by'  Miss  E.M.D. — 
("amas  (Wash.)  Post-Record. 

*  *  * 

The  surjiri-se  move  to  draft  the  former 
chairman  came  after  the  1-member  panel 
of  the  Democratic  National  Committee 
spent  a  night  and  a  day  in  deadlocked 
discussions. — Wall  Street  Journal. 

*  ♦  * 

In  1964  he  was  placed  in  charge  of 
nations,  houseware,  varieties,  receiving, 
marking,  shipping  and  delivery.  — 
Charleston  (S.  C.)  News  &  Courier. 

*  *  * 

(E&P  pays  $2  each  for  amusinri  typo- 
yraphiral  errors  found  in  newspapers 
and  reprinted  here.) 
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® e  J^eUf  Jjork  ^martteis 

Two-thirds  of  them  have  attended  college. 

More  than  500,000  hold  post-graduate  degrees. 

They’re  the  people  who  read  The  New  YorkTimes. 


E»P 


Admen  hear  how  they  can 
get  along  with  retailers 


Winchester,  Va. 

The  25th  annual  Old  Domin¬ 
ion  Advertising  Conference, 
sponsored  by  the  Virginia  Press 
Association,  took  place  here 
April  3  and  4. 

About  150  advertising  execu¬ 
tives  and  staff  members  from 
daily  and  weekly  newspapers  in 
Virginia  attended  the  sessions, 
making  it  the  largest  in  history, 
according  to  Lewis  Ebert,  ad¬ 
vertising  manager  of  the  Win¬ 
chester  Star,  who  was  confer¬ 
ence  chairman. 

A  feature  attraction  was  a 
series  of  presentations  by  re¬ 
tailers  in  the  home  furnishings, 
food,  hardware,  and  department 
store  fields,  who  were  invited  to 
express  their  views  on  advertis¬ 
ing  as  they  relate  to  newspa¬ 
pers. 

Following  are  excerpts  from 
those  talks: 

Tea  Ill  work 

.1.  Lonnie  Busic,  secretary- 
treasurer  of  Pless  Furniture 
Stores,  a  chain  located  in  small 
communities  in  the  southwest¬ 
ern  part  of  Virginia: 

“Successful  merchandising  to¬ 
day  consists  of  good  teamwork 
of  many  people,  and  you,  as  ad¬ 
vertising  specialists  from  your 
various  newspapers,  are  impor¬ 
tant  members  of  that  team.  It  is 
going  to  take  teamwork  and  the 
best  talents  of  you  as  advertis¬ 
ing  specialists  and  us  as  mer¬ 
chants,  working  together  in 
order  to  get  our  message  across 
to  the  public  in  a  way  that  it 
will  produce  the  desired  results. 

“The  reason  you  enjoy  the  en¬ 
viable  position  of  being  recog¬ 
nized  as  the  number  one  me¬ 
dium  in  advertising,  is  that  you 
have  done  a  good  job  in  the  past. 
But  competitive  forces  are  at 
work.  Money  that  is  being  spent 
for  newspaper  advertising  t^ay 
could  be  diverted  to  radio  or 
television  commercials,  or  chan¬ 
neled  into  direct  mail  in  the  to¬ 
morrows. 

“The  advertising  representa¬ 
tive  who  can  give  helpful  sug¬ 
gestions  for  improving  his  cus¬ 
tomers’  adv^ertising  is  the  one 
who  will  sell  more  advertising. 
If  he  takes  a  sincere  interest  in 
his  work,  he  will  try  to  analyze 
the  ads  pre.sented  to  him  and  be 
able  to  see  the  errors  that  violate 
good  advertising  principles  and 


point  out  how  the  ads  could  be 
improved  upon. 

“He  can  also  render  valuable 
service  by  helping  his  advertiser 
to  be  aware  of  Federal  Trade 
Commission  regulations  under 
which  he  operates  and  pointing 
otu  any  violations  he  discovers 
in  his  customers’  ads.” 

Planning 

W.  S.  Peeples  III,  president  of 
Peeples  Department  Stores, 
which  operates  some  30  outlets 
in  Virginia,  North  Carolina, 
South  Carolina  and  Delaware: 

“In  January  of  each  year  the 
store  sujiervisors  sit  down  with 
the  store  manager  and  they 
work  up  an  advertising  budget 
for  the  year  beginning  February 
1.  Our  feeling  is  that  the  local 
store  manager  has  a  great  deal 
of  control  over  only  two  of  his 
many  expense  classifications: 
payroll  and  advertising. 

“Our  company  has  seven  ma¬ 
jor  events  planned  for  this  year. 

March  —  Home  Furnishings 
and  Housewares  Sale. 

May  Sale,  including  Mother’s 
Dav. 

July  White  Sale. 

Back  to  School — August. 

Anniversaly  Sale — October. 

Christmas. 

January  White  Sale. 

“For  each  of  these  events  we 
use  a  direct  mail  piece  in  addi¬ 
tion  to  newspaper  and  radio. 

“When  the  budget  is  planned 
for  the  year,  each  store  man¬ 
ager  knows  what  the  cost  of  di¬ 
rect  mail  advertising  will  be  for 
the  year.  As  a  percent  of  sales 
this  will  vary  from  store  to  store 
from  about  of  1%  to  as  high 
as  1.2'^.  This  includes  all  costs: 
preparation,  printing,  mailing 
and  postage. 

“Our  total  advertising  budget 
will  vary  from  as  low  as  1%  to 
as  high  as  4'/r.  This  does  not  in¬ 
clude  in-store  displays  or  any 
in-store  payroll  cost. 

“Once  the  budget  has  been  set 
then  it  is  up  to  the  store  man¬ 
ager  to  decide  how  and  when  he 
will  spend  the  money.  I  think 
this  is  where  the  ad  man  from 
the  newspaper  can  be  most  help¬ 
ful  to  the  manager.  Both  can  sit 
down  and  plan  space  usage  in 
advance.  I  would  suggest  this  be 
done  on  a  quarterly  basis. 

“Here  are  some  things  we  are 
trying  to  do  to  increase  the  ef¬ 


fectiveness  of  our  advertising 
dollar: 

“1.  Try  and  advertise  only  the 
items  that  are  proven  sellers  by 
themselves ;  to  qualify  for  an  in¬ 
vestment  in  advertising,  an  item 
must  be  selling  well  over  the 
counter,  without  advertising. 

“2.  Define  and  identify  the 
audience  most  likely  to  be  most 
interested  in  an  item. 

“3.  In-store  tie-in  with  all  ads. 

“4.  Use  more  co-op  ads.  This 
allows  us  to  use  more  space  but 
not  increase  our  ad  cost.  This 
requires  some  discretion,  as 
some  co-op  ads  are  worthless.  If 
the  ad  is  run  for  an  item  you 
would  consider  without  co-op, 
then  it  is  OK.” 

No-ad  iiioveiiieni 

Malcolm  J.  Reid,  president, 
Reid  Stores,  Staunton-based 
chain : 

“In  the  Midwest,  particularly 
in  Iowa  and  Minnesota,  food 
dealers  operating  very  success¬ 
ful  markets  have  adopted  a  pol¬ 
icy  of  no  promotions  and  no  ad¬ 
vertising.  They  contend  that  this 
is  an  unnecessary  expense  and 
they  are  more  competitive  price- 
wise  without  this  expense.  At  a 
recent  meeting  they  reported 
sales  gains  that  attracted  a 
number  of  converts. 

“In  my  own  company  we  be¬ 
lieve  that  advertising  is  neces¬ 
sary  to  portray  an  image  or  to 
establish  a  name.  This  image 
may  portray  low  prices,  high 
quality,  variety,  friendly  atmos- 
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phere  or  whatever  you  believe  is 
necessary  to  attract  the  food 
customer. 

“We  believe  that  customer 
loyalty  is  not  as  strong  as  it  was 
in  the  days  of  credit  and  deliv¬ 
ery.  A  recent  survey  tells  us 
that  the  shopper  visits  an  aver¬ 
age  of  2.7  different  stores 
weekly  and  she  makes  3.5  trips 
for  food  each  week.  We  there¬ 
fore  strongly  believe  that  good 
advertising  influences  a  decision 
on  where  she  goes  on  that  trip. 

“In  the  average  supermarket 
that  uses  food  store  advertising, 
the  budget  will  allow’  for  an  ex¬ 
penditure  of  %  to  1%  of  sales 
with  an  additional  2  to  2%% 
for  promotion  if  they  are  used. 
In  the  last  year  the  amount  of 
money  that  the  food  store  oper¬ 
ator  had  to  spend  was  somewhat 
reduced  because  many  manufac¬ 
turers,  as  a  result  of  the  Fred 
Meyer  case,  had  greatly  re¬ 
duced  or  restricted  the  amount 
of  money  they  allocated  for 
cooperative  advertising. 

“We  believe  that  good  food 
store  advertising  can  influence 
an  increase  of  as  much  as  20% 
on  weekly  sales,  if  the  ad  is  at¬ 
tractive,  the  message  is  feasible 
and  the  prices  are  right.  We 
know’  that  meat  is  the  feature  in 
any  ad,  and  this  item  alone  has 
great  influence  on  a  shopper’s 
decision. 

“Because  this  is  a  weekly 
business  and  traditionally  the 
heavy  shopping  is  on  weekends, 
many  food  store  operators  have 
moved  their  advertising  ex¬ 
penditure  from  Thursday  to 
Wednesday.  Many  are  now  us¬ 
ing  Monday  or  Tuesday  and 
making  the  special  prices  effec¬ 
tive  all  w’eek. 

“We  believe  that  color  in  a 
food  ad  can  justify  the  add-on 
(Contined  oii  page  45) 


Negotiators  in  New  York 
get  down  to  money  talk 


Chief  mediator  Theodore  W. 
Kheel  said  the  parties  “are  miles 
apart”  and  he  viewed  the  situa¬ 
tion  as  “very  bleak”  in  negotia¬ 
tions  for  new  contracts  betw’een 
12  unions  and  New’  York  City’s 
four  major  new’spapers. 

This  weekend,  he  indicated, 
w’ould  be  crucial  but  Bertram 
Pow’ers,  president  of  the  print¬ 
ers’  union  said  there  w’as  some 
reason  to  be  optimistic  because 
most  of  the  non-economic  issues 
had  been  resolved  and  the  main 
question  of  money  had  been 
reached  at  sessions  by  Thursday. 
The  publishers’  initial  offer  was 


a  16.5  percent  package  increase 
over  three  years. 

While  all  of  the  Unions  con- 

While  all  of  the  unions  con- 
30  expiration  of  the  old  con¬ 
tracts,  Powers  maintained  pres¬ 
sure  on  the  Xew  York  Times 
with  chapel  meetings  that  inter¬ 
rupted  production  for  as  long  as 
four  hours  on  each  shift. 

At  midw’eek  the  Times  said 
it  had  lost  more  than  $300,- 
000  w’orth  of  advertising  that 
couldn’t  be  set  and  the  union 
sessions  had  cost  about  $58,000 
in  w’ages.  The  Times  had  an  84 
page  paper  Thursday. 
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Judge  limits 
questioning 
of  reporter 


It  took  3  years  but 
Quickline  got  action 


Lehigh  will  have 
monthly  paper 


Kv  John  F.  Ifuth  Jr. 


Bethlehem,  Pa. 
A  new  monthly,  tabloid-size 
newspaper  has  been  founded  by 
Lehigh  University.  It  is  de¬ 
signed  to  improve  communica- 
Cleveland  had  sold  his  Honda  to  get  his  tions  between  the  various  con- 
How  a  reader  complaint  and  $200  for  Dino.  stituencies  of  the  University  on 

information  column  can  exert  in-  To  develop  local  interest  and  and  off  campus. 
i|uestioning  of  a  newspaper  re-  flyence  far  beyond  its  reader  to  keep  track  of  whatever  might  Lehigh  University  \ews  will 
jmrter  called  to  testify  before  has  been  demonstrated  by  happen,  we  advised  the  city  be  published  by  the  University 

a  grand  jury.  a  lengthy  experience  of  the  desk  of  the  A^as/ivfWe  Tennesscaji  under  the  auspices  of  an  edi- 

The  immediate  effect  of  the  plain  Dealer's  “PD  Quickline”,  of  the  deal.  Herman  Eskew,  on  tonal  advisory  board  whose 

The  story  only  recently  was  the  desk,  assigned  Mrs.  Pat  meinbc.  ship  includes  representa- 

completed,  and  this  is  it.  Welch  of  his  staff  to  investigate,  tives  of  the  administration,  fac- 

Two  months  after  the  PD  in-  On  May  21,  1967,  the  Tennes-  ulty,  student  body,  and  alumni, 
provide  a  basis  for  appeal  to  augurated  its  reader  column  sean  and  Plain  Dealer  carried  Editorial  direction  of  the  News 
the  Supreme  Court  on  the  ques-  (February,  1967)  a  message  was  first  stories  about  Dino  activi-  will  be  the  responsibility  of  the 
tion  of  a  journalist’s  right  to  received  from  the  mother  of  ties.  By  that  time  we  had  learn-  staff  of  the  Lehigh  Office  of 
shield  confidential  sources  of  in-  yye  of  five  boys  in  a  musical  ed  other  combos  had  signed  con-  Publications  under  the  direction 
formation.  combo.  It  was  an  interesting  tracts  with  no  result.  of  John  W.  Murphy. 

Judge  Zirpoli  directed  Cald-  challenge.  The  boys,  then  in  their  In  talking  to  the  Confederates  xhe  new  publication  replaces 
well,  a  black  reporter,  to  appear  teens,  thought  they  had  been  de-  and  their  parents,  we  laid  it  on  a  newsletter,  which  had  been 
before  the  grand  jury  that  is  frauded  on  a  contract  they  had  the  line:  They  would  need  to  published  since  1962  as  a  sup- 
.n,-£.=tiorQtinor  Hlnr-U-  Panther  signed  with  a  phonograph  record  sacrifice  time  and  perhaps  some  plement  to  the  Lehigh  Alumni 

- xT__u..:ii_  mu — u_j  money,  to  go  to  Nashville  to  Bulletin. 


.4n  order  issued  by  Federal 
Judge  Alfonso  J.  Zirpoli  this 
week  in  San  Francisco  imposed 
a  “i)rotective”  limit  on  the 


count  ruling,  in  favor  of  the 
Sew  York  Times  and  its  re¬ 
porter,  Earl  Caldwell,  was  to 


investigating  Black 
party  memljers,  but  .said  he  company  in  Nashville.  They  had 
need  not  reveal  confidential  os-  been  approached  after  they  won 
-sociations  “that  impinge  upon  some  attention  in  a  rock-and- 
the  effective  exercise  of  his  First  roll  contest  on  an  Akron  radio 
.Amendment  right  to  gather  station. 

news  for  dissemination  to  the  Each  of  the  five  had  paid 


testify. 


Hefll■ld^ 


made 


Members  of  the  newspaper’s 
advisory  board  are:  Paul  J. 
Franz  Jr.,  vicepresident  for  de- 
Two  of  the  five  —  Joe  velopment  and  public  relations; 
Bizovsky  and  Ronald  latarewlcz  Prof.  Joseph  B.  McFadden,  head 


public  through  piess  or  $200  to^  two  officers  of  “Dino  —  testified  before  the  Davidson  of  Lehigh’s  division  of  journal- 

other  recognized  media  until  Productions  Inc.”  The  Dino  men  County  Grand  Jury  in  June,  ism;  Lester  R.  Bittel,  of  River- 
such  time  as  a  compelling  and  had  promised  in  a  signed  con-  1967.  Indictments  w'ere  brought,  dale,  N.J.,  Lehigh  alumnus  who 
overriding  national  interest  tract  to  record  at  least  six  charging  Dino’s  two  officers  who  is  publisher  of  Factory  maga- 
which  cannot  alternatively  be  record  sides  in  Nashville.  The  signed  the  contract,  with  ob-  zine  for  the  McGraw-Hill  Pub- 
served  has  been  established  to  contract  also  stated  the  records  taining  property  under  false  pre-  lishing  Co.; 
the  satisfaction  of  the  court.”  would  be  distributed  nationally  tenses.  .Also  Donald  Palmer  3rd 

In  the  absence  of  a  federal  and  be  given  promotion  in  23  And  when  the  trial  started  of’  Moorestown,  X.J.,  Lehigh 
statute  granting  a  reporter  im-  cities?.  February  26,  1968,  the  pair  and  senior  who  is  editor  of  the 


munity  from  divulging  sources, 
this  ruling  was  hailed  as  a  vic¬ 
tory  by  the  New  York  Times. 
In  an  editorial,  it  said:  “It  up¬ 
holds  the  grand  jury’s  right  to 
summon  a  journalist  to  testify; 
and  at  the  same  it 
holds  a  journalist’s  right  to 
protect  private  information  and 
as.sociations  that,  if  revealed, 
could  drastically  curtail  his 
ability  to  function  under  the 
First  .Amendment.” 

Originally,  Caldwell  had  been 
served  with  a  subpoena  reciuir- 
ing  him  to  deliver  notes  and 


Out  of  business 


their  musical  mates  —  Jonathan  Brown  and  White,  the  student 
Mack,  Edward  Sowa  and  Bruce  newspaper;  and  Leslie  H.  Whit- 
The  quintet,  called  the  “Con-  Kowalski — were  the  first  pros-  ten  Jr.,  of  Washington,  D.C., 


federates,”  cut  the  tapes 
Nashville  according  to  the  agre¬ 
ement.  But  nothing  else  result- 
ed  —  records  promised  the  play¬ 
ers  were  not  received,  there  was 
no  promotion  in  Cleveland  or 
anywhere  else  that  they  could 
learn  about,  and  finally  attempts 
to  contact  Dino  Productions  even 
by  registered  mail  were  unsuc- 


ecution  witnesses.  District  At-  Lehigh  alumnus  and  visiting 
torney  Shriyer  also  had  lined  up  faculty  member  who  is  chief  in¬ 
representatives  of  16  other  vestigative  reporter  for  Jack 
musical  groups.  .Ander.son’s  syndicated  column 

But  the  effect  of  the  Cleve-  “Wa.shington  Merry-Go-Round.” 
land  five’s  testimonv  was  such  • 


that  on  the  trial’s  third  day,  the 
two  defendants  changed  their 
plea  to  guilt.v.  .A  jail  sentence 
was  suspended  on  condition  that 
thev  make  restitution  to  the 


Shell  Oil  broadens 
its  PR  organization 

Shell  Oil  Company’s  Public 
Relations  Organization  has  been 
rstructured,  given  inrcea.sed  re¬ 
sponsibility  and  renamed  the 
Public  Affairs  Organization. 

C.  .A.  Foster  Jr,  vicepresident. 


nient  (|uashed  this  subpoena  and 
Judge  Zirpoli  based  his  order 
on  an  amended  one  that  only 
calleil  for  Caldwell’s  appear¬ 
ance. 


cessful. 

No  wonder.  Dino  had  gone  out  Confederates  and  all  the  others, 
of  business.  On  October  1,  1966,  as  well  as  pay  court  costs, 
other  material  pertaining  to  an  the  firm  had  lost  its  Tennessee  Recently  came  news  of  the 
interview  he  had  with  a  Black  charter,  granted  in  1964,  PD  windup  of  the  matter:  PD 

Panther  leader.  The  Govern-  Quickline  learned.  Quickline  was  informed  that  the 

We  then  telephoned  District  five  young  men,  now  three  years  Public  .Affairs  Organi- 

.Attorney  Thomas  H.  Shriver  in  older,  had  received  the  last  of  zation  will  focus  increased  at- 

Nashvilie.  Yes,  he  had  been  re-  their  $200  refunds,  plus  all  their  tention  on  environmental,  social 

ceiving  some  complaints  about  $5-a-day  expense  money  and  ‘infi  governmental  changes  and 

Dino,  from  musical  groups  in  mileage  fees.  The  defendants  seek  to  anticipate  how  they  may 

In  New  York  this  week.  Fed-  other  areas.  No,  he  was  not  then  had  been  sending  to  the  court  affect  the  course  of  the  com- 

eral  Judge  Orrin  G.  Judd  ex-  contemplating  legal  action,  what  they  could,  in  monthly  in-  pany’s  business, 

cu.sed  a  Times  reporter,  Robert  Under  Tennessee  law,  he  ex-  stallments.  H.  R.  Kemmerer  has  been 

Lindsey,  from  complying  with  plained,  it  wasn’t  enough  that  And  a  touching  note  came  to  named  general  manager.  Public 

a  subpoena  to  produce  the  the  five  boys  had  nothing  to  PDQ  with  the  news,  signed  by  .Affairs.  He  was  formerly  gen- 

notes  he  had  made  of  conver-  show  for  their  $1,000  to  insti-  Mrs.  Henry  Kowalski,  mother  eral  manager  of  the  Petrochem- 

s?ations  with  air  traffic  control-  tute  criminal  action  —  intent  to  of  one  of  the  Cleveland  musi-  ical  Division  of  Shell  Chemical 

lers  who  claimed  to  be  sick  and  defraud  had  to  be  proved  in  cians:  Company.  His  staff  includes  per- 

stayed  off  their  jobs.  “This  is  court.  “This  never  would  have  been  sonnel  who  coordinate  Shell’s 

a  .sensitive  area,”  Judge  Judd  We  put  the  DA  in  touch  with  possible,  if  you  hadn’t  taken  an  technical  efforts  in  environmen- 

said.  “We  won’t  press  the  the  combo’s  members,  including  interest  in  the  case.  Thank  God  tal  conservation  and  Shell’s  in- 

i.ssue.”  the  leader,  Joseph  Bizovsky.  Joe  for  jieople  like  you  who  care.”  volvement  in  urban  affairs. 
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Police  reporter  jots 
down  some  guideposts 


Hy  Newloii  II.  Fiilbriglit 

C.  P.  (Bud)  Corliss,  after  20  out,  is  how  to  find  the  court- 
years  as  a  police  reporter  for  house.  Corliss  sets  out  to  show 
the  Los  Angeles  Times,  has  the  way,  first  exploring  the 
written  a  book  in  his  retirement,  geography. 

and  he  hopes  it  will  serve  as  a  “98  percent  of  the  county’s 
guidepost  to  young  reporters  more  than  7  million  population,” 
starting  out,  as  he  once  did,  to  he  says,  “is  jammed  into  that 
cover  a  modern  “megalopolis” —  one-third  of  the  geographic  area 
Los  Angeles  or  any  other  of  the  located  south  of  the  mountains, 
nation’s  large,  sprawling  urban  .\t  the  present  writing,  there 
centers.  are  78  incorporated  cities  in  the 

“Uuban  life  becomes  more  County  of  Los  Angeles,  of  which 
complex,  and  a  reporter  like  a  77  are  in  this  area.  Palmdale, 
tourist  in  a  strange  country  in  the  center  of  the  Mojava 
needs  a  handbook  to  keep  him-  de.sert,  is  the  only  city  north  of 
self  posted.  the  mountains.  47  of  these  cities 

Calling  his  book  just  that,  have  their  own  police  and  fire 
fl^ndegosiK,  Corliss  believes  he  departments,  the  others  contract 
would  have  been  a  better  re-  with  the  county  for  police  or  fire 
porter  if  some  one  had  given  i)rotection,  or  both.” 
him  some  such  book,  with  tips  .As  a  police  reporter,  first 
on  how  to  cover  crime  news  and  with  an  .Alhambra  suburban  pa- 
overcome  the  problems  of  com-  per  and  then  for  the  Los  .Angeles 
munication  between  the  police  Times,  Corliss  covered  this  vast- 
and  fireman  on  one  hand  and  his  ness  of  mountains  and  desert, 
city  desk  on  the  other.  and  tells  how  he  did  it. 

.Agness  Underwood,  the  first  “Obviously,”  he  .says,  “it’s 
woman  to  become  a  city  editor  hard  to  tell  where  one  commun- 
on  a  metropolitan  newspaper  ity  stops  and  another  begins,  but 
iJ.os  Angeles  Herald-Exnni-  it  is  essential  for  an  experi- 
iner)  has  added  her  agreement  enced  (or  cub,  we  should  think) 
in  a  foreword:  “I  only  wish  reporter  to  know;  if  he  doesn’t 
.some  such  work  had  been  avail-  he’ll  lose  precious  time  trying 
able  when  I  started  in  the  news-  to  reach  the  projjer  agency  in 
pai)er  business.  How  much  charge  of  an  existing  emergency 
easier  my  job  would  have  been.”  that  is  developing  into  a  (run- 

,  iiing)  story.” 

Special  and  peculiar  place 

.  ,  ,  ,  ,  .  The  police  fori-e 

.A  good  deal  of  the  book  is 

about  Los  .Angeles  specifically.  The  City  of  Los  .Angeles  is 
which  is  to  acknowledge,  as  Cor-  policed  by  a  force  of  6,100  sworn 
liss  does,  that  the  “Queen”  city  officers  and  2,100  civilians,  mak- 
is  a  special  and  peculiar  place  ing  a  department  of  8,200  men. 
in  which  to  live  and  work.  The.se  The  sheriff  is  chief  jailor  for 
peculiarities  make  some  of  the  the  city-county  area,  and  heads 
best  reading  in  the  book.  Los  a  force  of  4,577  deputies,  384 
.Angeles,  for  instance,  sprawls  correction  officers,  and  1,600 
inside  a  county  that  stretches  civilians.  He  is  responsible  for 
through  the  mountains,  from  the  providing  police  protection  for 
desert  to  the  .sea.  Buildings  are  contracting  cities,  all  unin- 
not  tall,  and  everything  is  coriiorated  areas,  and  for  assist- 
spread  out  against  the  danger  of  jag  any  department,  the  Fire 
an  earthquake  that  is  supposed  Department,  for  instance,  that 
to  come — and  could  come  any  calls  for  help.  In  addition,  he 
moment  from  any  one  of  the  must  provide  bailiffs  for  more 
fissures  that  radiate  from  a  than  100  Superior  Courts. 
s])lit  in  the  San  .Andreas  fault  The  sheriff,  since  he  has  juris- 
in  the  mountains.  diction  over  the  entire  county,  is 

People  live  with  a  Sword  of  the  most  important  single  official 
Damocles  over  their  heads,  or  the  police  reporter  deals  with  in 
more  properly  with  a  time  bomb  p.A.  The  sheriff  issues  the  press 
ticking  away  in  the  earth.  But  cards — more  than  3,000,  a  third 
they  live  and  make  news  that  of  them  to  radio  and  television 
ranges  from  the  spectacular  to  reporters. 

personal  small  tragedies  or  fame  The  system  of  organized  au- 
and  fortune  in  the  movies.  thority  in  Los  .Angeles  County 

Corliss  has  written  his  book  makes  sense  to  Corliss  but  could 
as  a  guide  to  the  courthouse,  leave  a  cub  reporter  hopelessly 
One  of  the  first  things  a  young  confused. 

reporter  should  know,  starting  One  of  the  toughest  jobs  a 
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police  reporter  is  called  upon  to 
do  is  run  down  a  rumor  that 
some  one  of  news  interest  has 
been  arrested.  Corliss,  because 
he  knows  the  organization, 
would  start  with  the  “master 
booking  system”  at  the  county 
jail. 

This  system,  he  says,  “is  un¬ 
doubtedly  the  largest  in  the  na¬ 
tion,  handling  hundreds  of  book¬ 
ings  each  day.  To  expedite  the 
booking  (also  to  prevent  con¬ 
fusion  later),  when  a  prisoner 
is  booked  into  the  Los  .Angeles 
city  jail  he  is  given  a  county 
jail  booking  number.  Thus,  he 
is  also  booked  into  the  county 
jail  system  .  .  .” 

MaMer  bookiii;: 

If  you  know  the  man  you  are 
looking  for,  how  to  spell  his 
name,  and  what  alias  or  little- 
known  legal  name  he’s  likely  to 
use  (movie  and  tv  jieople  are 
especially  troublesome  here), 
the  knowledgable  reporter  will 
call  master  booking,  and  make 
a  start  there. 

“The  only  information  the 
booking  clerk  will  give,”  Corliss 
says,  “is  whether  the  person  in 
(luestion  has  been  booked  into 
the  county  jail  system,  the 
charge,  bail  (if  any)  and  ar¬ 
resting  agency.”  But  it  is  enough 
for  a  start.  The  next  stop  is 
with  the  arresting  policeman,  if 
he  can  be  found. 

In  New  York  City  the  process 
is  similar,  in  a  general  way. 
The  police  Teletype  gives  a  good 
lead,  but  specific  information 
can  be  had  only  from  the  ar¬ 
resting  cop,  the  detectives  called 
in,  or  the  assistant  district  at¬ 
torney  when  he  arrives.  Gener¬ 
ally,  it  is  important  to  get  there 
ahead  of  the  assistant  D..A.,  who 
is  likely  to  clam  up,  citing  some 
Supreme  Court  ruling  as  an  ex¬ 
cuse  for  saying  nothing.  Un¬ 
less,  of  course,  he’s  a  young 
eager-beaver  with  an  eye  on 
higher  office. 

More  iie«s  barriers 

Corliss  discovered,  before  he 
retired  last  year,  that  Supreme 
Court  rulings  had  made  his  job 
more  difficult  than  he  or  any  of 
his  associates  dreamed  of  20 
years  ago.  He  states  and  pre¬ 
dicts: 

“With  the  increase  of  em¬ 
phasis  on  civil  rights,  protest 
marches,  and  charges  of  over¬ 
zealousness  on  the  part  of  law 
enforcement  officers,  more  and 
more  space  will  be  devoted  by 
news  media  to  spot  news  of  this 
type.  .Also,  there  are  going  to  be 
more  barriers  placed  in  the  way 
of  gathering  facts  the  public  is 
entitled  to  know.  There  is  a  need 
for  reporters  who  know  how  to 
surmount  these  barriers  despite 
the  trend  on  the  part  of  some 


media  to  educate  rather  than  in¬ 
form.” 

Corliss  has  advice  for  editors, 
and  feels  that  some  should  be 
better  qualified.  “One  editor,”  he 
says,  “even  made  the  statement 
that  ‘we  are  looking  for  schol¬ 
ars,  not  newsmen’.” 

Corliss  lets  this  pass,  but  ob¬ 
viously  a  police  reporter  work¬ 
ing  for  a  man  like  that  is  up 
against  something. 

He  saw  Watts  explode,  and 
has  some  observations  on  this 
kind  of  story.  It’s  like  covering 
a  wav,  he  savs.  You  could  get 
killed'. 

On  your  n\»ii 

“If  he  is  in  the  field,  the  press 
card  hung  on  his  coat,”  Corliss 
says,  “gives  him  no  more  protec¬ 
tion  from  bricks  and  bullets 
than  a  war  correspondent’s 
green  arm  bank  protects  him 
against  sniper  bullets.  The  re¬ 
porter  is  on  his  own.  Police  or 
national  guardsmen,  when  ad- 
vansing  on  or  repelling  the  at¬ 
tack  of  a  mob,  have  no  time  or 
inclination  to  read  a  piece  of 
cardboard  on  a  coat  lapel.” 

The  reporter,  like  the  soldier 
in  combat,  “plays  it  by  ear.” 
His  success  could  depend  on 
luck,  but  Corliss  feels  a  reporter 
is  better  served  by  a  knowledge 
of  the  area  of  the  city  involved 
in  a  disturbance.  He  passes 
along  some  advice  here  to  edi¬ 
tors. 

“The  editor  should  have  a  map 
of  the  incident  area  handy  at 
all  times.  .As  the  incident 
spreads  or  is  controlled,  the  ac¬ 
tion  should  be  marked,  also  the 
location  of  field  command  posts 
and  the  best  routes  that  report¬ 
ers  .should  use  in  reaching  the 
incident  from  the  office.” 

Oltl-fasliioiicd  leg  Mork 

Corliss  is  no  stylist,  and  much 
/if  what  he  writes  in  Guideposts 
can  be  skipped,  unless  the  reader 
lives  in  Los  Angeles.  It’s  when 
Corliss  gets  down  to  his  own  ex¬ 
periences  that  the  book  becomes 
interesting.  And  the  way  he  says 
things,  now  and  then,  summing 
up.  For  instance: 

“Nothing  replaces  good  old- 
fashioned  leg  work.  The  best 
way  to  get  an  accurate  count  on 
houses  burned  down  is  to  have  a 
reporter  trudge  the  area  and 
count  them.” 

(!o|iio  a\ailal>U' 

Reporters  and  editors  who 
would  like  a  copy  should  contact 
Corliss.  He  gives  the  address: 
Guideposts,  Fred  Kline  Build¬ 
ing,  Room  13,  809  North  Cahue- 
enga  .Ave.,  L.A.  90038.  The  price 
is  $10  a  copy — “Steep,”  Corliss 
acknowledges,  “because  we 
printed  only  a  limited  number.” 
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Catledge  reminisces 
on  ‘good  old  days’ 

By  Newton  H.  Fulbright 


Turner  Catledge,  who  started 
as  a  flunky  in  knee  pants  in 
Mississippi  and  went  on  to  serve 
for  almost  20  years  as  top  news 
executive  of  the  \ew  York 
Times,  was  nostalgic  the  other 
night  as  chief  speaker  at  the 
spring  dinner  of  the  Silurians. 

The  Silurians  is  a  society  of 
newspaper  people  in  New  York. 
They  had  chosen  to  honor  Cat¬ 
ledge  on  the  eve  of  his  retire¬ 
ment  from  the  Times  on  April 
20.  For  his  part,  Catledge  chose 
to  talk  about  what  Silurians 
love  best — the  “good  old  days” 
in  the  newspaper  business. 

That  very  morning,  however, 
the  Times  had  printed  an  article 
about  Catledge,  in  which  a  re¬ 
porter  discovered  a  serious  and 
troubled  man.  Catledge,  ap¬ 
proaching  retirement,  didn’t  like 
w’hat  was  going  on.  Newspapers, 
in  these  days  of  interpretative, 
in-depth  reporting,  had  fallen 
into  discredit — this  having  oc¬ 
curred  long  before  Vice  Presi¬ 
dent  Spiro  .4gnew  opened  his 
spirited  attack  on  news  media. 

Accepts  Agncw  criticism 

Catledge,  in  the  Times  article 
of  April  6,  disassociated  him¬ 
self  from  the  windmill  school  of 
Agnew  critics.  He  believed  the 
Vice  President  had  hold  of 
something  solid.  The  press 
would  make  a  serious  mistake  if 
it  tried  to  ignore  or  attack  .Ag¬ 
new.  Rather,  it  should  attack 
the  problem,  which  was  one  of 
“believability.” 

“I  think  we  should  put  the  em¬ 
phasis  on  the  code  of  objective, 
impartial,  fair  reporting  of  the 
news,”  he  .said,  and  added : 

“If  we  ever  get  to  the  point 
where  we  lose  l)elievability, 
something  will  happen,  and  we 
will  just  go  hack  into  a  candidly 
partisan  pres.s — not  partisan  in 
party  terms  but  in  terms  of 
ideas.” 

Catledge  also  talkf*d  with  the 
interviewer  about  “contempt  for 
objectivity”  among  people  deep¬ 
ly  committed  to  cau.ses  or  view¬ 
points.  and  was  quoted  as  say¬ 
ing: 

“I  feel  it  very  strongly,  and 
I’m  terribly  disturbed  about  it. 
These  youngsters  are  frank 
about  it.  They  don’t  want  to  be 
responsible  for  just  reciting  the 
facts.  They  want  to  tell  you 
what  they  think  about  it  and 
what  to  do  about  it.  That’s  ad¬ 
vocacy.” 

That  was  Catledge,  the  seri¬ 
ous  side  of  the  man  showing,  in 


the  interview  with  McCandlish 
Phillips,  a  Times  ace. 

Ncks,  butler  and  t‘fSfS> 

Among  the  Silurians,  he  could 
relax  and  tell  how  he  got  into 
the  business  down  in  Philadel¬ 
phia,  Miss. — his  mistakes  and 
achievements  there  and  else¬ 
where,  even  on  the  New  York 
Times.  It  added  up  to  an  ob¬ 
jective  lesson  on  how  a  good  re¬ 
porter  came  to  be  made  during 
the  good  old  days,  mostly  by 
hard  work. 

Working  for  the  Neshoba 
(Miss.)  Democrat  in  1921,  Cat¬ 
ledge  drove  a  Model-T  Ford 
about  the  county,  gathering 
news  and  collecting  poultry  and 
eggs  in  pay  for  subscriptions. 
He  would  return,  market  the 
produce,  help  with  typesetting 
—  “in  the  print  shop”  —  and 
finish  his  day  pushing  a  cart 
loaded  with  papers  across  the 
town  square  to  the  post  office. 

Singling  out  McCandlish  Phil¬ 
lips  in  the  audience — “my  Bos¬ 
well” — Catledge  cited  an  error 
he  himself  caused  this  Times 
reporter  to  make  in  the  story 
that  morning.  Instead  of  it  tak¬ 
ing  75  years  to  print  one  run  of 
today’s  Times  on  the  old  Demo¬ 
crat  press  and  35,000  trips  to 
cart  a  paper  that  size  across  the 
town  square,  as  he  told  Phillips 
it  would,  the  correct  figures,  on 
recalculation,  Catledge  .said, 
.should  he  200  years  and  80,000 
trips. 

With  $2.07  in  his  pockets,  and 
after  a  spell  at  the  Tvnira 
(Mi.ss.)  Times  and  another  at 
the  Ta/telo  (Miss.)  Journal, 
Catledge  felt  like  hitting  a  big 
town.  He  went  up  to  Memphis 
“on  the  coldest  day  anybody 
could  remember,”  he  said.  He 
was  without  an  overcoat  be¬ 
cause,  “as  I  drew  near  Yankee 
land,  I  wanted  to  show  my  for¬ 
titude.”  He  u.sed  the  seven  cents 
for  a  streetcar  ride,  and  spent 
the  next  10  days  “trying  to  cash 
a  check  for  the  $2.” 

Cliose  the  ‘little  paper' 

The  big  paper  in  town  was 
the  Commercial  Appeal.  “But  I 
didn’t  want  to  go  there,”  Cat¬ 
ledge  .said.  “I  wanted  to  try  my 
luck  first  on  the  little  paper.” 
This  was  the  Memphis  Press, 
the  Scripps  paper. 

“My  intention,”  Catledge  said, 
“was  to  ask  for  a  job  in  the 
print  shop,  and  I  met  a  man  on 
the  stairs  and  asked  for  direc¬ 
tions.  He  said,  ‘You  mean  the 


composing  room?’  All  I  knew 
about  composing  vras  that  some¬ 
body  did  it  writing  music.” 

The  man  on  the  stairs  di¬ 
rected  him  toward  the  “print 
shop,”  but  in  trying  to  get  there 
Catledge  found  himself  in  the 
newsroom,  facing  a  big  fellow, 
an  editor  they  had  brought  in 
that  morning  from  Oklahoma 
City. 

“In  order  to  assert  his  author¬ 
ity,”  Catledge  said,  “he  had  to 
fire  or  hire  somebody  right 
there,  on  the  spot.  There  I  stood. 
He  wanted  to  know  what  I 
wanted.  I  said  I  was  looking  for 
a  job.  ‘You’re  hired,’  he  said, 
and  he  offered  me  $25  a  \veek.  I 
was  on  trial  for  two  weeks.  At 
the  end  of  that  time,  he  would 
either  fire  me  or  give  me  a  raise 
in  pay.” 

The  new  editor  assigned  the 
new  reporter  to  call  up  some 
fuel  companies  and  get  an  “add” 
for  the  weather  story. 

Catledge  related  how  he  was 
calling  fuel  dealers  and  got  one 
who  wanted  to  know  the  rates. 
Catledge  said  he  went  over  to 
the  editor  and  said,  “Say,  what’s 
the  rate  around  here?” 

“What  the  hell  are  you  do¬ 
ing?”  the  editor  said. 

Catledge  told  him  he  was  call¬ 
ing  fuel  companies  and  trying 
to  sell  them  ads  but  didn’t  know 
the  rate. 

The  Press  job  didn’t  end  just 
there,  Catledge  said.  It  came  to 
an  end  about  three  weeks  later, 
as  a  clerk  was  distributing  pay 
envelopes.  Catledge,  if  he 
stayed,  would  be  getting  more 
money,  but  the  editor,  suddenly 
looking  up,  yelled  across  at  Cat¬ 
ledge  that  he  was  fired. 

.Sam  Kulin  taught  him 

He  took  his  grievances  and  ex¬ 
perience — he  now  knew  that 
“add”  in  big  city  new.spaper  talk 
meant  a  shirttail  added  to  a 
running  story — over  to  Patrick 
Joseph  Moone,  editor  of  the 
Commercial  Appeal,  who  hired 
Catledge  and  placed  him  under 
the  rough  tutelage  of  Sam 
Kahn,  city  editor.  Kahn  taught 
him  the  newspaper  business, 
Catledge  .said. 

He  accumulated  experience 
and  made  contacts — one  of  them 
at  least  leading  directly  to  the 
Times.  In  1927  the  lower  Mi.s.sis- 
sippi  River  regions  were  hit  by 
a  flood,  and  Calvin  Coolidge, 
then  President,  sent  Herbert 
Hoover  down  to  supervise  relief 
measures. 

Hoover  met  Catledge  covering 
the  story,  and  was  impressed. 
Later,  Hoover  spoke  to  Adolph 
Ochs  about  the  able  young  re¬ 
porter  he  had  discovered,  and 
suggested  Catledge  as  a  good 
man  for  the  Times.  Ochs  wrote 
a  memo  suggesting  action  on 
Catledge,  but  a  Times  executive 
hid  the  memo  in  his  desk  until 


UPI  will  expand 
‘Window’  column 

United  Press  International 
has  expanded  its  “Washington 
Window”  column  from  three  to 
five  releases  a  week,  Monday 
through  Friday,  and  broadened 
its  scope.  The  column  features 
analysis  and  comment  by  mem¬ 
bers  of  the  UPI  Washington 
staff  and  is  for  afternoon  news¬ 
papers. 

H.  L.  Stevenson,  managing 
editor,  said  diplomatic  reporter 
Stewart  Hensley  will  cover  for¬ 
eign  affairs  on  Tuesday  and 
senior  editor  Louis  Cassels  will 
comment  on  critical  social  prob¬ 
lems  on  Thursday. 


one  day  Hoover,  now  President, 
asked  Ochs:  “Whatever  became 
of  that  brilliant  young  reporter 
I  spoke  to  you  about  in  1927?” 

The  result,  in  response  to  a 
second  Ochs  memo,  was  a  typical 
office  scramble.  The  Times  peo¬ 
ple  found  Catledge  working  for 
the  Baltimore  Sun  and  hired 
him. 

Catledge,  telling  the  Silurians 
about  it,  said  he  got  the  story 
from  the  late  Arthur  Hays  Sulz¬ 
berger.  He  recalled  that  he  lan¬ 
guished,  after  being  hired,  in 
the  Times  editorial  bull  pen  un¬ 
til  one  midnight  “all  hell  broke 
out  in  the  Middle  East  over  the 
Wailing  Wall.”  Because  nobody 
el.se  was  around,  he  w'as  as¬ 
signed  to  do  an  “add”  for  the 
cable  desk.  He  called  for  the 
clips,  he  said,  and  began  to  read 
about  the  Wailing  W’all,  and  the 
more  he  read  the  more  he  re¬ 
called  from  his  childhood  Sun¬ 
day  school  days.  The  result  was 
a  two-column  story  in  the  Sun¬ 
day  paper. 

Pass-along  iiiemu 

Ochs  thought  it  was  a  fine 
story,  and  sent  a  note  of  ap¬ 
proval  to  the  cable  editor  who 
showed  it  to  Catledge,  who  sug¬ 
gested  it  be  shown  tx)  his  city 
editor,  David  H.  Joseph. 

The  result  was  that  Catledge, 
from  Philadelphia,  Miss.,  be¬ 
came  the  “official”  Times  Jewish 
editor,  a  job  he  worked  at  dili¬ 
gently  until  he  departed  to  helj) 
launch  the  Chicago  Sun  in  1941. 

When  Catledge  returned  to 
the  Times,  he  .said,  “Irving  Spie¬ 
gel  had  my  old  job  as  Jewish 
editor,  .so  I  had  to  look  around 
for  something  else.” 

Now  at  69,  after  49  years  in 
the  newspaper  business — man¬ 
aging  editor  of  the  Times  from 
1951  to  1964,  and  executive  edi¬ 
tor  from  then  until  1968  when 
he  became  vicepresident  of  the 
New  York  Times  Company — 
Catledge  is  ready  to  write  a 
book.  He  has  built  a  house  in 
New  Orleans — “my  favorite  city 
since  I  was  nine  years  old.” 
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Newspapers  Journalism  Employment 
hire  16%  of 
J-graduates 


PR  men  start 
business  paper 
for  Southwest 


The  chart  summarizes  media  hiring  as  reported  in  the  Newspaper  Fund 
survey: 

Average  Weekly  Sala ry 


No.  of  Graduates 


Dallas 

_  The  first  issue  of  Financial 

146.82  Trend,  the  “Newsweekly  of 
133.75  Southwestern  Industry  and  In- 
—  vestments,”  was  published  here 
178.70  April  3. 

190.16  Its  publisher,  Bill  Bradford, 
162  38  editor  and  publisher  of 

147  00  ^^''^spapers  in  the  Dallas  sub¬ 
urbs  of  Garland  and  Mesquite, 
$168.56  said  the  regional  newspaper  will 
-  provide  coverage  of  Southwest- 

news  departments,  which  hired  ing  salary  of  $140.22  in  public  based  publicly-held  companies. 

122  graduates;  and  radio  news  relations  jobs.  Magazines,  where  The  editor  is  Larry  Howell, 

3,  which  attracted  81  the  highest  percentage  of  women  previously  associate  editor  of  the 

graduates.  graduates  went  to  work,  paid  Dallas  Mortiing  ^-e n  s  semor 

Salaries  for  the  Journalism  $134.20  as  an  average  starting  account  executive  with  the  pub- 

-ork  graduates  reached  new  highs  for  wage.  be  relations  firm  of  Ruder  & 

the  class  of  1969.  A  $128.23  av-  While  the  communication  Finn. 

erage  weekly  salary  for  all  media  were  hiring  44%  of  all  ^be  associate  editor  is  Wil- 
‘5  graduates  entering  Journalism  graduates  in  1969,  liam  G.  Smith,  a  member  of  the 

media  work  represents  a  7%  one-fourth  of  the  class  went  into  Wall  Street  Journal  staff  for 

ilar  national  surveys.  ^isc  over  the  previous  year.  the  military,  entered  graduate  three  years  and  later  public  re- 

•  The  communications  media  Daily  newspapers  paid  fledg-  schools,  or  took  teaching  jobs.  lations  director  of  Olinkraft 

claimed  44%  of  the  class  of  1969  iing  Journalism  graduates  with  Graduate  schools  enrolled  the  Inc. 

for  the  third  consecutive  year;  n  bachelor’s  degree  an  average  highest  number,  468,  while  the  Craig  R.  Wheeler,  formerly  a 

newspapers  and  wire  services  of  $122.68;  weekly  newspapers  military  was  next  in  line  to  take  Dallas  Times-Hero/d  staff  mem- 

hired  20%  of  the  1969  gradu-  nn  average  of  $115.84.  Wire  452  graduates.  Teaching  posi-  ber  and  public  relations  director 

^^gg  services’  average  weekly  start-  tions,  the  single  highest  non-  pf  Dallas  County  United  Fund, 

•  More  than  one-third  of  all  wage  was  $130.38.  media  work  attraction  for  the  is  the  advertising  director, 

graduates  who  are  members  of  Graduates  with  a  bachelor’s  graduates,  lured  257  potential  Joining  the  staff  in  mid-April 
minority  groups  went  to  work  degree  earned  an  average  start-  journalists.  will  be  Jim  Carfield,  a  reporter 

for  daiiv  newspapers.  However,  and  editor  of  the  Boston  Herald 

only  1.2%  of  all  Journalism  for  lo  years  and  an  A.ssociated 

graduates  are  from  minority  reporter.  He  has  been  ra- 

groups.  ^  ^  ^  ^  ^  i  i  dio-tv  information^  director  at 

e!ftS*medfnobs”in^  ^“ol^on 


Princeton,  N.J. 

Daily  newspapers  hired  one  of  p^i^i 
every  six  college  graduates  with 
Journalism  majors  in  1969,  ac-  Mag 
cording  to  a  survey  w'hich  ac-  Tele’ 
counts  for  73%  of  all  graduates  Radi 
from  schools  and  departments  of 
Journalism. 

That  finding  was  one  of  sev¬ 
eral  key  points  in  the  Newspa¬ 
per  Fund’s  annual  survey  of 
Journalism  graduates.  The  Fund  departments, 
also  reports  that: 

•  Salaries  for  Journalism 
graduates  entering  media  w'l 
took  a  7%  jump  in  1969  over 
1968  salaries,  compared  to  a  — - 
1.2%  rise  in  salaries  of  liberal  bachelor’s 
arts  graduates  included  in  sim- 


AP  must  arbitrate 
^iiild  dues  grievance 

U.S.  District  Judge  Edmund 
L.  Palmieri  in  New  York  this 
week  ordered  the  Associated 
Press  to  arbitrate  a  dispute 
with  the  Wire  Service  Guild 
that  involves  its  refusal  to  de¬ 
duct  union  dues  of  102  em¬ 
ployees  who  stayed  on  their  jobs 
during  a  10-day  strike  last  year. 

The  court  said  the  crucial  is¬ 
sue  was  whether  AP  should  have 
deducted  the  dues  since  Febru¬ 
ary  1969.  The  AP  contended 
that  the  102  workers  in  43  cities 
had  resigned  from  the  guild  and 
thus  revoked  their  authoriza¬ 
tions  for  automatic  dues  check¬ 
off  during  the  strike,  when  no 
contract  was  in  force.  The  guild 
grievance  concerned  the  con¬ 
tinued  refusal  to  deduct  dues 
with  a  new  contract  which  pro¬ 
vides  for  arbitration. 


PLAYING  WITH  DYNAMITE— Two  young  UPl 
and  Carole  Eberly,  showed  how  easily  they 
dynamite  from  a  smalltown  hardware  store  in  I 
story  under  a  dual  byline  about  legislation  airr 
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Salaries  and  wages  up  35% 
in  decade;  11.5%  last  year 


lly  < 

These  cost  and  revenue  tift- 
ures  are  for  a  morning,  even- 
iiing  and  Sunday  newspaper 
covering  the  decade  ending  196!). 

This  newspaper  had  a  Hollar 
Income  increase  of  ovei' 

1968,  an  Expense  increase  of 
13.4%  over  1968,  and  an  in¬ 
crease  of  net  income  before 
taxes  of  6.6%  over  1968.  For 
the  decade,  this  newspaper  had 
a  69.8%  increase  in  Income  over 
1960,  an  Expense  increase 
62.9%  over  1960,  and  a  96.7% 
increase  in  Net  over  1960.  Yet 
■ — the  percentage  of  NF]T  to  To¬ 
tal  Income,  1969,  decreased  1% 
compared  with  1968 — and 
ONLY  increased  3.7%  com¬ 
pared  with  1960. 

So,  the  above  marked  in¬ 
creases  are  meaningless  in  view 
of  the  small  change  in  the  NET 
figure. 

To  continue  the  percentage 
story,  the  following  are  sub¬ 
mitted  : 

LOCAL  (RETAIL) 

Dollar  income  up  . .  15.2%  over  1968 

89.47.  "  I960 

Volume  increase  up  T.9%  over  1968 

48.670  "  I ’40 
Rate  increase  up  7.0%  over  1968 

27.670  "  I ’60 

NATIONAL  (GENERAL) 

Dollor  income  down  5.6%  from  1968 

2.77o  "  1940 

Volume  down  ....  10.  %  from  1968 

29.87.  •'  I960 
Rafe  increase  up  4.3%  over  1968 

26.47.  '■  1960 

CLASSIFIED 

Dollar  income  up  13.17.  over  1968 

48.27.  "  1960 

Volume  up  7.27.  over  1968 

22.47.  ■■  I960 

Rafe  up  ...  5.5%  over  1968 

21.  7.  "  I960 

CIRCULATION 

Net  Paid  up  2.37.  over  1968 

9.77.  '  I960 

Dollar  Income  up  .  8.97.  over  1968 

26.37,  "  I960 

Continuing  this  percentage 
kick.  Salaries  &  Wages  were  up 
11.0%  over  1968,  up  35..')%  over 
I960.  Newsprint  &  Ink  were  up 
10.4%  over  1968,  and  up  3."). 3% 
over  1960.  All  Other  was  up 
18.8%  over  1968  and  74.2% 
over  I960.  Yet,  the  relationship 
of  these  expenses  to  total  ex- 
j)ense  were  fairly  constant  as 
the  figures  show. 

In  January,  1970,  this  news- 
])aper,  even  though  it  had  an  in¬ 
crease  in  income  and  a  marked 
increase  in  expense,  showed  a 
NET  INCOME  figure  of  11%— 
which,  in  turn,  revealed  a  de- 
crea.se  of  20%  from  the  1969 
figure. 

.Another,  but  comparable, 
newspaper  changed  to  a  cold 
type  operation  in  June  of  1969. 
The  following  figures  are  totals 
for  the  months  of  October,  No¬ 
vember  and  December  of  1969 
and  1968: 


OCTOBER-NOVEMBER-DECEIvIBER  TOTALS 
COMPOSING  ROOM 

Wages  . 

Engraving 

Expense  .  . 

Total  .... 


1969  AMENDED  1968 

$145,263.50  $141,108.51 

18,260.87 

14,977.24  13,924.75 

5178,501.61  $155,033.26 


Published  Pages  .  6  088  5  916 

Cost  per  Page  . $  ’  29.32  $  '  26.21 


Man  Hours  . 

per  Page 


41.773  43  739 

6.86  7.18 


39,284 

6.64 


No.  of  Employes-COMPOSING 
.  -ENGRAVING 


25C  250  227 

12 


NO  1 E  that  this  newspaper  the  ENGRAVING  man  hours 
charged  the  COMPOSING  applicable  to  cold  type  opera- 
ROOM  with  the  LNGR.AVING  tion.  In  order  to  ascertain  ac¬ 
cost  applicable  to  the  COMPOS-  curate  man  hour  costs  this 
ING  ROOM  but  did  not  charge  should  Ite  added. 


Income 

Advertising 

Local  Display  .  . 
National  (General) 

Classified  . 

Circulars  Inserts 

Total 

% 

Circulation 
City  ... 

Country 

Total 

7o 

Other  Income 

7o  . 


Expenses 

Editorial 

7o  ... 

Advertising 

7o 

Mechanical 

7o  . 

Newsprint  &  Ink 

7o  . 


1969 

1968 

I960 

$  3,622,740.08 
$  392,844.10 

$  998.781.74 

$  108.251.60 

$  3.138,666.82 
$  416,075.67 

$  883,412.62 

$  99.386.50 

$  1.910.092.47 
$  403,818.68 

%  674,064.25 

$ - 

$  5.122,617.52 

$  4,537.541.61 

$  2,987,975.40 

78.9 

78.3 

73.6 

$  843.314.86 

$  478,390.88 

$  789,592.88 

$  423.718.64 

$  661,884.12 

$  384,615.81 

$  1,321.705.74 

$  1,213.311.52 

$  1,046,499.93 

20.4 

$  46,741.05 

20.9 

$  46,171.30 

25.7 

$  27.114.05 

0.7 

$  6,491.064.31 

0.8 

$  5.797,024.43 

0.7 

$  4,061.589.38 

%  799,079.13  $  735,224.68 

12.3  12.7 

%  290,353.62  %  272,971.94 

4.4  4.7 

$  1,091,645.95  $  1,011.405.30 
16.9  (7.4 

$  1,317,380.85  $  1,193.469.00 

20.3  20.7 


533,635.16 

13.1 

232,042.02 

5.7 

695,062.23 

17.1 

973.809.62 

24.0 


Total  Direct 

$  3,498,459.55 

$  3,213,071.92 

$ 

2,434,549.03 

% 

53.9 

55.5 

59.9 

Building 

i 

1 14,565.91 

$  105,377.48 

$ 

73,898.84 

7o . 

1.8 

1.8 

1.8 

Circulation . 

$ 

529,195.41 

$  447,394.47 

$ 

366.796.52 

Vo  . 

8.2 

7.7 

9.0 

Administrative-General 

% 

734,414.96 

$  541,050.22 

$ 

345,259.31 

7.  . 

1 1.2 

9.4 

8.5 

Total  Indirect 

s 

1,378,414.96 

$  1,093,822.17 

$ 

785,954.67 

7o . 

21.2 

18.9 

19.3 

Deductions 

Supplements 

$ 

30,238.00 

$  22,475.00 

$ 

17.857.10 

Bad  Debts 

$ 

23,207.45 

$  15,522.84 

% 

6,941.74 

Depreciation . 

$ 

189,501.30 

$  160,221.05 

% 

90,655.28 

MIsc.  Adjustments 

$ 

52,477.10 

$  54,957.16 

$ 

54,191.66 

Total . 

% 

295,423.65 

$  253,176.05 

$ 

169,645.78 

7o 

4.6 

4.3 

4.2 

Total  Expense  . 

$  5,172,059.48 

$  4,560,070.14 

$  3,390,149.48 

7o  . 

79.7 

78.7 

83.4 

Net  Income  (Before  Tax) 

$ 

1,319,004.83 

$  1.236,954.29 

$ 

671,439.90 

7o  . 

20.3 

21.3 

16.6 

Avg.  Net  Paid  Circulation 

$ 

96,147 

$  93,962 

$ 

87,662 

(Continued  on  page  40) 
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Jean  Cole 


01‘t-fite<l  reporter 
now  women’s  (hHIoi* 

Boston 

Jean  Cole  has  been  appointed 
women’s  editor  of  the  Boston 
Record  American  and  Sunday 
Advertiser,  according  to  Harold 
G.  Kern,  publisher  of  the 
Hearst  newspapers  here. 

She  asumes  the  new  jyosition 
after  covering  most  of  the  ma- 
,ior  news  events  in  New  Eng¬ 
land.  She  has  won  awards  for 
reporting  of  public  significance. 

Her  crusade  to  bring  higher 
standards  of  health  and  safety 
to  the  nursing  home  industry 
in  the  1950’s  brought  her  wide 
acclaim  as  well  as  awards.  Her 
articles,  calling  attention  to 
co.nditions  that  were  degrading 
and  dangerous  to  the  state’s 
elderly  nursing  home  popula¬ 
tion,  resulted  in: 

Enactment  of  legislation  to 
make  Massachusetts  laws  on 
nursing  homes  most  stringent 
in  U.S. ;  named  Newspaper¬ 
woman  of  the  Year  by  the  New 
England  Women’s  Press  Asso¬ 
ciation;  received  the  Rudolph 
Elie  Award  by  the  Boston 
Press  Club,  and  the  .AM VETS 
Public  Sei^'ice  Award. 

In  1961,  with  other  members 
of  the  Record  American  staff, 
she  shared  the  Amasa  Howe 
award  for  the  liest  news  story 
of  the  year  of  a  plane  crash  at 
Logan  Airport. 

Since  1965,  Miss  Cole  has 
specialized  in  reporting  the 
Medicaid  and  Medicare  pro¬ 
grams,  as  well  as  covering  the 
political  scene  on  Beacon  Hill. 


FiirniUire  ad  packet 

High  Point,  N.C. 

A  12-page  supplement,  “En¬ 
vironment  ’70,”  has  been  pro¬ 
duced  by  Metro  Newspaper 
Service  for  the  Southern  Furni¬ 
ture  Manufacturers  Association. 
It  has  been  mailed  to  newspa¬ 
pers  accompanied  by  a  brochure 
explaining  how  newspapers  and 
furniture  retailers  can  work  to¬ 
gether  for  a  spring  promotion. 
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Daily’s  clinic  for  candidates 
is  primary  in  news  coverage 


12  issue  focusing  on  county  means  he  has  another  assign- 
races;  Ajji  il  11),  school  l)oard;  ment  to  cover,”  Iliff  exi)lained. 
April  2G,  state  House  and  Sen-  ().  Wayne  Botkin  answered 
ate;  and  May  3,  Congressional,  (luestions  about  political  adver- 
"We’re  going  to  be  talking  tising.  He  said  that  Michael 
with  each  of  you  about  your  Crimes,  national  advertising  di¬ 
race  and  what  you  would  try  to  rector  of  the  Star,  would  help 
accomplish  once  in  office.  There  Republican  candidates  who  de¬ 
will  be  no  ti'ick  (juestions.  We’re  sired  it  and  Richard  Morrow, 
not  out  to  do  in  anyone;  we  retail  ad  manager,  would  helj) 
want  to  give  each  of  you  an  the  Democrats. 
e(iual  and  fair  chance  to  be  “No  political  affiliation  on  the 
heard,”  Shores  said.  part  of  the.se  two  men  entered 

into  their  selection,”  Botkin 
iciiiro  iak«  n  pointed  out.  “They’re  just  here 

Iliff  invited  each  candidate  to  help  any  of  you  do  a  more  ef- 
who  did  not  have  a  head  and  fective  job  in  whatever  way  they 
shouldeis  picture  on  file  with  can.” 
the  Star  to  have  one  taken  at 

the  close  of  the  meeting  by  a  Caii<li«lai«-  ctiliniiii 

Star  i)hotographer.  Quite  a  num-  The  Star  for  years  has  main- 
ber  did  at  each  session.  tained  a  “Political  Candidate 

He  ex|)lained  how  candidates  Column.”  For  a  candidate 

could  hel))  their  news  coverage  may  have  a  half-column  cut 
by  getting  advance  copies  of  made  and  an  ad  in  the  column 
remarks  to  the  i)aper  and  then  run  11  times  in  the  Star,  3 
“touching  base”  afterward  to  times  in  the  Sunday  Star,  and 
confirm  that  it  actually  went  11  times  in  the  MiDicie  Eveninfi 
that  way.  Press,  the  afternoon  Muncie 

He  said  the  ,Star  would  at-  Newspapers  Inc.  publication. 
temi)t  to  cover  as  many  politi-  Copies  of  the  Bureau  of  Ad- 
cal  events  as  it  could  .staff  but  vertising’s  publication,  “2.1  Win- 
the  candidates  could  help  by  ex-  ning  Ideas  for  Political  Adver- 
))licit  information  about  when  tisers,”  were  eagerly  snapped 
the  “meat”  of  a  i)rogram  would  up. 

take  ])lace.  “We  believe  the  clinic  has  al- 

“It’s  not  a  discourtesy  if  our  ready  given  us  several  advan- 
re])orter  leaves  Irefore  your  tages,”  Du  Bois  explained, 
meeting  is  over*.  It  probably  “Frankly  it’s  given  us  a  jump 


Banker  nominated 
for  Gannett  board 

Rocukstkr,  N.Y. 

Wilmont  R.  Craig,  president 
and  chief  executive  of  Lincoln 
First  Banks,  Inc.,  will  be  pro¬ 
posed  for  election  to  the  board 
of  directors  of  Gannett  Co.,  Inc. 
at  the  annual  meeting  of  stock¬ 
holders  here  May  26,  it  was 
announced  by  Paul  Miller,  Gan¬ 
nett  president. 

.\  vacancy  on  the  board  of 
the  company  will  result  from 
the  decision  of  Douglas  C. 
Townson,  of  Rochester,  a  com¬ 
pany  vicepresident  and  a  Gan¬ 
nett  director  for  47  years,  not 
to  stand  for  reelection. 


The  letter  first  comj)limentetl 
each  candidate  for  accepting  his 
“responsibilities  of  public  life” 
and  then  invited  the  candidate 
to  attend  either  the  2  p.m.  or 
7 :3()  p.m.  “Candidates  Clinic.” 

The  letter  promised  no  “long- 
winded  speeches”  but  rather  a 
“nuts  and  Indts  approach”  to 
ade(|uate  coverage  of  all  i)ri- 
mary  I’aces. 

.■).')  candidates  or  their  repre¬ 
sentatives  were  at  the  afternoon 
.-session  and  .'>0  at  the  evening 
one.  Re)).  David  Dennis  from  the 
10th  District  of  Indiana  at¬ 
tended  the  afternoon  meeting. 

The  Star  .served  coffee  and 
donuts  prior  to  each  session. 

The  two  sessions  were  similar 
in  content. 

Du  Bois  ex|)lained  that  the 
Star,  although  a  Re))ublican  ])a- 
|)t/r  by  editorial  i)olicy,  divorced 
this  party  endorsement  from  its 
news  pages. 

“In  our  news  columns  we  are 
interested  in  every  candidate 
and  will  do  all  that  we  can  to 
give  each  candidate  all  the  news 
play  we  can,  so  long  as  he  is 
saying  something  of  significance 
and  talking  about  the  issues,” 
he  told  the  candidates. 

Shores  discussed  four  special 
Sunday  jiages  coming  up:  April 

EDITOR  St  PUBLISHER  for  April  1 1 


LARRY  SHORES,  assistant  managing  editor,  explains  special  coverage  plans  for  the  Muncie  Star  at 
the  "Candidates  Clinic"  sponsored  by  the  Star.  Next  to  Shores  are  William  Du  Bois  Jr.,  managing 
editor,  and  David  Iliff,  city  editor.  Sitting  in  the  middle  of  the  front  row  is  Willard  Worcester, 

publisher  of  Ihe  Star. 

1970  1 5 


Ad-ventures 

By  Jerome  H.  Walker  Jr. 


Cigarette  companies  fear  more  restrictions  on  advertising.  Un¬ 
der  the  new  law  prohibiting  cigarette  commercials  on  television 
and  radio,  which  goes  into  effect  next  January  2,  the  Federal 
Trade  Commission  is  empowered  at  the  end  of  18  months  to  re¬ 
quire  strict  health  wamings  in  other  forms  of  cigarette  adver¬ 
tising — including  that  in  newspapers — if  it  sees  fit. 

This  provision  in  the  law  is  a  “crucial  one”  insofar  as  news- 
l)apers  and  cigarette  advertising  in  general  are  concerned,  William 
Kloepfer  Jr.,  vicepresident  in  charge  of  public  relations  for  the 
Tobacco  Institute,  infomed  the  Philadelphia  Chapter  of  Amer¬ 
ican  Association  of  Newspaper  Representatives  (April  2), 

“If  the  Federal  Ti’ade  Commission  were  to  require  health  warn¬ 
ing  statements  in  newspaper  ads,”  Kloepfer  explained,  “the  cig¬ 
arette  companies  would  be  forced  to  reassess  the  value  of  that 
advertising.”  To  prevent  a  confrontation  with  the  FTC  that  would 
lead  to  this  happening,  he  said,  the  cigarette  firms  are  expected  to 
“exercise  restraint”  in  allocations  of  advertising  expenditures, 
which  was  taken  to  mean  that  newspapers  will  not  fall  heir  to 
broadcast’s  cigarette  ad  dollars. 

“Suppose  the  six  top  brands  were  to  put  the  $250  million  spent 
in  broadcast  into  newspaper  advertising,”  Kloepfer  said.  “I  think 
you  can  appreciate  the  gross  display — that  regardless  of  what  it 
w'ould  sell — would  certainly  antagonize  the  people  in  D.C.  and  at 
the  FTC.”  He  concluded  that  another  confrontation  would  lead 
to  a  warning  in  newspaper  ads  or  else  sei*ve  to  bring  about  fed¬ 
eral  prohibition  of  all  cigarette  advertising. 

Meanwhile,  he  said,  anti-smoking  forces  are  trying  to  get  the 
Advertising  Council  to  prepare  copy  that  would  “preach  against 
smoking”  for  placement  in  newspapers.  Kloepfer  said  the  Tobacco 
Institute  is  planning  to  step  up  its  public  relations  efforts. 

Ad  Notes:  \  little  bit  of  the  Banshees  party  has  apparently 
rubl)ed  off  on  Jack  Kauffman,  president  of  the  Bureau  of  Ad¬ 
vertising.  This  year’s  BoA  black  tie  dinner  during  ANPA  Week 
will  feature  entertainers  Florence  Henderson  and  Gordon  Mac- 
Rae.  .  .  .  Stephen  E.  Kelly,  last  ad  director  of  the  Saturday  Eve¬ 
ning  who  is  now  top  ad  salesman  for  the  magazine  industry 

as  president  of  the  Magazine  Publishers  Association,  says  he  has 
had  it  with  numl)ers.  He  said  he  plans  to  sell  more  space  by 
using  a  “i)sychographic  type  of  marketing  strategj’.”.  .  .  .  In- 
dianapoliii  Star,  Seattle  Times  and  Salt  Lake  City  Trihime-Des- 
eret  Eeirs  suri)rised  their  favorite  charities  wdth  a  donation  of 
Mattel  toys  valued  at  $.500.  This  was  the  top  prize  awarded  by 
Mattel  to  winners  of  their  merchandising  support  contest.  Held 
in  conjunction  with  the  Christmas  Toy  and  Hobby  Book,  a  roto 
insert  that  ai)peared  in  November  in  75  papers  (E&P,  March  7). 
.  .  .  Virginia  Press  .\ssociation  asked  Frank  Kilcheski,  vice- 
president  for  national  sales  of  the  bureau,  “w'hat’s  ahead  for 
newsjjapers  in  the  ’70’s”?  Here  is  what  Frank  told  them;  Daily 
newspaper  ad  revenues  would  approach  $8  billion  in  1975  and 
$12  billion  by  1980.  “We  have  strong  reasons  to  expect  that  we 
will  actually  do  much  better,”  he  added.  .  .  .  James  W.  Frost, 
former  San  Francisco  Chronicle,  New  York  Herald  Tribune  man, 
has  left  Meredith  Corj).  broadcasting  division  to  be  associate  di¬ 
rector,  local  tv  sales,  for  Television  Bureau  of  Advertising.  .  .  . 
Chicago  Sun-Times  and  one  other  unidentified  newspaper  has  noti¬ 
fied  Ed  Grey,  TeknaMedia  Inc.,  that  it  will  not  go  along  with  his 
proposal  for  a  5%  additional  commission  on  the  Swissair  ads. 
Grey  requested  the  commission  on  the  basis  he  developed  the  busi¬ 
ness  for  the  papers.  Interestingly,  Grey  said  “at  least  80  news¬ 
papers,  both  large  and  small”  have  told  him  they  will  accept  the 
business  on  his  temis.  But  he  said  there  w^as  no  need  to  use  them 
at  this  time.  One  publisher  even  heaped  praise  on  his  plan,  saying 
that  his  services  were  worth  as  much  as  7%  .  .  .  Ogilvy  &  Mather’s 
media  director,  Jule  Fine,  has  issued  a  letter  to  the  Bureau  of 
Advertising  and  Newspaper  1  for  distribution  to  publishers  in 
which  he  says  that  new’spapers  must  pay  20%  commission  on  ads 
placed  by  O&M  should  they  decide  to  go  along  with  TeknaMe- 
dia’s  proposal.  “We  would  welcome  a  commission  of  20%,”  says 
Fine.  .  .  . 


Newsday  fire 
curtails  size 
on  four  days 

Garden  City,  N.Y. 

Operations  returned  to  nor¬ 
mal  for  Newsday  on  Wednesday 
(April  8)  after  a  fire  in  the 
newsprint  warehouse  had  forced 
limited  editions  for  four  days. 

The  fire,  discovered  by  a 
New’sday  guard  at  2  a.m.  Fri¬ 
day,  April  3,  was  finally  extin¬ 
guished  at  5  a.m.  Monday, 
April  6.  Total  damage  has  not 
been  estimated  as  yet. 

More  than  3,500  tons  of  new's- 
print,  valued  in  excess  of  $500,- 
000,  were  stored  in  the  22-foot 
high  concrete  warehouse  at  the 
rear  of  the  main  plant.  Most  of 
the  newsprint  was  destroyed  or 
made  unusable,  and  damage  to 
the  warehouse  may'  run  into 
thousands  of  dollars,  according 
to  Newsday  sources.  There  was 
no  damage  to  equipment  or  any 
other  part  of  the  plant  or  of¬ 
fices. 

Cause  of  the  fire  was  under 
investigation  by  the  fire  mar¬ 
shal’s  office. 

Newsday  had  to  depend  on  a 
small  quantity  of  newsprint  on 
hand  in  the  reelroom  to  produce 
a  16-page  paper,  without  adver¬ 
tising,  on  Friday.  A  regular  edi¬ 
tion  of  192  tabloid  pages  had 
been  scheduled.  Newsday'  also 
published  16  pages  Saturday. 

By  Monday,  while  firemen  still 
battled  fire  at  the  core  of  new's- 
print  rolls,  a  68-page  edition  re¬ 
placed  the  152-page  edition  that 
had  been  planned.  Tuesday’s  edi¬ 
tion  was  128  pages,  and  Wednes¬ 
day  the  normal  192  pages  were 
published  as  newsprint  began 
arriving  from  regular  suppliers. 

Trucks  had  begun  delivery  of 
nevv'sprint  Tuesday  from  ad¬ 
jacent  property  of  the  Long  Is¬ 
land  Lighting  Co.,  where  a 


crane  hoisted  rolls  into  the  plant 
from  a  box  car  on  the  siding. 
Because  of  limited  storage  space 
only  two  or  three  days’  supply 
could  be  kept  on  hand. 

Newsday  received  offers  of 
newsprint  and  publishing  facili¬ 
ties  from  several  newspapers  in 
the  New  York  area.  New  Jersey 
and  Philadelphia.  Local  indus¬ 
tries  offered  storage  space. 

• 

Ethnos  closes 
after  editors 
are  penalized 

For  the  second  time  in  its 
57-year  history  the  Athens 
(Greece)  daily  newspaper  Eth¬ 
nos  has  suspended  publication. 
A  farevv'ell  editorial  on  April  4 
announced  that  the  imprison¬ 
ment  of  its  five  principal  execu¬ 
tives  by  the  Greek  regime  made 
further  publication  impossible. 

The  other  suspension  by  Eth¬ 
nos  was  in  World  War  II  when 
the  Germans  occupied  Greece. 

The  newspaper’s  conflict  vv'ith 
the  government  came  to  a  head 
following  publication  of  an  in¬ 
terview  March  24  with  a  former 
cabinet  minister,  John  Zigdis, 
calling  for  a  government  of  na¬ 
tional  unity'  to  cope  with 
troubles  on  Clyprus. 

In  the  trial,  the  minister  vv’as 
also  sentenced  along  with  the 
Ethnos  executiv’es  on  the  charge 
of  v'iolating  martial  law  by'  pub¬ 
lishing  “false  reports  likely  to 
cause  anxiety  among  the  pub¬ 
lic.”  There  is  no  appeal  since 
a  special  court-martial  handed 
down  the  verdict.  Only  amnesty 
can  erase  the  pri.son  terms. 

Ethnos  editor  loannis  Kapsis 
received  a  o-year  sentence; 
managing  editor  Constantine 
Economides,  a  13-month  term. 
The  defendants  included  three 
{Continued  on  page  43) 


Abitibi  ads  boost  papers 

An  advertising  campaign  promoting  new'spapers  is  being 
sponsored  by  one  of  the  largest  producers  of  newsprint  and 
begins  this  w'eek  in  E&P  and  some  other  advertising  trade 
publications. 

The  six-page  series  of  ads  being  placed  by  Abitibi  is 
written  around  the  theme:  “What  would  you  do  without 
your  new'spaper?”  Each  ad  includes  a  large  illustration. 
They  deal  with  newspaper  treatment  of  sports,  travel,  in¬ 
vesting,  editorials  and  letters-to-the-editor,  advertising  and 
entertainment. 

Typical  of  the  copy  treatment  is  the  ad  which  says; 
“Sports  events,  movies,  theatre,  music  or  political  rallies — 
the  newspaper  is  the  only  source  of  information  on  what’s 
happening  now'.  .  ,  .  Think  about  it.  What  w'ould  you  do 
without  your  newspaper?” 

The  ads  are  labelled  “in  support  of  the  newspaper  pub¬ 
lishing  industry.” 


16 


EDITOR  ac  PUBLISHER  for  April  11,  1970 


John  Fulton 
wins  Hearst 
photo  award 


Overhead  shots  pick 
a  winner  in  hie  race 


LAYOUT  AND  DESIGN 

Big  ideas  about  art 

The  P^lmJ^^h  Post  H-: 

Ho  Chi^inliTs  Dead” 


,4nnoun(f‘m*'nt 
Delayed  hy  Hanoi 


ln<.xlrT<Kb>  Si  hiHtl  Board  lotes2  Tax  Plam 


JacKie  Left  ihe  Violence  to  the  Mtti 


i<  urfr*  Orfl<*r»^ 


eoloi-  spots.  Blue.  'I'he  material  atop  the  nameplate 
also  is  coloi’.  She  uses  coloi-,  almost  always  spot 
eoloi',  on  her  Family  seetion  fi'ont  .‘Ui")  days  a  year. 

The  Living'  seetion  of  the  Snrnt imuto  (Calif.) 
I'uioti,  turne<l  out  by  Mrs.  Mae  Belle  I’endergast, 
won  third  jilace.  The  crowning  glory  of  this  page 
(printed  offset)  was  a  huge  piece  of  art  in  full  color. 


Ity  Howanl  B.  TayUir 

Ldilorial  CoiiMillaiil.  Copley  liileriialioiial  Corp. 

Big  and  dramatic  art  is  standard  operating  pro¬ 
cedure  at  the  Palm  Hearli  Past,  published  in  West 
Balm  Beach,  Fla. 

David  Lawrence  Jr.,  managing  editor,  pointed  out 
that  the  basic  format  is  six  column,  although  varia¬ 
tion  in  body  set  is  extensive,  as  it  ought  to  be.  Who 
ever  heard  of  a  four-column  mug  shot  of  Ho  Chi 
Minh?  The  AP  heard  of  it,  and  the  Post  had  the 
courage  to  use  it  liig. 

one-column  iiiece  of  art  also  comes  on  strong 
in  a  six-column  format.  The  picture  of  Mrs.  James 
.\.  Pike,  in  lower  right,  is  an  example.  And  see  how 
it  has  been  cropped.  The  ancient  by-law  forbidding 
you  to  hack  into  shouldc'rs  and  lop  off  legs  has  been 
I'e  pealed. 

Almost  every  element  in  this  page  1  is  laid  out 
in  a  rectangular  pattern.  This  treatment,  plus 
abundant  white  s])ace,  makes  the  page  easy  to  read. 
.\nd  another  tradition  has  Ix'en  unseated:  Type 
.iumi)s  on  a  jiaragrajih. 


California  Faslti(jns  Cause  Coasl-lo-Coast  Quakes 


Here  also  are  Penney-Missouri  Women’s  page  for¬ 
mat  winners  in  the  circulation  category  of  25,000- 
100,000.  This  broad  swath  takes  in  most  of  the  na¬ 
tion’s  papers.  Winning  in  this  category  therefoie 
takes  on  additional  significance. 

Beryl  Ann  Brownell  of  the  Gary  (Ind.)  Post- 
Tribune,  who  won  first  place,  says  she  likes  big  art. 
The  swim-suit  girl  is  72  picas  wide  (after  shrink¬ 
age)  and  eight  and  one-half  inches  deep.  And  look 
where  that  flag  is  stashed — at  the  bottom  of  column 
7  and  8. 

Second  place  went  to  Mrs.  Gloria  Biggs,  executive 
women’s  editor  of  Today  of  Cocoa,  Fla.  It’s  an  ele¬ 
gant,  breezy  page.  The  goal  posts  in  the  art  are 


Oman's  ^  orid 


‘Solid  selling 
of  newspapers... 


fijif  <■  itti  €  >■»*.•  I  >«*** 


‘Solid  selling  of  newspapers  as 
an  ad  medium  is  impossible  with¬ 
out  using  the  research  financed  by 
^the  eight  Canadian  newsprint  pro¬ 
ducers  of  the  Newsprint  Informa- 
mation  Committee.” 


Jack  Kauffman,  president 
Bureau  of  Advertising,  ANPA 


A  report  from  the  Bureau  of  Advertising,  ANPA,  on  a  field 
experiment  by  Opinion  Research  Corp.  Sixth  in  a  series 
financed  in  behalf  of  newspapers  by  these  Canadian 
newsprint  producers  and  their  U.S.  service  organizations: 


Abitibi  Paper  Company,  Ltd.  Abitibi  Papers,  Inc. 

Anglo-Canadian  Pulp  &  Paper  Mills,  Ltd.  Montmorency  Paper  Company,  Inc. 
British  Columbia  Forest  Products,  Ltd.  The  Crofton  Paper  Company,  Inc, 
Consoiidated-Bathurst  Limited  Consolidated  Newsprint,  Inc. 

Domtar  Newsprint,  Ltd.  Domtar  Pulp  &  Paper,  Inc. 

The  Great  Lakes  Paper  Company,  Ltd.  Lake  Superior  Newsprint  Co. 

James  Maclaren  Company,  Ltd.  Maclaren  Newsprint  Sales,  Ltd. 

MacMillan  Bloedei  Limited  Powell  River-Alberni  Sales  Corp. 
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Staff  does  a  lively  turn 
in  writing  deathly  prose 


Ity  ^  illiam  Jaiiz 

Milwaukee 

On  his  first  day  of  employ¬ 
ment  at  the  Milwaukee  Sentinel 
recently,  Oliver  Fink  worked  on 
the  state  desk  for  35  minutes 
before  he  was  told  to  write  his 
own  obituary. 

He  wondered  what  he  had 
done  wrong.  Fink  knew  the  edi¬ 
tor  was  tough  but  this  was  ri¬ 
diculous. 

In  the  last  few  weeks,  the 
Milwaukee  Sentinel  has  pre¬ 
pared  itself  fully  for  the  imme¬ 
diate  death  of  any  or  all  of  the 
members  of  its  staff.  In  a  most 
unusual  assignment  in  a  most 
unusual  memo,  an  editor  told 
each  member  of  the  staff  to 
write  his  or  her  obituary. 

“While  this  is  a  rare  oppor¬ 
tunity  to  change  the  facts  of 
life,  we  trust  you  will  be  accu¬ 
rate,”  wrote  Robert  H.  Wills, 
city  editor. 

A  few  reporters  and  editors 
who  apparently  didn’t  like  to 
write  stories  they  would  never 
see  in  print  held  out  only  to  get 
a  second  memo  from  Wills  which 
explained  the  reason  for  the  as¬ 
signment:  “The  problems  of  a 
city  desk  in  getting  the  essen¬ 
tial  facts  of  a  person’s  life 
under  the  pressure  of  deadline 
can  be  offset  by  advanced  prep¬ 
aration,”  he  wrote. 

Of  course,  everyone  entered 
into  the  spirit  of  things  then 
because  staff  members  didn’t 
want  their  deaths  to  bother  the 
city  desk  at  deadline. 

Robert  A.  Witas,  an  editorial 
writer,  got  back  at  Wills  by 
writing,  “Robert  A.  Witas,  long¬ 
time  city  editor  of  the  Milwau¬ 
kee  Sentinel,  died - -. 

Mr.  Witas  took  over  his  job  as 
city  editor  in  1970  on  the  death 
of  Robert  H.  Wills.” 


Wills  wrote  his  own  obituary 
but  it  didn’t  give  a  date  when 
it  could  be  released.  It  said  he 
was  killed.  This  seems  paranoid 
but,  from  his  point  of  view,  it 
must  be  a  possibility  for  the 
man  who  wields  the  whip  in  the 
city  room. 

Kenneth  Stoffels,  who  pre¬ 
pares  the  television  and  radio 
tables,  ended  his  obituary  by 
saying,  “He  was  a  single  man.” 
Stoffels  is  only  25  years  old  and 
this  is  the  kind  of  supreme  con¬ 
fidence  needed  in  journalism. 

Paul  Langner,  a  copy  editor 
who  left  to  find  a  higher  paying 
job,  described  himself  “as  one 
who  held  propriety  and  clean 
language  in  high  esteem  and 
whose  high  regard  for  the  ladies 
on  the  staff  was  exceeded  only 
by  his  greed.” 

He  ended  his  obit  by  writing, 
“While  reserving  commitment  to 


any  religious  belief,  Langner 
would  have  liked  ghost  stories 
to  be  true  for  no  other  reason 
than  to  come  back  and  haunt 
whatever  wretch  should  dare  to 
set  pencil  to  this  obituary. 

In  their  obituaries,  reporters 
and  editors  mentioned  the 
awards  they  had  won.  Miss 
Marilyn  Kucer,  a  reporter  who 
put  Mrs.  in  her  obit  in  anticipa¬ 
tion  of  marrying  before  dying, 
said  that  her  only  noteworthy 
achievement  was  having  a 
“father  who  sprayed  a  dead  tree 
in  his  backyard  bright  red.” 

Quincy  Dadisman,  a  reporter 
on  the  state  desk  who  has  done 
numerous  stories  on  state  sew'- 
age  problems,  foresaw  a  hor¬ 
rible  death  for  himself.  He 
wrote  that  he  “drowned  in  a 
septic  tank  while  collecting  in¬ 
formation  for  another  series  on 
pollution.” 


Kinley  joins  Parade 
as  general  manager 


150  Broadway.  New  York.  N  Y.  10038 


Daniel  D.  Kinley  will  join 
Parade  magazine  as  executive 
vicepresident  and  general  man¬ 
ager  on  June  1,  it  was  an¬ 
nounced  by  Arthur  H.  Motley, 
president. 

Kinley  is  presently  with  the 
Interpublic  Group  of  Companies. 

In  commenting  on  the  move. 
Motley  said,  “Parade  has  ex¬ 
ploded  in  size  and  importance 
as  a  result  of  the  developments 
in  our  field  over  the  past  several 
months.  This  basic  expansion  of 
our  business  will  be  further  ex¬ 
tended  when  we  complete  con¬ 
struction  of  a  new  commercial 
printing  plant.  Diversified  Print¬ 
ing  Corporation,  some  time  near 
the  end  of  1970.” 

Kinley’s  primary  responsibil¬ 
ity  will  be  to  coordinate  all  of 
Parade’s  publishing  and  print¬ 
ing  functions  and  to  direct  ex¬ 
pansion  into  other  areas  com¬ 
patible  with  the  mainstream  of 
the  business,  Matley  said. 

Motley  remains  as  president 
and  chief  executive  officer.  Other 
Parade  officers  and  department 
heads  will  continue  with  their 
present  assignment  and  respon¬ 
sibilities,  he  said. 

Kinley  joined  Interpublic  in 
1958  as  senior  vicepresident  of 
McCann-Erickson.  He  left  in 
]9fi2  to  be  executive  vicepresi- 


Daniel  D.  Kinley 


dent  and  general  manager  of 
H.  P.  Hood  &  Sons  in  Boston. 
Three  years  later,  he  returned 
to  Interpublic  as  president  of 
McCann-Erickson  International 
and  since  then  has  served  in 
several  other  Interpublic  operat¬ 
ing  positions.  For  11  years  prior 
to  19.58,  he  was  with  Procter  & 
Gamble  in  marketing  and  brand 
management  activities.  He  has  a 
degree  from  the  Harvard  Grad¬ 
uate  School  of  Business  Admin¬ 
istration. 


Dadisman  was  honest  in  his 
obit  and  said  he  joined  the  na¬ 
tional  guard  in  1940  to  “dodge 
the  draft.”  He  was  immediately 
called  to  duty,  he  wrote,  and 
served  on  Guadalcanal,  New 
Georgia,  Bougainville  and  Lu¬ 
zon. 

As  is  customary,  memberships 
in  many  groups  were  included  in 
the  99  obits  that  were  written. 
Mrs.  Dorothy  Holm,  a  copy  edi¬ 
tor,  said  she  belonged  to  the 
“Order  of  the  Double  Entendre 
and  the  Indoor  Bird  Watchers.” 
Larry  Johnson,  a  copy  editor, 
wrote  of  himself,  “He  didn’t  be¬ 
long  to  the  Masons,  Knights  of 
Columbus,  Moose,  Elks,  Rotary 
or  YMCA.”  He  excluded  every 
organized  group  on  the  face  of 
the  earth  except  the  human  race 
in  which  his  membership  was 
considered  necessary  for  em¬ 
ployment  at  the  Sentinel. 

The  best  obituary  may  have 
been  written  by  Robert  C.  Car¬ 
rier,  who  also  edits  copy.  .4t  the 
end  of  his  obit,  he  offered  the 
philosophy  of  life  of  the  head¬ 
line  write:  “Keep  it  simple.”  He 
appended  a  note  to  the  makeup 
editor:  “Trim  from  the  bottom.” 


Ottaway  group  buys 
Pennsylvania  paper 

SUNBURY,  Pa. 

Harry  H.  Haddon,  president 
and  treasurer  of  Sunbury  Daily 
Item,  Inc.,  has  announced  an 
agreement  to  sell  the  98-year- 
old  afternoon  Daily  Item  to  a 
Pennsylvania  subsidiary  of  Ot¬ 
taway  Newspapers-Radio  Inc., 
of  Campbell  Hall,  N.Y. 

Haddon  said  Ottaway  would 
assume  ownership  of  the  Item 
on  April  15.  It  will  become  the 
ninth  newspaper  owned  by  the 
New  York-based  company, 
which  also  owns  and  operates 
three  radio  stations,  a  commer¬ 
cial  printing  company,  and  a 
Massachusetts  commuter  air¬ 
line. 

Haddon  will  continue  as  man¬ 
aging  editor  of  the  Item,  and 
Lewis  Dewart  IV  will  continue 
as  operations  manager. 

James  H.  Ottaway  Jr,  vice- 
president  of  the  Ottaway  group, 
said  that  F.  Philip  Blake,  pub¬ 
lisher  of  the  Pocono  Record,  of 
Stroudsburg,  Pa.,  wdll  become 
publisher  of  the  Item. 

Two  robbers  jailed 

Detroit 

Describing  the  crime  as 
“about  the  lowest  form  of  ban¬ 
ditry  one  can  imagine,”  Judge 
Joseph  A.  Gillis  imposed  prison 
sentences  of  12-30  years  and 
10-25  years  on  two  young  men 
who  used  guns  to  take  money 
from  two  Detroit  Xews  carrier 
boys  who  were  making  their 
route  collections. 
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He  phoned  800/325-3535 
from  Chicago  and  guess  what 
they  got  in  Aruba. 


They  got  the  use  of  a  private 
beach.  They  got  to  play  tennis  and 
golf.  And  best  of  all,  they  got  to 
use  the  new  skin-diving  outfits 
they  gave  each  other  for  their  fifth 
wedding  anniversary. 

By  calling  800/325-3535,  our 
anxious  friend  and  his  wife  got  to 
the  Aruba  Sheraton  Hotel  and 
Casino  in  the  Netherlands  Antilles 
for  a  week. 

Free  call  from  any  telephone 

You  can  call  this  number  too— 
free,  within  the  continental  U.S., 
24  hours  a  day,  7  days  a  week— and 
get  a  Sheraton  reservation 
anywhere  in  the  world. 


There  has  always  been  a  need  for 
this  unique  service.  And  it  will 
soon  be  needed  even  more  because 
Sheraton  has  initiated  a  global 
five-year  expansion  program, 
costing  hundreds  of  millions 
of  dollars. 

As  changing  times  brought 
changing  needs,  Sheraton  became 
better  able  to  meet  them  by  joining 
with  us. 

New  areas  of  opportunity 

Our  financial  resources  and 
50  years  of  international  experience 
made  it  possible  for  Sheraton 
to  move  quickly  into  new  areas  of 
opportunity— in  international  gate¬ 


way  cities  like  Buenos  Aires  and 
Munich,  in  growing  “convention” 
cities  like  San  Diego,  in  locations 
near  airports  and  heavily  traveled 
highways. 

Our  central  management  group 
offers  Sheraton  (and  all  other 
operating  units)  thousands  of  man- 
years  of  experience  in  areas  ranging 
from  planning  to  public  relations. 
This  group  has  been  called  “the 
major  contribution"  brought  to 
companies  who  join  us. 

Some  other  examples 

Each  of  our  200  companies  is  in 
an  industry  with  good  growth 
potential. 

Avis,  for  example,  has  almost 
quadrupled  its  number  of  cars  and 
trucks  since  joining  us  in  1965.  (At 
the  same  time,  the  industry  has 
enjoyed  an  equally  spectacular 
growth.) 

Levitt  has  expanded  its  home- 
building  activities  to  apartment 
construction.  Levitt  is  also  to 
develop  a  20,000  acre  tract  on 
Florida's  east  coast.  Eventually,  as 
many  as  100,000  acres  may  be 
developed,  resulting  in  a  city  of 
750,000  people. 

ITT  and  you 

Businesses  like  ours  must  keep 
growing,  for  only  through  growth 
can  we  continue  to  help  people  like 
you  enjoy  a  better  life.  And  get  you 
headed  for  a  beach  in  Aruba  with 
a  free  telephone  call. 

International  Telephone  and 
Telegraph  Corporation,  320  Park 
Avenue,  New  York,  N.Y.  10022. 
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SERVING  PEOPLE  AND  NATIONS  EVERYWHERE 
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THK  (  lASSlFlEI)  CLIMC 

Plus  linage  is  sold 
in  separate  sections 

|{y  Stan  Finsness 

CAM.  Pro\  iiicni'c  Journal  aiui  Itiillrliii 


The  new  “Scene”  Saturday 
evening  tabloid  format  of  the 
Louisville  (Ky.)  Times  provided 
a  ))roblem  for  CAM  John  Stein: 
how  do  you  take  a  standard¬ 
sized  Saturday  morning  section 
and  mate  it  with  a  tab-size  eve¬ 
ning  edition? 

Answer:  you  don’t. 

Instead,  you  capitalize  fully 
and  inventiv'ely  by  starting  a 
separate  Saturday  section  and 
you  sell  a  back  page  and  a 
dressy  front  page  for  two  extra 
pages  of  Classified  a  week.  And 
as  long  as  you’re  at  it  you  in¬ 
augurate  a  new  Sunday  Classi¬ 
fied  .section  as  a  separate  pack¬ 
age  and  you  sell  the  back  and 
front  pages  on  that  for  another 
two  extra  pages  a  week. 

That’s  an  extra  208  pages  a 
year.  Around  $250,000  a  year  in 
revenue.  That’s  my  guess,  any¬ 
way. 


'I'he  whole  thing  was  started, 
according  to  Stein,  by  manag¬ 
ing  editor  Robert  F.  Clark,  who 
wrote  in  the  first  issue:  “We 
hope  this  news  magazine  treat¬ 
ment  on  Saturday — a  dull  day 
for  ordinary  news  anyway — will 
make  the  march  of  events  a  bit 
more  understanding  and  inter¬ 
esting.” 

The  new  tab  section  empha¬ 
sizes  leisure,  entertainment,  tele¬ 
vision,  men’s  fashions,  travel, 
youth,  automobiles,  movies, 
nightlife  and  the  arts,  with  sep¬ 
arate  tab-size  pull-out  sections 
for  general  news  and  sports. 

It’s  a  lively  and  interesting 
newspaper. 

Here’s  how  Stein  explains  his 
solution  to  the  “problem”: 

“It  was  decided  that  the 
Classified  would  remain  full  size 
in  a  separate  section  which 
would  be  folded  to  be  a  part  of 


DICK  KLEINER 


Entertainment  columnist  Dick  Kleiner  added  a  new 
dimension  to  Hollywood  reporting  when  he  made  the 
film  capital  his  home  base  six  years  ago.  Rejecting  the 
stereotyped  fan  magazine  format  of  goss  p,  sex  and 
sensationalism,  Kleiner  presents  the  real  personalities 
of  show  business  newsmakers.  Through  his  eyes,  read¬ 
ers  get  to  know  the  stars,  attend  their  parties,  learn 
inside  news  about  the  movie-television  industry.  As 
West  Coast  Editor,  Kleiner  also  writes  specials  and 
series  about  the  Pocific  life  style.  His  Showbeat 
columns  are  ideal  for  radio-TV  pages,  entertainment 
sections,  weekend  magazines.  Kleiner  appears  three 
times  o  week  in  the  Newspaper  Enterprise  daily  service. 


DICK  KLEINER 
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the  tabloid  paper.  This  gave  us 
an  opportunity  to  sell  the  front 
and  back  of  the  new  section.  We 
.sold  the  back  page  on  a  10-week 
contract  basis  to  real  estate, 
apartment  and  mobile  home 
firms.  Twenty  accounts  were 
signed  up  in  a  very  few  days. 
The  cost  of  both  the  front  and 
back  pages  is  prorated  as  a 
weekly  charge.  The  advertiser 
gets  an  ad  on  the  back  of  the 
section  every  week  and  an  in- 
.stitutional  type  ad  on  the  front 
of  the  section  every  other  week. 
So  far  results  have  been  very 
encouraging. 

On  Sunday,  ton 

“At  the  same  time  the  ‘Scene’ 
was  being  planned,  Geoff  Vin¬ 
cent,  editor  of  our  Sundaif  Cour- 
ier-Jouninl  mid  Times,  and  I 
agreed  to  separate  the  Classified 
ads  on  Sunday  into  a  section  of 
their  own  as  of  March  15.  So 
we  had  another  front  and  back 
page  to  sell.  We  approached 
this  rather  cautiously  to  derive 
as  much  new  revenue  as  possible 
from  the  new  format.  We  sold 
space  on  the  back  to  as  many 
small  advertisers  as  possible, 
particularly  accounts  which  sel¬ 
dom  or  never  used  the  newspa¬ 
per. 

“We  have  the  phone  room 
girls  call  and  make  appoint¬ 
ments  and  the  outside  staff  made 
the  calls  and  signed  the  con- 
I  tracts.  Some  larger  firms  got  the 
word  and  wanted  in,  but  most 
of  them  were  not  regular  Sun- 
'  day  advertisers,  and  we  feel  w’e 
were  very  successful  in  reaching 
our  goal  of  getting  new  plus 
business  and  not  just  switching 
it  from  some  other  day  or  sec¬ 
tion  of  the  paper. 

“We  sold  90  small  ads  on  the 
back  and  10  large  ads  on  the 
front.  The  contract  for  10  w’eeks 
includes  nine  small  ads  on  the 
;  back  and  one  large  ad  on  the 
I  front.  Some  advertisers  bought 
several  spots,  and  one  adver¬ 
tiser  bought  10  spots  so  that  he 
would  have  a  big  ad  on  the  front 
every  week.” 
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Several  papers  have  .separate 
Classified  sections.  Most  of  them 
run  on  Sunday,  a  few  on  Sat¬ 
urday  and  Sunday,  and  fewer 
yet  seven  days  a  week.  While 
some  of  them  have  “merchan¬ 
dised”  all  or  part  of  their  front 
pages,  I  haven’t  come  across  any 
that  have  so  completely  taken 
advantage  of  the  opportunity  to 
add  four  pages  a  week  by  care¬ 
fully  planning  and  executing  the 
kind  of  maneuver  Stein  pulled 
off. 

*  Hi  * 

Kale  card  eliangeci 

The  Daily  Colonist  and  Vic¬ 
toria  Times,  owmed  by  FP  Pub¬ 
lishing  Co.,  have  changed  their 
scale  of  charges  for  classified 
advertising.  .All  casual  advertis¬ 
ing  in  both  papers  is  now 
charged  by  the  word  rather  than 
by  the  line.  The  charge  is  based 
on  agate  type  only;  each  initial, 
sign,  or  abbreviation,  or  group 
of  figures  classified  as  one  word. 
The  minimum  rate  is  $1  for  10 
words  or  less.  The  per  w’ord 
rate  for  one  day  is  8c,  2  days 
16c;  3  days  21c;  4  days  28c;  5 
days  35c  and  6  days  36c. 

• 

RelirenienI  villages 
fill  16-page  seel  ion 

Hackensack,  N.J. 

An  advertising  salesman’s 
idea  and  hard  work  produced  a 
16-page  Sunday  advertising 
supplement  for  the  Record  here. 

Titled  “For  All  Your  Tomor¬ 
rows  .  .  .  Today,”  the  tabloid- 
size  section  consisted  entirely  of 
ads  for  retirement  communities 
in  New  Jersey,  Pennsylvania, 
and  Florida. 

A  Classified  advertising  sales¬ 
man,  Richard  Cassoff,  conceived 
the  idea  to  help  boost  real  estate 
linage  during  a  normally  slow 
time.  Using  a  mock-up  of  the 
section  produced  by  the  Record’s 
advertising  art  department, 
Cassoff  sold  the  16  pages  him¬ 
self,  and  has  already  received 
reservations  for  the  next  such 
section. 

The  section  was  published  on 
March  15.  The  immediate  adver¬ 
tiser  reaction  started  Casoff  and 
CAM  Earle  DuBois  planning 
the  next  retirement  tabloid  for 
a  future  Sunday. 

• 

For  movie  promotion 

Santa  Fe,  N.M. 

Gov.  David  F.  Cargo  has  ap¬ 
pointed  three  newspapermen  to 
the  New  Mexico  Motion  Picture 
Industry  Commission,  which  has 
a  $100,000  budget.  They  are: 
Joe  Priestley,  publisher  of  the 
Las  Cruces  Sun-News;  Ralph 
Looney,  assistant  managing  edi¬ 
tor  of  the  Albuquerque  Tribtine; 
and  Jack  Stamm,  former  Santa 
Fe  newsman. 
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Election  in  San  Francisco 

ASNE  posts  board 
of  directors  slate 


The  official  slate  of  nominees 
for  the  board  of  directors  of  the 
American  Society  of  Newspaper 
Editors  was  sent  to  the  mem¬ 
bership  this  week.  The  election 
will  take  place  at  the  annual 
meeting,  May  11-14  at  the  Hil¬ 
ton  Hotel,  San  Francisco. 

Four  incumbents  have  been 
renominated.  They  are: 

Brady  Black,  Cincinnati  En¬ 
quirer. 

Howard  H.  (Tim)  Hayes, 
Riverside  (Calif.)  Prcss-Enter- 
prise. 

Sylvan  Meyer,  Miami  (Fla.) 
Sews. 

Robert  M.  White  II,  Mexico 
(Mo.)  Ledger. 

Others  among  the  dozen  vying 
for  six  places  on  the  board  are: 

.lames  G.  Bellows,  Los  An¬ 
geles  Times. 

Glen  A.  Bois.sonneault,  Flint 
(Mich.)  Jownuil. 

.lohn  H.  Sengstacke,  Chicago 
Dailg  Defender. 


George  Chaplin,  Honolulu  Ad¬ 
vertiser. 

John  Strohmeyer,  Itethlehem 
(Pa.)  (tlobe-Times. 

Thomas  L.  Boardman,  Cleve¬ 
land  Press. 

Emmett  Dedmon,  Chicago 
SiDi-Times  and  Daily  Sews. 

Warren  H.  Phillips,  Wall 
Street  Journal. 

Con^tiliiliun  cliangcs 

The  ASNE  membership  also 
will  vote  on  proposed  changes 
in  the  constitution.  One  would 
limit  the  service  of  a  director  to 
six  con.secutive  years,  except 
that  an  officer  would  be  eligible 
for  renomination. 

Another  revision  would  pro¬ 
vide  for  filling  a  vacancy  on  the 
board  in  the  event  of  ineligibil¬ 
ity. 

The  third  proposition  calls  for 
eliminating  the  office  of  second 
vicepresident,  effective  this  year. 


and  combining  the  offices  of  sec¬ 
retary  and  treasurer  at  the  1971 
convention. 

Newbold  Noyes,  Washington 
Star,  is  in  line  to  succeed  Nor¬ 
man  E.  Isaacs,  Courier-Journal 
and  Loviisville  Times,  with  C.  A. 
McKnight,  Charlotte  Observer, 
moving  up  to  vicepresident.  J. 
Edward  Murray,  Arizona  Re¬ 
public,  is  secretary,  and  Arthur 
C.  Deck,  Salt  Lake  Tribune,  is 
treasurer. 

Program  oulliiied 

The  program  for  this  year’s 
meeting,  away  from  Washing¬ 
ton,  will  contain  a  wide  range  of 
discussions  in  the  fields  of  ecol¬ 
ogy,  Asia,  politics  and  race. 
California’s  Governor  Ronald 
Reagan  is  scheduled  to  field 
questions  from  editors  for  about 
half  an  hour  after  making  a  10- 
minute  speech. 

Prof.  Edwin  Reischauer,  for¬ 
mer  ambassador  to  Japan,  will 
talk  about  basic  trends  in  Asia. 
As  a  follow'up  there  will  be  a 
panel  discussion  on  Asia,  the 
participants  being  Robert  Ele¬ 
gant,  Los  Angeles  Times;  Moch- 
tar  Lubis,  Indonesian  journal¬ 
ist;  and  Royama  Michio,  Jap¬ 
anese  scholar. 

Ecology  will  hold  the  spot¬ 
light  with  John  B.  Oakes,  Sew 


York  Times,  leading  a  panel 
consisting  of  Secretary  of  the 
Interior  Walter  Hickel,  Prof. 
Barry  Commoner  of  Washington 
University,  and  David  Brower 
of  the  Sierra  Club. 

Smith  Griswold,  director  of 
the  Los  Angeles  .•\ir  Pollution 
Control  District,  and  Charles 
Heinen,  Chrysler’s  chief  engi¬ 
neer,  will  debate  the  problem  of 
automobile  emissions. 

Other  speakers  listed  for 
various  sessions  include:  U.S. 
Senator  Abraham  Ribicoff,  Mai 
Mallette  of  the  American  Press 
Institute,  and  Mrs.  Helen 
Vlachos,  publisher  of  newspa¬ 
pers  in  Greece  before  the  mili¬ 
tary  junta  assumed  power. 

• 

Full  page  ads  tell 
.Mels’  game  schedule 

Rheingold,  prime  broadcast 
sponsor  of  the  New  York  Mets, 
saluted  the  champs  and  start  of 
the  1970  season  with  full  page 
insertions  in  40  Mets’  area  daily 
newspapers,  on  April  6-7. 

Each  insertion  carried  a 
Mets’  home  and  away  game 
schedule  and  advi.ses  Mets’  fans 
to  “Hang  This  Page  In  Your 
Refrigerator.  Right  next  to  the 
Rheingold.  So  you’ll  remember 
to  stock  up  for  each  Met  game.” 


Humm? 


WHAT  \/ISlON,  POWER,  /p 
SKILL,  EyECUTlON!  ) 


r-rXJ 


ULP! 


ART  IT  AIN’T. 

JUST  AS  ALL 
YELLOW  EARTH  MOVING 
mACHINES  AREN’T 
NECESSARILY 
mAOE  BY 
CATERPILLAR. 


ACTUALLY,  THESE  INCLUDE 

CATERPILLAR®  WHEEL  AS 

AND  CAT®  ARE  WELL  AS 

REGISTERED  TRADE-  TRACK-TYPE 
mARKS  OF  MACHINES. 

CATERPILLAR 
TRACTOR  CO. 

AND  SHOULD  BE 
USED  TO  IDENTIFY 
ONLY  PRODUCTS* 

WE  MAKE. 


IF  YOU'VE  EVER  BEEN 
CAUGHT  IN  A  MISTAKEN 
IDENTITY,  WE  THINK 
YOU'LL  UNDERSTAND  OUR 
SITUATION.  YOUR  HELP 
IN  CORRECTLY  USING  OUR 
TRADEMARK  TO  REFER 
ONLY  TO  OUR  PRODUCTS 
WILL  BE  APPRECIATED. 


CATERPILLAR 


C«tefpt>lar  »nd  Cat  i 


t  Refstcfed  Trademark)  of  Caterptiior  Tractor  Co 

Reg.  U.S.  Pat.  Off. 


♦Wheel  and  Track-Type  Tractors 
Loaders  •  Scrapers  •  Engines 
Motor  Graders  •  Pipelayers  •  Off-Highway  Trucks 
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Carriers  replacing 
mails  on  shoppers 


By  (peruM  B.  Healey 

Aurora,  Ill. 

Incieasiiig  postal  rates  have 
spurred  many  publishers  of  com¬ 
munity  shoppers  and  free  news¬ 
papers  to  switch  in  whole  or 
part  to  carrier  delivery  and  one 
of  the  most  intense  bwsters  of 
the  system  is  James  Stark,  pub¬ 
lisher  of  the  Fox  Valley  Shop¬ 
per,  Yorkville,  Ill. 

Reporting  to  the  National  As- 
jciation  of  Advertising  Pub¬ 
lishers  headquarters  here.  Stark, 
whose  19,(IOO-circulation  paper 
covers  an  800-square-mile  area 
in  a  rural  area  west  and  south 
of  Aurora,  .said  he  started  con¬ 
verting  to  carriers  five  years 
ago. 

He  first  converted  all  of  the 
towns,  ranging  in  size  from  50 
to  5,00(1  population,  and  now  is 
concentrating  on  setting  up 
rural  delivery  systems.  To  help 
him  with  the  conversion.  Stark 
has  traveled  to  many  areas  of 
the  United  States  studying  all 
sorts  of  carrier  delivery  meth¬ 
ods. 

Stark’s  reason  for  going  car¬ 
rier  was  partly  due  to  his  vis¬ 
ualizing  a  fine  opportunity  for 
.setting  up  the  system  for  the 
many  users  of  preprinted  inserts 
in  his  territory. 

Delivery  eosts  reduced 

Stark  says  it  costs  him  about 
five  cents  per  copy  to  print  his 
tabloid-size  paper.  The  paper 
averages  about  48  pages  per  is¬ 
sue.  At  that  size  and  weight, 
the  papers  co.st  another  12  cents 
(including  inserts)  to  deliver 
by  mail.  With  the  carrier  setup, 
carrying  an  average  of  one  to 
two  inserts  per  week,  he  has  cut 
his  delivery  costs  considerably. 
He  believes  that  in  time  he  can 


turn  a  profit  on  his  delivery  op¬ 
eration. 

Regarding  the  switch  from 
mail  to  carrier  delivery.  Stark 
contacts  all  advertisers,  tells 
them  “how  bad  mail  service  has 
been,”  points  out  that  the  in¬ 
come  of  boy  carriers  will  help 
keep  the  buying  power  in  the 
town  and,  since  carrier  delivery 
is  less  expensive,  al.so  keeps  ad¬ 
vertising  rates  down. 

Rural  areas  were  not  touched 
until  the  system  had  been  estab¬ 
lished  in  the  good-sized  towns 
in  the  area  covered. 

Maps  were  prepared  of  the 
town  and  houses  and  multiple 
dwellings  counted.  The  town 
then  was  divided  into  routes, 
with  a  normal  route  amounting 
to  150-200  papers,  200  being  the 
maximum.  Stark  then  adver¬ 
tised  for  boys,  selecting  chiefly 
those  between  10  and  12.  Par¬ 
ents  were  called  on  and  told  the 
papers  will  be  delivered  to  the 
boy’s  home.  A  simple  contract  is 
signed  by  the  parents  and  the 
boy  is  given  a  sheet  of  instruc¬ 
tions  and  a  marked  map  of  his 
route.  Periodic  phone  checks  are 
made  on  each  route  involving 
three  or  four  names  per  route. 
A  supervisor  makes  a  personal 
check  of  any  route  in  question. 

Hoys  gel  «»ne  eeni 

Carriers  are  paid  at  the  rate 
of  one  cent  per  pa|)er  plus  Vs 
cent  for  each  insert.  For  sparse¬ 
ly  settled  .sections  on  the  edge 
of  a  town  the  publisher  pays  up 
to  2  cents  per  paper.  He  pays 
monthly  by  check  and  a  boy  can 
earn  .$2b  or  more  per  month. 
The  monthly  check  instills  the 
habit  of  saving,  Stark  said. 

As  for  delivery  in  business 


areas,  a  salesman,  where  pos¬ 
sible,  will  hand  the  paper  to  the 
merchant  he  calls  on  regularly. 
In  other  cases  a  special  boy  car¬ 
rier,  older  and  more  experi¬ 
enced,  makes  the  personal  deliv¬ 
ery  to  the  store  owner  or  a 
clerk. 

Stark  said  it  may  not  be 
worth  the  effort  and  expense  to 
deliver  to  rural  sections  unless 
pre-printed  inserts  are  carried, 
although  even  without  the  extra 
insert  income  he  has  found  that 
some  rural  routes  pay  off  when 
delivered  by  a  boy. 

Stark  figures  it  this  way: 

Some  routes  start  in  the  sub¬ 
division  outskirts  and  continue 
on  into  the  country.  There  may 
be  1,200  stops  on  such  a  route — 
700  in  the  built-up  area  and  500 
in  the  country.  Stark  covers  the 
built-up  part  by  boy  carrier  at 
1  cent  per  paper  and  the  500 
country  stops  by  adult  in  cars  at 
4  cents  per  paper.  Even  if  the 
mail  is  being  used  at  the  mini¬ 
mum  rate,  money  can  be  saved 
on  the  total  route  because  700 
stops  at  1  cent  saves  about  $14 
over  mail  costs.  The  other  500 
country  stops  at  4  cents  each 
lo.se  $5.  Net  saving  is  $9. 

Answers  by  Stark 

What  about  the  100  percent 
rural  route?  Isn’t  there  a  loss  of 
1  cent  per  stop  compared  to 
mail?  Stark’s  answer:  Yes,  if 
mailing  is  done  at  the  minimum 
4  cents  rate.  But  if  the  rate  is 
4  cents  or  more  the  carrier  sys¬ 
tem  is  certain  to  save  money. 
And  the  net  income  from  inserts 
keeps  the  publisher  ahead. 

Doorknob  delivery  is  used  in 
the  built-up  subdivisions  out¬ 
side  city  limits  and  tubes  are 
installed  in  the  country.  The 
Fox  Valley  Shopper  puts  up  its 
own  delivery  tubes  on  its  own 
posts  after  sending  a  message 
saying  a  representative  will  call. 
When  the  tube  is  installed,  an¬ 
other  message  is  left  stating 
that  if  the  resident  doesn’t  wish 
to  have  the  shopper  delivered  he 
may  phone  and  the  tube  will  be 
removed. 


TAYLOR-MADE  NEWSSTANDS 


Since  1955  j 

JFOR  DEPENDABLE  SERVICE 
BETTER  THAN  EVER! 

Why  Invest  In  Expensive 
Coin-Operated  Newsstands 

\  MODEL  K— From  $28.85 

J  \  For  Locations  with 

5  to  40  sales 

PRESTIGE  APPEARANCE 
New  Paint  Process  —  Sturdy 
Rugged  —  Durable  Construction 

I  TAYLOR-MADE  NEWSSTANDS,  INC. 

I  Coin-Trolled  EQUIPMENT  CORPORATION 

f  11486  Hart  Street  •  North  Hollywood.  California 
us  COLLECT!  (213)  877-7448  •  765-6211  to  place  an  order 


IF  AMERICA 
'  IS  TO  MAINTAIN 

i  the  heritage  of  freedom  which 
i  has  been  the  birthright  of  every 
!  American  since  1776  . .  .there 
must  be  an  annual  resurgence  of 
patriotism.  This  revival  guards 
I  against  those  who  would  mali- 
;  ciously  or  mischievously  change 
our  freedom  of  choice  and  our 
way  of  life.  Join  our  U.S.  Flag 
crusade  in  1970.  Sample  Flag  Set 
mailed  without  obligation. 

TAMM-VOGT  CO 
'The  Flag  People’ 

2200  Olive  St.  Louis,  Mo.  63103 


A  supervisor  w'ill  deliver  pa¬ 
pers  on  a  new  route  for  two  or 
three  weeks  and  determine  the 
proper  length  of  the  route  to 
produce  an  average  of  $3  per 
hour  revenue. 

Voluntary  pay  Miuglil 

Tom  Wallace  of  Syracuse,  N. 
Y.,  publisher  of  nine  shopper 
papers  with  a  total  circulation 
of  70,000  also  switched  to  car¬ 
rier  delivery  except  for  a  few 
rural  routes.  He  replaced  adult 
carriers  with  boys,  and  reduced 
delivery  complaints.  He  is  work¬ 
ing  toward  a  voluntary  or  op¬ 
tional  pay  basis  and  finds  that 
more  people  react  favorably  to  a 
boy’s  request  for  payment  than 
to  an  adult’s  request. 

Wallace  pays  boys  1  cent  per 
paper  and  “house  mothers”  % 
cent,  with  extra  for  inserts. 
Boys  are  paid  monthly  by 
check.  Wallace  pays  all  taxes 
and  covers  mothers  and  boys 
with  insurance. 


Elton  H.  Rule  heads 
ABC  radio-tv  section 

Elton  H.  Rule  has  been  ap¬ 
pointed  president  of  American 
Broadcasting  Company,  the 
broadcast  division  of  American 
Broadcasting  Companies,  Inc. 
He  wdll  be  responsible  for  all 
areas  of  broadcasting  activity 
within  ABC,  Inc. 

Rule,  who  has  been  president 
of  the  ABC  Television  Network 
since  January,  1968,  and  is  a 
group  vicepresident  of  the  par¬ 
ent  company,  said  that  I.  Martin 
Pompadur  has  been  promoted  to 
vicepresident  of  American 
Broadcasting  Company,  and  that 
James  E.  Duffy  has  been  named 
president  of  the  ABC  Television 
Network. 

Pompadur  has  been  general 
manager  of  the  ABC  Television 
Network  since  April,  1968,  and 
Duffy  has  been  vicepresident  in 
charge  of  television  netw'ork 
sales  since  June,  1963. 


Lawreiife  ^roup  buys 
newspaper  in  Iowa 

OSKALOOSA,  Iowa 

The  Oskaloosa  Daily  Herald 
with  8,500  circulation  six  after¬ 
noons  a  week  has  been  sold  to 
James  P.  Lawrence  and  asso¬ 
ciates  of  Bristol,  Tenn.  The  pa¬ 
per  has  been  owned  by  Oska- 
loo.sa  Herald  Co.,  of  which 
Charles  Walling  is  president. 

Lawrence,  who  has  been 
production  manager  of  the 
Bristol  Herald  Courier  and  Vir- 
ginia-Tennessean,  has  assumed 
the  dual  position  of  president 
and  publisher  of  the  Herald 
here.  He  has  been  in  new'spaper 
business  25  years. 
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How  to  produce 
an  oil  field 
that’s  strictly 
for  the  birds. 


When  we’re  fortunate  enough  to  find  oil  in  one  of 
nature’s  lovelier  spots,  we’re  extremely  careful  in 
developing  the  field. 

That’s  why  the  more  than  20,000  tourists  who 
visit  Avery  Island,  Louisiana,  each  year  hardly  ever 
know  we’re  there.  They  see  the  flowers  and  shrubs 
from  all  over  the  world  that  bloom  there  in  abun¬ 
dance.  They  watch  the  brown  deer,  cattle  and 
horses  roam  the  fields  and  woodlands.  And  lots  of 
them  learn  how  famous  Tabasco  Sauce  is  made 
from  the  bright  crimson  peppers  that  color  the 
landscape. 

But  most  of  them  come  to  see  ‘‘Bird  City.”  In  this 
beautiful  sanctuary,  thousands  of  snowy  egrets. 


rare  herons  and  ibis  live  in  complete  freedom.  And, 
although  we  have  drilled  over  100  producing  wells 
on  this  location,  we’ve  never  ruffled  a  single  feather. 

We  planned  it  that  way,  in  cooperation  with  the 
land-owner.  Because  we’ve  learned,  as  we  go  about 
our  business  of  making  good  products  and  a  fair 
profit,  that  there’s  added  satisfaction  in  doing  some¬ 
thing  extra  for  people.  And  sometimes,  strictly  for 
the  birds. 

Humble  is  doing  something  extra.  _ 


Humble  Oil  &  Refining  Company 

Where  you  get  all  the  Extras 


£Nca 


Coryell 


Allen  Neiiliarlli  liead^ 
iNew  York  publishers 

Syracuse,  N.Y. 
Allen  H.  N'euharth,  executive 
vicepresident  and  general  nian- 
ajrer  of  the  Gannett  Company, 
Rochester,  has  moved  up  to  the 
presidency  of  the  New  York 
State  Publishers  Association. 
He  succeeds  Koser  C.  Con’ell, 
who  has  accejited  a  position  as 
general  manager  of  the  Hart¬ 
ford  (Conn.)  Timeft  in  the  Gan¬ 
nett  Group. 

Coryell,  who  was  elected  as¬ 
sociation  president  last  Septem¬ 
ber,  resigned  as  assistant  pub- 
li.<her  of  the  Albany  Knicker¬ 
bocker  \eiex  and  Times-Union. 

Directors  of  NYSP.4  named 
Raymond  C.  Kennedy,  publisher 
of  the  Had>ion  Reyister-Star,  as 
vice))resident  and  elected  Ste¬ 
phen  W.  Ryder,  Ottaway  News- 
pa))ers,  as  secretary-treasurer. 
Thomas  P.  Dolan,  Westchester 
Rockland  Newspapers,  was  ap¬ 
pointed  to  the  board. 

(ilallu^lirr  in  OP(' 

E&P  has  been  advised  that 
Wes  Gallagher,  general  man¬ 
ager  of  the  ,\ssociated  Press, 
has  not  resigned  from  member¬ 
ship  in  the  Overseas  Press 
Club,  as  reported  by  Will  Our- 
sler,  candidate  for  OPC  presi¬ 
dent.  (E&P.  March  21). 

AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 

lnvestlgat«  the  developmente 
that  are  takirvg  place  —  in. 
creased  population,  industrial 
development,  high  standard  of 
living,  and  the  mounting  suc- 
:esse5  of  over  800  U.  S.  com¬ 
panies  that  are  operating  and 
have  $500,000,000  invested  in 
Australia. 

To  keep  in  touch  with  marketing, 
ideertiting.  publishing  am)  graphic 
arts  in  Australia  read 

NEWSPAPER  NEWS 

PuhlU/uHl  formiuhtl* 

Annual  Subacriptlon  to  U.S.A.  $A8.0O 

PeymcBta  must  be  made  by 
baakdraft  in  Aeatralian  cuneBcy 
Comer  Butt  A  ClisdcH  Sts..  Surry  Hills 
Sydnty.  Awlnlle 


(](>rv<‘ll  joins  Gaiinoll 
as  Hartfonl  Times  GM 

Rochester,  N.Y. 

Two  executives  have  been 
named  to  new  posts  with  Gan¬ 
nett  newspapers  in  Hartford, 
Connecticut,  and  Newburgh, 
New  York. 

Philip  T.  Gialanella,  vicepres¬ 
ident  and  director  of  operations 
of  the  Hartford  Times,  was 
named  publisher  of  the  New- 
bnryh  Evening  News. 

Roger  C.  Coryell,  assistant 
publisher  of  the  Hear.st  news¬ 
papers  of  Albany,  was  named 
vicepresident  and  general  man¬ 
ager  of  the  Hartford  Times. 

Both  appointments  were  an¬ 
nounced  by  Paul  Miller,  presi¬ 
dent  of  Gannett  Co. 

Gialanella,  39,  has  been  di¬ 
rector  of  operations  for  the 
Hartford  Times  since  1967.  He 
was  instrumental  in  the  estab¬ 
lishment  of  the  Sunday  Hart¬ 
ford  Times. 

Coryell,  53,  has  been  assistant 
Ifublisher  of  the  Albany  Knick¬ 
erbocker  News  and  Times  Union 
for  the  past  six  years  and 
served  as  advertising  director 
for  four  years  prior  to  that. 

Coryell  had  worked  for  the 
I  larenport  (Iowa)  Democrat, 
the  Miami  (Fla.)  News  and 
■Metro  .Associated  Services. 

• 

Kill]  ill  new  pnst 

Ciiu'.uio 

Eanning  Macfarland  .Ir., 
president  of  the  Law  Bulletin 
Publishing  Company,  announced 
that  Richard  G.  Kull  has  joined 
th(‘  firm  in  the  new  jfosition  of 
executive  vicejiresident. 

Kull  recently  resigned  as 
.senior  vicepresident  of  Provi¬ 
dence  Gravure  Inc.,  subsidiary 
of  the  Providence  .lournal 
Newspajier  Comitany.  Previ¬ 
ously  he  had  been  vicejiresident 
of  Million  Market  Newsiiapi'rs. 


We’ll  share  your  exposure 
to  Publishers 
Liability  losses 

You  probably  know  how  much  you 
could  afford  to  pay  if  you  lost  a  suit 
for  libel,  slander,  piracy,  invasion 
of  privacy  or  copyright  violation. 
Here's  how  to  handle  a  bigger 
judgment:  insure  the  excess  with 
Employers.  We  have  the  experience 
and  the  personnel  to  help  you  set  up 
a  program  and  to  assist  in  time  of 
trouble.  Write  for  details.  Our 
nearest  office  will  contact  you  at 
once.  Employers  Reinsurance  Corp., 
21  West  10th,  Kansas  City,  Missouri 
64105.  Other  U.  S.  offices:  New  York, 
San  Francisco,  Chicago,  Atlanta. 


Gialanella 


news 


J.  STEPHEN  BECKER  has  been 
elected  a  vicepresident  of  A.  S. 
Abell  Company,  publisher  of  the 
Baltimore  Sunpapers,  of  which  he 
is  business  manager. 


-people 

M<*l  SiiyiliM’  riMiiriis 
lo  Malional  Kiiqiiirer 

.Mel  Snyder,  formerly  public 
information  oHicer  at  the  .John 
F.  Kennedy  Space  Center  of  the 
National  .Aeronautics  and  Space 
.\dministration,  has  been  named 
executive  editor  of  the  National 
Enquirer.  'The  announcemtmt 
was  made  by  Genero.so  Pojte  .Jr., 
publisher.  Snyder  was  editor  of 
the  publication  17  years  ago 
when  it  was  a  small  circulation 
weekly.  Today,  the  Eiuiuirer  has 
a  national  circulation  of  1.7 
million. 

Snyder  was  with  the  New 
York  World  Tclegran  &  Sun 
from  1951  to  1961,  as  night  city 
editor  and  acting  city  editor.  He 
left  New  York  to  become  acting 
city  editor  of  the  Washington 
Post. 

*  ♦  ♦ 


Gary  Claxtox,  formerly  with 
the  AP  at  Lincoln,  Nebra.ska — 
to  the  Des  Moines,  Iowa,  news 
bureau  of  the  Omaha  World- 
Herald. 

♦  ♦  * 

Vic  Kearns,  former  circula¬ 
tion  manager  of  the  Palos  IVr- 
des  (Calif.)  Times — to  circula¬ 
tion  manager  of  the  Indio 
(Calif.)  Daily  News. 

♦  ♦  ♦ 

-Aean  B.  Wade,  a  former 
UPl  staffer  in  New  England — 
named  deputy  special  assistant 
to  the  Secretary  of  the  Treas¬ 
ury.  He  has  been  director  of 
public  relations  for  Northeast 

.\irlines. 

Frank  L.  Price  resigned  as 
a  consultant  to  the  Copley 
Newspapers  to  become  a  candi¬ 
date  for  sheriff  of  San  Diego 
County,  (’alifornia. 

*  *  * 

.John  F.  Burby,  a  former 

DPI  and  Homdnin  Ad rertiser 
reporter — now  associate  editor 
of  .\ational  Jtmrnal  in  Wa.sh- 
ington,  D.C.  .ANDREW  .J.  Gi.ass, 
former  Washington  Post  re¬ 
porter,  joined  the  staff  of  the 
magazine  as  Congressional  cor¬ 
respondent. 

*  *  * 

Georce  Marshai.i.,  formerly 
with  Community  Publications. 
Sunnyvale,  Calif. — now  assist¬ 
ant  director  of  circulation  of 
Foothill  Printing  &  Publishing 
Co.,  Cupertino,  Calif. 

♦  ♦  ♦ 

Dale  Steven.s  has  joined  the 
Cincinnati  (O.)  Enquirer  as 
amusements  editor.  He  left  the 
Cincinnati  Post  &  Times-Star  in 
1966  to  edit  Detroit  .\eu'S 
Tempo  magazine. 


Robert  Slater,  formerly  with 
the  Hacks  County  Courier 
Times,  Levittown,  Pa. — to  the 
UPI  bureau  at  Trenton,  N.T. 

♦  *  * 

Laurence  R.  .Meredith,  UPI 
staffer  since  193.'i  appointed  as 
UPI  manager  in  Portugal. 

*  *  * 

Kenyon  D.  Gorn.ai.l  —  from 
advertising  manager  to  adver¬ 
tising  director  of  the  Lorain 

(O.)  Journal,  succeeding  .loiiN 
Graham,  retired.  Wayne  Bry¬ 
ant — from  Sunday  advertising 
manager  to  retail  advertising 

manager.  William  H.  F.arley — 
from  advertising  promotion 
manager  to  national  ailvertising 
manager.  .Jaaies  Carbetta,  a.s- 
sistant  classified  advertising 
manager. 

*  *  ♦ 

Bill  Boettcher,  formerly  of 
the  Vacarille  ((’alif.)  Reporter 
— named  editor-publisher  of  the 
Crcsicell  (Ore.)  Chronicle. 

*  *  * 

Rorert  Peni.and,  former  pub¬ 
lisher  of  the  Lirennore  (Calif.) 
Herald  and  News  and  until  re¬ 
cently  owner-])ublisher  of  the 
Tillamock  (Oie.)  Headlight- 
Herald,  has  been  named  man¬ 
ager  of  the  Hcrniiston  (Ore.) 
Herald. 

*  * 

Charles  A.  Corcoran,  for¬ 
merly  assistant  city  editor  of 
the  Topeka  (Kan.)  Capital-Jour¬ 
nal,  has  become  managing  edi¬ 
tor  of  the  Hannibal  (Mo.)  Cour¬ 
ier-Post.  Ross  C.  Carnahan,  a 
staff  member  of  the  Courier- 
Post,  now  news  editor.  Corcor¬ 
an’s  wife,  .Judy,  formerly  edu¬ 
cation  writer  for  the  "Topeka 
Capital-.Iournal,  has  joined  the 
Courier-Post  staff  as  a  reporter. 
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Clarence  Eagen  —  appointed 
to  the  new  post  of  divisional 
manager  of  department  store 
and  downtown  specialty  store 
advertising  of  the  Chicago  Sun- 
Times  and  Dnil)i  News. 


iiru  post>>  ill  Fall 

Hillings,  Mont. 

Ronald  J.  Semple,  managing 
editor  of  the  Billings  Gazette 
since  March  .‘1,  1908,  will  be¬ 
come  business  manager  of  the 
Cazette  in  August,  it  was  an¬ 
nounced  by  David  K.  Gottlieb, 
president  of  I.ee  Enterprises, 

Inc.  Semple  has  been  with  the 
Gazette  since  the  summer  of 
1907.  He  was  born  in  .Jersey 
City,  New  -Jer.sey.  His  father, 
the  late  .Arthur  Semple,  was  a 
reporter  with  the  Jersey  City 
Jonniol  and  the  .\ew  York  Her¬ 
ald  Trihane.  .Semple  began  his 
cai'f'er  with  the  Hudson  Dis- 
liotrli,  I'nion  City,  N..I.,  as  a 
reporter  in  19.70. 

Roger  S.  Kirk,  composing  Edwin  E.  Riley  Jr.,  former 
room  superintendent  of  the  Bill-  reporter  for  the  Charlotte  (N. 
ings  Gazette  since  August  1907,  c.)  Observer  and  Raleigh  (N. 
will  become  business  manager  of  c.)  News  and  Observer— now 
the  Racine  (Wis.)  Journal-  ^opy  chief  of  Fly/Hammond/ 
'limes  in  September.  Barr,  Inc.,  Orlando,  Florida,  ad- 

Kirk,  8.0.  joined  the  Gazette  vertising  agency, 
from  the  Corvallis  (Ore.)  Ga- 

zette-Times  where  he  had  been  *  *  » 

composing  i-oom  foreman.  RALPH  THOMPSON — from  edi- 

*  *  *  tor  of  the  South  Lake  Tahoe 

Dolores  Palmer,  home  eco-  (Calif.)  Tribune  to  managing 
nomist  with  .Armour  Company  editor,  Pefo/»»ia  (Calif.)  Argiis- 
— to  Tokvo  as  food  editor  of  the  Courier. 


Gene  Harris,  Harrisburg  bu¬ 
reau  of  the  Philadelphia  In¬ 
quirer — appointed  political  edi¬ 
tor.  Tom  Stites,  Chicago  Sun- 
Times — to  the  Inquirer  staff  as 
city  desk  assistant. 


Mary  Lou  Temple,  formerly 
Sunday  magazine  editor,  Slu-eve- 
port  (La.)  Times — to  Sunday 
staff,  San  Diego  (Calif.)  Union. 

*  *  *  Lai  rance  R.  Hoagland,  vice- 

Herbert  W.  Lockwood,  from  president  and  business  manager 

editor,  San  Diego  (Calif.)  hide-  of  the  Omaha  (Neb.)  World- 
pendent — to  publicity  staff  of  Herald — to  senior  vicepresident. 
Edwin  Miller,  candidate  for  San  Calvin  A.  Richards,  adminis- 
Diego  County  district  attorney,  trative  assistant  to  the  presi- 
Betty  McKaig — from  editor  of  dent,  succeeds  Hoagland  as  busi- 
north  San  Diego  County  edition,  ness  manager.  Dean  R.  Bartee, 
to  e<litor  of  the  Independent.  vicepresident  and  advertising 

*  *  *  manager  —  named  vicepresident 

^  „  „  ,  «  director  of  advertising. 

Glen  D.  Skelton,  production 
manager — to  director  of  produc¬ 
tion  and  operations.  Jerome 
Callahan,  circulation  manager 
— director  of  circulation.  Albert 
.A.  .Ali.ngh  III  continues  as  pro¬ 
motion  manager. 


DREW  MIDDLETON,  European 
affairs  correspondent  for  the  New 
York  Times,  will  receive  the  Medal 
for  Distinguished  Service  to  Jour¬ 
nalism  April  12  in  ceremonies  at 
Syracuse  University.  Middleton 
graduated  from  Syracuse  in  1935. 
but  not  from  journalism  school  be¬ 
cause  he  failed  a  typing  test.  His 
first  job  was  on  the  Poughkeepsie 
Eagle  News. 


Li.uyd  Pasema.n,  education  re- 
])oi-ter  for  the  Eugene  (Ore.) 
Register  Guard — re-elected  pres¬ 
ident  of  the  Eugene  local  of  the 
.American  Newspaper  Guild. 


Jm  Gunder.son,  management 
trainee  at  the  Missoula  (Mont.) 
Missoulian— to  production  man¬ 
ager  of  the  Ottamuui  (Iowa) 
Courier. 


Sheila  Wolfe,  Chicago  Trib¬ 
une,  and  Charles-Gene  Mc¬ 
Daniel,  Chicago  Associated 
Pres.s — designated  for  journal¬ 
ism  awards  by  the  Illinois  State 
Medical  Society. 


Richard  C.  Hinman,  former 
circulation  manager  of  the 
Bath-Brunswick  (Me.)  Times- 
Record  - — joined  the  Newburgh 
(N.Y.)  Evening  News  as  circu¬ 
lation  manager. 


George  .Mead,  .Milwaukee 
(Wis.)  Journal  and  Sentinel 
advertising  and  promotion  de- 
]>artment  staffer  —  to  research 
manager  in  the  iiromotion  de¬ 
partment. 


Herman  Kogan,  editor  of  the 
Chicago  Snn-Ti)nes  Book  Week 
— elected  chairman  of  the  Chi¬ 
cago  Press  Veterans  Associa¬ 
tion.  .Marilyn  R.  Caffer.ata, 
viceju’esident  of  Dasho-Rogers 
Inc. — to  acting  secretary-treas¬ 
urer  of  the  association,  succeed¬ 
ing  the  late  William  .A.  Dasho. 


William  J.  Dill,  Associated 
Press  chief  of  bureau  in  Balti¬ 
more — named  Journalism  .Alum¬ 
nus  of  the  A"ear  at  Southern 
Illinois  University,  Carbondale. 


Edwin  Jones,  formerly  with 
the  Reading  (Pa.)  Sunday 
Eagle — to  managing  editor  of 
the  Norristown  (Pa.)  Times 
Herald. 


The  1969  CQ  Almanac 


an 

AND  COMPANY 


Harold  Piper — to  news  editor 
of  the  Baltimore  (Md.)  Sun. 
Robert  Grover  —  to  copydesk 
chief.  Leo  Coughlin,  assistant 
news  editor. 


is  in  the  mail  to  subscribers  for  Congressional  Quarterly 
Service.  It  is  a  1,500-page  condensation  of  CQ  Service  for 
1969.  An  editorial  writer  or  a  political  reporter  uses  it  as 
the  indexed  base  of  a  self-updating,  running  reference  on 
this  year's  session  of  Congress  and  the  coming  1970  elec¬ 
tions. 


NEWSPAPER 

SALES-PURCHASES 


Herbert  D.  Hancock,  general 
manager  of  the  Chelsea  (Mass.) 
Evening  Record  —  named  presi- 
flent  of  the  Chelsea-Provident 
Co-operative  Bank. 


DURING  ANPA 
April  19-23  available 
at  Waldorf-Astoria  for 
PRIVATE  CONFERENCES 

1919)  782-3131 
RALEIGH,  N.  C. 
Box  I 7306 


Tony  May,  .AP  correspondent 
in  Harri.sburg,  Pa. — appointed 
press  secretary  to  Milton  Shapp, 

Democratic  candidate  for  gov¬ 
ernor. 
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1156  19th  St.,  N.  W.,  Woshinqton.  D.  C.  20006 


NATION-WIDE  PERSONAL  SERVICE 


We  invite  you  to  visit  us  at 

300  East  42  Street 

Telephone:  (212)  661-5620 

Informal  demonstrations  of 
Linotron  505,  Super-Quick  and  the  MTIS-1000 
will  be  held  in  our  showroom 
from  4  to  6  p.m. 

each  day  of  the  ANPA  Convention. 


Wide-Range  Linotron  505  Magnetic  Tope 

Super-Quick  CRT  Phototypesetter  Input  System 


Mergenthaler 


A  Division  o^  ELTRA  Corporotion 


Old  machinery  is  reduced 
to  sculpture  in  new  plant 

The  ScotfKdale  (Ariz.)  Prog- 
res-K  moved  into  contemporary  m 

facilities  recently.  The  Prog-  t^lani  eCfUipiTieill 

ress,  its  staff  and  circulation, 

have  trebled  in  the  past  10  iiiii'iiiiiii.iiiin  iiiir.iiiiiiiiiiiiiiiiiiii'iiiiiniMiiiiii 

years,  almost  keeping  pace  with 

the  growth  population  and  area  ade’s  growth.  Beadle  allowed  vate  offices  for  i)ublisher,  ed- 

of  the  market  it  serves.  growing  room.  itor,  ad  manager  and  business 

Founded  as  a  weekly  in  At  this  stage,  the  Progress  manager,  plus  room  for  a  pro- 

nearby  Tempe  in  1937,  and  also  received  help  in  planning  jected  conference  room  and  li- 

after  nine  years  of  daily  pub-  from  California  Ink  Co.  tech-  l)rary. 

lication,  the  newsjjaper’s  pub-  nicians.  who  planned  camera  Pressroom  walls  and  over- 
lisher,  .Jonathan  Marshall,  de-  and  plate-making  facilities,  head  airconditioning  ducts  are 
cided  it  would  never  make  it  and  the  E.  A.  Heinsohn  Co.,  painted  a  brilliant  yellow,  and 
in  its  old  Westem-style,  board-  who  laid  out  the  job  printing  the  j)latemaking  and  composing 
and  batten,  shake-roofed  plant  shop,  a  new  addition  to  the  areas  are  sjjacious  and  corn- 
full  of  ver>'  used  machinery.  operation.  fortable. 

The  rapid  growth  rate,  and  Finally  the  switch  was  com-  A  staircase  leads  to  a  second 
the  accompanying  bursting  pleted,  from  hot-tyjW!  letter-  floor  expansion  area  above  the 
seams,  demanded  a  new  plant,  press  to  cold-ty|)e  offset.  offset  job  printing  shop  at  the 

Marshall  ordered  a  new  24-  Esthetically,  the  Progress  rear  of  the  plant,  adjacent  to 

page  Goss  Urbanite  offset  plant  is  a  community  show-  the  pressioom.  Circulation  of- 
press  requiring  12  months  man-  place.  This  is  no  .surprise,  how-  fices  are  near  the  rear  loading 
ufacturing  time  and  another  ever,  considering  Marshall’s  dock  and  parking  area, 
five  weeks  or  so  to  get  it  in-  background  as  publisher  of  an  When  city  fine  arts  people 
stalled.  He  then  sat  down  with  arts  magazine  in  New  York  t(K)k  a  dim  view  of  plans  for 
architect  Alfred  Newman  Bea-  before  entering  the  newspaper  a  sign  for  the  front  of  the 
die,  who  worked  backwards,  ac-  field.  building,  Marshall  came  up 

cording  to  Marshall,  to  create  The  front  office,  consisting  of  with  an  unusual  twi.st.  He  com¬ 
an  efficient  work  flow.  news  and  advertising  (lejjart-  missioned  a  sculptor  who  works 

He  started  with  the  finished  ment,  is  visible  through  a  with  metal  to  fabricate  a 
product,  and  the  circulation  de-  tinted  glass  front,  with  the  two  nameplate-toi)pe(l  piece  of 
partment,  working  his  way  departments  separated  by  a  metal  sculpture,  abstract  in  de- 
back  through  press,  composing,  conveyor  that  takes  copy  to  the  sign  to  some,  but  not  to  any 
camera  and  production  depart-  comi)Uterized  composing  loom  real  nevvsi)aperman.  The  sculp- 
ments  to  the  news  and  adver-  that  lies  directly  l)ehind.  The  ture-sign  looks  like  the  material 
tising  departments.  And  with  russet-orange  carpeted  area  is  it  was  made  from — parts  of  old 
the  knowledge  of  the  past  dec-  bounded  on  both  sides  by  pri-  linecasting  machines. 


FACADE  of  the  Scottsdale  Progress  plant.  Metal  sculpture,  at  the  right,  with  signi  on  top,  is 
fabricated  from  parts  of  old  linecasting  machines. 
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Five  plants  get 
Cottrell  V-lSA’s 

Five  recent  plant  and  equip¬ 
ment  expansions  included  in¬ 
stallation  of  Cottrell  V-15A  web 
off.set  presses  and  conversions 
from  letterpress  to  offset. 

In  Michigan,  two  newspapers, 
the  Coldwater  Daihj  Reporter,  a 
7,000  circulation  p.m.,  and  the 
Grand  Blanc  News,  a  16,800  cir¬ 
culation  weekly,  converted  to  off¬ 
set  with  V-lfiA  purchases. 

The  Reporter  plans,  as  part 
of  its  expansion  program,  to  in¬ 
crease  use  of  process  color,  first 
in  editorial  followed  by  adver¬ 
tising.  Its  new  press  has  five 
units. 

The  News,  in  addition  to  its 
five-unit  V-15A,  installed  two 
sheet  fed  offset  presses  in  its 
central  printing  plant  where  it 
also  prints  other  area  newspa¬ 
pers. 

A  two-unit  V-15A  was  re¬ 
cently  installed  in  the  plant  of 
the  P.C.  Publishing  Company, 
Culloden,  W.Va.,  which  pub¬ 
lishes  the  Clay  County  Free 
Press,  the  Putnam  Democrat, 
the  Putnam  Post,  and  the  Bar- 
lieisville  Bulletin. 

In.stallation  of  the  new  press 
masks  the  first  time  that  the 
publishing  company  has  had  its 
own  printing  .shop.  Previously 
it  four  papers  were  job-printed. 

The  Belleville  (Kan.)  Tele¬ 
scope  plans  to  operate  a  central 
printing  plant  spearheaded  by 
its  conversion  to  offset  and  a 
refurbishing  of  its  old  plant.  It 
has  installed  a  three-unit  V-15A. 

The  Telescope,  which  has  a 
circulation  of  4,760  weekly,  an¬ 
ticipates  printing  five  other 
weeklies  and  one  bi-weekly  in 
its  refurbished  plant. 

It  was  also  a  conversion  from 
letterpress  to  offset  for  the  20,- 
000  circulation,  thrice-weekly. 
Standard  Observer ,  of  Arona, 
Pa.,  when  it  purcha.sed  a  four- 
unit  V-I.'jA,  and  built  a  new, 
l.'},000  .square  foot  plant  to  house 
it. 

With  the  new  press  and  plant, 
the  Ob.server,  which  is  published 
by  Westmoreland  .Journals  Inc., 
Irwin,  Pa.,  plans  increased  use 
of  color  and  expanded  job-print¬ 
ing  activities. 


Joins  Main  staff 

Boston 

.John  S.  Livingston  has  joined 
the  printing  plant  design  sec¬ 
tion  of  Chas.  T.  Main  Inc.,  en¬ 
gineers.  He  will  be  responsible 
for  client  relations  and  project 
planning  for  printing  facilities 
and  allied  industries.  Prior  to 
joining  Main,  Livingston  was  an 
area  superintendent  for  Hildreth 
Press  Inc.,  in  Bristol,  Conn. 
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PRESS  ORDER  believed  fo  be  one  of  fhe  biggest  ever  placed  is 
signed  by  Detroit  Nevrs  and  Goss  Company  executives.  Left  to  right, 
seated:  J.  A.  Riggs  Jr.,  Goss;  Richard  H.  Spitzley,  Detroit  News; 
standing:  Les  Kraff,  Goss;  James  T.  Dorris,  News;  and  Edwin  K. 
Wheeler,  executive  vicepresident  of  the  Evening  News  Association. 


1)I:TR(iIT 

'I'lio  Detroit  news  has  sig^ned 
a  coiuraet  with  the  (Joss  Di¬ 
vision  of  MGD  Graphic  Sys¬ 
tems,  Inc.  of  ChicaRO,  for  ])ur- 
chase  of  $13  million  worth  of 
press  equipment. 

Peter  B.  Clark,  jjresident  of 
the  Evening;  News  Association 
and  publisher  of  the  News  said 
the  agreement  calls  for  .‘>4  press 
units,  nine  folders,  and  acces¬ 
sory  equipment  capable  of 
jirinting  144-paRe  newspapers. 
It  also  includes  an  automated 
color  control  system. 

The  (•quipment  will  go  into 
the  company’s  new  satellite 
production  plant  at  Ifi  Mile  and 
Mound  Roads  in  Sterling; 
Ileigrhts,  a  ra})idly  developing 
area  north  of  downtown  De¬ 
troit. 

Plans  call  for  the  two-.stor>’ 
satellite  plant  to  become  ojjera- 
tional  in  1973,  the  100th  anni¬ 
versary  of  the  Detroit  News. 

The  contract  was  signed 
jointly  by  Richard  M.  Spitzley, 
vicepresident-planning  and  sec¬ 
retary  of  the  Evening  News  .4s- 


siK'iation,  and  .1.  A.  Riggs  .Ir., 
vicepresident-.sales  of  the  Goss 
I  (ivislon. 

.Accoi'ding  to  James  T.  Dor¬ 
ris,  general  manager  of  the 
.News,  th<‘  Goss  t‘(|uipment  will 
be  of  advanced  design  and 
adaptable  to  future  technical 
developments. 

• 

Former  printer  heads 
data  proeessiii"  shop 

Washington 

Harold  Eowder  has  been 
named  data  processing  man¬ 
ager  of  the  Evening  Star  New.s- 
paper  Co.,  replacing  Robert  E. 
Easley  who  has  taken  a  posi¬ 
tion  with  Computer  Data  Sys¬ 
tems,  Ltd.  in  Paris. 

I’he  Star  also  announced  the 
ai)pointments  of  Howard  Shipp 
as  a.ssistant  data  processing 
manager  and  HerlKUl  Brown  as 
a.ssistant  to  the  data  processing 
manager. 

Lowder,  Dumerly  assi.stant  to 
the  data  procc'ssing  managt'r, 
came  to  the  Star  in  October, 
1949,  as  a  printer. 


Sliiffer  salesman 

Didde-Glaser,  Inc.  announces 
the  appointment  of  G.  F.  Wall 
as  sales  representative  for  the 
D-G  329  Newspaper  Stuffer. 
He  will  re)>i-esont  the  conqiany 
in  seven  of  the  states  in  the 
.South. 


Boston  weekly 
going  to  offset 

Boston 

Citing  too  many  “gray  look¬ 
ing  photographs’’  as  the  reason, 
Caesar  L.  Donnaruma,  publisher 
of  the  17,ii00-circulation  weekly 
l‘ost-(iazette  here  is  converting 
his  paper  to  offset  printing. 

For  the  74-year-old  Post- 
Gazette,  the  change  to  offset 
meant  getting  in  some  simple 
cold-type  equipment.  Two  Justo- 
writers  and  a  Headliner  put  it 
in  business — almost. 

The  kick-off  date  was  set  for 
March  13,  but  Donnaruma  had 
to  change  it  to  March  27  be¬ 
cause  of  the  lack  of  a  qualified 
tyjiist.  Boston  is  experiencing  a 
secretary-typist  shortage. 

When  the  tabloid  sized  paper 
changes  to  offset,  the  number  of 
pages  a  week  will  be  jumped 
from  12  to  Ifi. 

Donnaruma  said  he  has  hired 
a  new  sports  writer.  Bill  Ebel, 
former  sports  editor  of  the  Na- 
fioiinl  Police  Gazette  and  de¬ 
funct  Brooklyn  Entjle.  Also 
added  to  the  staff  was  Ray 
Avery,  as  advertising  manager. 

The  paper  will  add  book  re¬ 
views  and  a  women’s  page. 

• 

In  New  Englaml 

Photon  Inc.  announces  the  ap¬ 
pointment  of  Jack  Mann  as 
sales  representative  in  Maine, 
New  Hampshire  and  Vermont. 
He  has  many  years  of  experi¬ 
ence  in  the  composing  room  op¬ 
erations  in  newspaper  and  com¬ 
mercial  plants.  He  vnll  be  based 
at  the  company’s  New  England 
Regional  Sales  Office  in  Wil¬ 
mington.  Mass. 


TOP  PROFESSIONALS  WANTED! 

GRAPHIC  SYSTEMS  INCOKPOKATKII 

IS  INTERVIEWING  CANDIDATES  WITH 
COMPUTER  /  PHOTOTYPESETTING  SYSTEMS  EXPERIENCE 


^  FIELD  SERVICE  MANAGER 
^  SALESMEN 
ir  SERVICEMEN 

TOP  salaries,  incentives,  bonuses  and  benefits  for 
qualified  professionals  with  proven  capabilities. 

Contact  VINCENT  B.  MORRISON,  Vice  President 

GRAPHIC  SYSTEMS  INCORPOR.ATED 

217  JACKSON  STREET  LOWELL,  MASSACHUSETTS  01852 

Degignerx  and  Manufacturers  of  Computerized  Photo¬ 
graphic  Typesetting  Equipment  and  Related  Devices 
for  the  Domestic  and  Overseas  Graphic  Arts  Markets. 


Detroit  News  orders 
$13  million  presses 
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Newspapers  are  switching  to 


HI  SPEED 

etchant 

for 

MICRO  METAL 

ball  metal  &  CHEMICAL 

Division  of  Bali  Corporation 


Here’s  why... 

.005"  per  minute. 

None  for  the  first 
200  ounces  of  zinc. 
One  liter  for  every 
50  ounces  thereafter. 

Other  chemical  additives . None 

Temperature  adjustments . None 

Number  of  full  page  plates 
per  bath . 22 

$1.29 


III-vSPKEI)  KTCHAXT  is  faster— helps  meet  deadlines  with 
more  plates  per  hour. 

ni-SPKHI)  ETCIIAN  r  is  easier  to  use— fewer  chemical  addi¬ 
tions  during  the  bath  saves  operating  time  and  record  keep¬ 
ing.  Less  chance  for  errors,  makeovers,  missed  deadlines. 

Ul-SLEKl)  I^TCHAXT  is  economical— lower  chemical  cost 
per  plate,  and  in  addition  more  plates  per  bath  means  fewer 
baths,  fewer  machine  cleanings,  lower  labor  costs. 


Bath  cost  per  plate 


Etch  rate . 

Acid  additions 


IIl-SPEEI)  KTCHAXT  is  dependable— it  is  produced  by  the 
makers  of  I*KK-SKXvSITIZKl)  MICRO-M KTAL.  Together, 
they’re  a  platemaking  system  that  will  save  you  money. 
Try  it. 


BALL  METAL  &  CHEMICxAL 

l)l\  ISM  )N  <)l’  IVMJ.  (  ()l{l’(  IK  VI  ION 

UROOKIVX,  NEW’  YORK  11231 


Fort  Worth  S-T  uses  505 
for  display  advertising 

By  Eric  Hansen 

Production  Manager 
Fort  Worth  (Tex.)  Star-Telegram 

We  have  been  looking  at  pho-  their  italics  which  can  also  be 
tocomposition  since  1963.  In  created  from  the  master  image. 
1969  we  finally  took  the  jump  Because  the  character  is  built 
from  hot  metal  to  third  genera-  up  out  of  scan  lines  (650  to  the 
tion  CRT  phototypesetting  with  inch),  no  decrease  in  speed  is 
a  Linotron  505  for  display  ad-  noted  as  point  size  increases; 
vertising.  neither  does  the  number  of  char- 

In  our  investigation  of  second  ucters  in  a  line  slow  the  speed 
generation  phototypesetters,  we  down. 

realized  there  were  few  advan-  only  thing  that  slows 

tages  over  hot  metal  methods,  the  system  down,  and  that 

The  limitation  of  having  to  buy  slightly,  is  use  of  higher  resolu- 

a  master  image  (grid  or  disc)  tion  (1300  scan  lines  to  the 

of  every  variation  of  a  basic  inch).  This  machine  seemed  to 

type  face  did  not  seem  con-  b®  just  what  we  were  looking 

sistent  with  the  goals  we  were  fur¬ 
looking  for.  An  additional  limi-  , 

tation  was  having  to  have  two  Diflerent  approach 

or  three  different  sized  masters  Our  approach  to  using  a  CRT 
in  order  to  achieve  a  full  range  phototypesetter  was  different 
of  point  sizes.  from  most  in  that  we  wanted  to 

Our  research  on  Mergen-  use  it  to  set  display  advertising, 

thaler’s  505  showed  that  with  This  is  where  our  investigation 

four  grids,  each  of  which  would  showed  the  greatest  amount  of 

ERIC  T.  HANSEN,  production  manager  (left)  and  Frank  Adams.  have  three  faces  on  it,  we  would  dollar  savings  and  production 

composing  room  superintendent,  the  Fort  Worth  (Tex.)  Star-Tele-  have  the  equivalent  of  1,440  hot  time  were  to  be  found.  We  were 

gram,  examine  display  advertising  text  produced  on  the  Linotron  505  metal  fonts.  This  was  only  using  the  third  newspaper  in  the  coun- 

CTR  system.  one  degree  of  condensation  and  try  to  have  a  Linotron  505,  and 

one  degree  of  expansion  on  each  the  first  to  use  it  to  set  display 

of  the  12  master  images,  plus  advertising.  (Today  more  news- 

for  greater  depth  retenti(Hi 
cleaner  printing, t^  new 

ULTRATEX  NOPAC 


We've  gone  to  great  lengths  to  give  you  an  improved  mat 
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papers  use  this  system  than  any 
other  CRT  method.) 

During  the  term  of  our  photo¬ 
comp  investigation  we  were 
also  in  the  midst  of  construc¬ 
tion  of  a  new  building  addition. 
Because  of  the  lesser  amount  of 
floor  space  required  for  photo¬ 
composition,  we  only  planned  for 
a  small  area  as  an  addition  to 
the  composing  room;  otherwise, 
a  substantial  increase  would 
have  been  necessary. 

While  waiting  on  hardware 
delivery,  we  gave  every  Linotype 
and  TTS  operator  a  copy  of  the 
“command  code  set”  and  a  color- 
coded  keyboard  layout  so  that 
they  could  familiarize  them¬ 
selves  with  the  instructions.  We 
also  gave  the  TTS  operators  a 
glossary  of  printing  terms  as 
some  terms  were  not  familiar  to 
them.  Markup  and  formatting 
training  also  took  place  during 
this  time.  We  had  been  appre¬ 
hensive  about  the  volume  of 
markup  codes  necessary  with 
photocomposition,  but  our  find¬ 
ings  show  that  once  training  is 
complete  markup  is  not  more 
extensive  than  with  hot  metal. 

Our  Linotron  505  system  con¬ 
figuration  consists  of  four  6-lev¬ 
el,  non-counting  tape  perfora¬ 
tors,  two  6-level  CX  readers  (one 
for  each  two  keyboards)  cable- 
connected  to  an  IBM  1130  com¬ 
puter,  w'hich  in  turn  is  cable- 
connected  to  one  BRPE  8-level 


punch.  The  Linotron  505  is 
driven  by  8-level  tape,  and  the 
photographic  output  is  Mer- 
genthaler  stabilization  paper. 

We  began  using  Linotron  505 
photocomposition  for  display  ad¬ 
vertising  last  November  15.  We 
added  volume  by  using  the  cus¬ 
tomer  approach ;  that  is,  by  solv¬ 
ing  all  of  one  particular  adver¬ 
tiser’s  problems  with  the 
changeover,  and  then  going  on 
to  another  advertiser.  By  the 
end  of  February,  we  were  pro¬ 
ducing  30  per  cent  of  display 
advertising  volume  by  photo¬ 
composition,  and  ultimately  plan 
for  85  or  90  per  cent.  Even  at 
the  ultimate  volume  we  do  not 
feel  the  machine  will  be  fully 
utilized  as  it  can  eat  up  tape  at 
a  fantastic  rate. 

Savings  realized 

Savings  brought  about  by  the 
introduction  of  photocomposi¬ 
tion  extended  into  all  produc¬ 
tion  areas.  In  the  composing 
room,  the  keyboarding  and  as¬ 
sembly  of  photoset  ads  is  much 
simpler.  Page  makeup  space  is 
reduced  because  many  pages  can 
be  molded  from  a  single  base  by 
changing  only  the  running  head 
on  the  page.  In  the  stereotype 
department,  we  reduced  the  vol¬ 
ume  of  flat-cast  stereotypes  pre¬ 
pared  for  advertising.  The  cost 
of  mat  service  clips  was  cut  by 
not  having  to  order  the  mats. 


The  press  room  is  getting  a  bet¬ 
ter  printing  plate  because  the 
chance  of  a  “sink”  in  photoset 
ads  is  greatly  reduced. 

David  C.  Snyder,  our  adver¬ 
tising  director,  said,  “Savings 
are  not  restricted  to  the  news¬ 
paper  but  are  passed  along  to 
the  advertiser.”  No  charge  is 
made  for  camera-ready  art,  but 
in  the  event  some  work  is  done 
to  an  illustration  (screening,  re¬ 
versing,  etc.),  a  velox  charge  is 
made;  whereas  in  hot  metal  it 
w'ould  have  been  necessary  to 
charge  for  a  zinc  engraving  of 
the  illustration.  We  have  noted 
that  we  have  been  able  to  get 
some  advertising  business  be¬ 
cause  we  were  able  to  save  the 
customer  the  cost  of  an  engrav¬ 
ing. 

We  expect  delivery  sometime 
soon  of  an  expanded  72-pt.  Lino¬ 
tron  505  system,  which  will  ex¬ 
tend  our  production  capabilities. 


Graphic  arts  complex 

Okmulgee,  Okla. 

Bids  will  be  opened  soon  for 
the  construction  of  a  graphic 
arts  complex  on  the  Oklahoma 
State  Tech  campus  here.  Initial 
cost  estimate  of  the  one-story 
structure  is  $375,000.  The  build¬ 
ing  will  bring  together  the 
school’s  printing  and  commercial 
art  departments  and  the  public 
information  office. 


Cottrell  fills  sales 
and  marketing  posts 

Two  promotions  have  been 
made  at  the  Cottrell  press  di¬ 
vision  of  Harris-Intertype. 
Richard  S.  Gerson  was  name<l 
manager  of  marketing  services 
for  Cottrell  and  Erich  L.  Clux- 
ton  became  eastern  district 
sales  representative  for  com¬ 
mercial  presses. 

Gerson  was  formerly  market 
research  associate  of  at  Harris- 
Intertype  in  Cleveland.  He  will 
be  responsible  for  coordinating 
market  research  and  marketing 
analysis  for  the  company’s 
presses.  He  will  also  administer 
the  company’s  advertising  and 
public  relations  programs, 
woi’king  out  of  Cottrell’s  West¬ 
erly,  R.I.  plant. 

• 

Downs  at  Bangor 

Bangor,  Me. 

Henry  O.  Downs,  who  was 
production  manager  of  the 
Suffolk  Sun  on  Long  Island, 
has  become  production  man¬ 
ager  of  the  Bangor  Daily 
News.  He  succeeds  Ray  Cox, 
a  47-year  veteran  with  the 
News,  w'ho  retired  April  1.  Be¬ 
fore  going  to  work  for  the 
Cowles  paper.  Downs  was  a.s- 
sistant  production  manager  of 
the  Washington  (D.C.)  Daily 
News. 


. .  smoother . . .  deeper . . .  more  uniform . . .  more  dependable. 

SUBSIDIARY  OF  ^ 

Burgess  Cellulose  Company.  Freeport,  Illinois  61032  BURGESS  MATS 

McomPANY  HELP  YOU  MAKE  A  GOOD  IMPRESSION 


New  equipment  eases 
conversion  to  offset 


By  John  R.  Carroll 

Moncton,  N.R. 

"Our  choices  were  based  on 
what  would  l)est  meet  our  im¬ 
mediate  needs,  what  would  be 
compatible  with  our  present 
ecjuipment,  and  what  would  pro¬ 
vide  a  solid  base  for  our  future.” 

The  explanation  is  that  given 
by  F'.  A.  Smith,  production  man¬ 
ager  of  Moncton  Publishing 
Company,  publishers  of  the 
Moncton  Dnili/  Times  and  the 
Moncton  Transcript,  as  he  out¬ 
lined  the  comjjany’s  move  into 
cold  type  and  the  rationale  be¬ 
hind  the  purchase  of  certain 
•‘(juipment. 

Smith  says  the  company  was 
faced  with  a  need  to  increase 
production,  achieve  a  greater 
speed  in  production,  hold  costs 
to  a  minimum,  lioth  in  capital 
outlay  and  in  day-to-day  pro¬ 
duction,  and  to  do  all  these 
things  in  a  manner  fully  com¬ 
patible  with  the  unique  “mar¬ 
riage”  of  offset  and  letterpress 
e(iuipment  implemented  in  the 
plant  four  years  ago.  (E&P, 


April  10,  1%5.) 

In  addition,  it  was  desired  to 
achieve  a  gi-eater  flexibility  in 
layout  and  make-up. 

“Business  volume  had  been 
increasing  steadily  and  we  had 
reached  the  point  where  an  en¬ 
larged  typesetting  capacity  was 
essential.  The  cold  type  equip¬ 
ment  we  have  purchased,” 
Smith  said,  “was  chosen  for  its 
ability  to  tie-in  with  the  offset 
capability  (existing  press-room 
equipment  is  four  Goss  Subur¬ 
ban  offset  units  and  10  cylin¬ 
drical  letterpress  units,  compris¬ 
ing  a  Goss  Unitube  with  four 
units  and  a  6-unit  Duplex) 
which  was  installed  in  1965  and 
1966  and  is  operated  through 
the  letterpress  train.” 

Moncton  Publishing  bought 
two  Justape  Jrs.  from  the  Com- 
pugraj)hic  Corporation  in  De¬ 
cember,  and  took  delivery  in 
February  of  a  CG  7200  Head¬ 
liner  and  a  CG  4961  Phototypo- 
setter. 

Smith  said  these  pieces  of 
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equipment  were  compatible  with 
future  planning  w'hich  is  likely 
to  be  based  on  extending  offset 
production  and  reducing  letter- 
press. 

Use  of  the  new  equipment  is 
as  follows: 

•  Justape  Jrs.,  together  with 
wire  service  converters;  these 
are  used  to  justify  and  hyphen¬ 
ate  “idiot”  tape  prepared  from 
local  copy  and  to  rejustify  to 
required  measures  Canadian 
Press  Wire  Service  tape. 

•  CG  4961 :  This  phototype¬ 
setter  is  used  for  text  composi¬ 
tion  and  will  operate  from  justi¬ 
fied  or  unjustified  six-level,  or 
CP  tape,  or  direct  input  by  key¬ 
board. 

•  CG  7200:  This  headliner 
provides  14  to  72  point  letter¬ 
ing  in  four  type  faces.  With 
eight  sizes  in  the  range,  wdth 
the  four  different  type  faces  and 
with  the  touch-type  keyboard, 
this  unit  provides  versatile  pro¬ 
duction  for  both  editorial  and 
advertising  layouts. 

In  hot  iiiclal  priK-css 

Smith  says  the  Justapes  were 
bought  to  increase  existing  hot 
metal  production.  Because  of  the 
acciuisition  of  the  wire  service 
converters  and  the  time  saved 
by  punching  “idiot”  tajie  (about 
one-third)  these  machines  have 
made  ])ossible  revamping  of  the 
front  and  local  pages  of  the 
afternoon  Transcript. 

.411  cojiy,  TTS  and  handset,  is 
set  in  a  narrower  measure  than 
before.  TTS  is  now  11  ems  in¬ 
dent,  and  handset  is  a  straight 
10  ems.  In  the  case  of  handset 
copy,  using  the  10-em  base  elim¬ 
inates  the  necessity  of  the  lino¬ 
type  operator  punching  the  en 
key  at  each  end  of  every  line. 
Spacing  is  u.sed  l)etween  the 
columns. 

The  two  procedures  iiermit 
the  front  page  and  the  local 
))age  (usually  the  first  page  of 
the  second  section)  to  be  com¬ 
pletely  free  rules — both  col¬ 
umn  and  cutoff. 


SKIDMORE  & 
MASON,  INC. 


ENGINEERS  •  MACHINISTS 
TRUCKMEN  •  RIGGERS 

Zdimaiei  ipueH 

55  Fourth  Street 
Brooklyn,  N.Y.  11231 

JAckson  2-6105 


It  is  further  planned  that  the 
morning  Daily  Times  will  lie 
given  a  major  face-lift  also. 

The  CG  4961  and  the  CG  7200 
were  purchased  as  fully  comple¬ 
mentary  machines.  In  the  pro¬ 
duction  path  “idiot”  punching 
achieves  a  time  saving  of  about 
one-third,  while  text  composi¬ 
tion  on  the  CG  4961  provides  a 
saving  of  about  three-fifths.  .4 
saving  of  about  one-quarter  is 
derived  from  the  CG  7200  ovei- 
conventional  Ludlow  headline 
setting. 

In  all.  Smith  estimates  that 
from  copy  delivery  to  key-punch 
operator  to  camera-ready,  an 
overall  time  saving  of  about  50 
per  cent  is  achieved. 

Special  cold-lype  room 

A  special  room  has  been  built 
in  the  composing  room  to  ac¬ 
commodate  all  cold-type  equip¬ 
ment.  Approximately  24  by  14 
and  12  feet  high,  the  room  will 
be  specially  air-conditioned  in 
the  immediate  future. 

To  operate  the  new  etjuipment 
and  to  acquaint  others  with  the 
new  techniques,  two  staff  mem¬ 
bers  attended  three-week  train¬ 
ing  courses  at  the  International 
Typographical  Union’s  New 
Process  Training  Center  in  Col¬ 
orado  Springs.  One  was  trained 
in  paste  make-up,  including 
darkroom  and  color  separation, 
while  the  other  i-eceived  instruc¬ 
tion  in  Photon  713-10,  Justape 
and  Swiftape, 

Apart  from  the  pressures  re¬ 
sulting  from  growing  business, 
the  purchases  of  cold-type  eciui))- 
ment  were  made  with  a  view  of 
accommodating  more  readily  the 
setting  and  production  of  an 
eight-page  tabloid  weekly  enter¬ 
tainment  section  and  the  twice- 
monthly’  setting  and  ])roduction 
of  a  16-page  tabloid  religious 
newspaner  in  the  ])ublishing 
plant.  Both  are  printed  by  offset 
lithography. 

Smith  said  the  acquisition  of 
the  cold-type  equipment  i)ro- 
vided  the  production  unit  with 
greater  flexibility.  The  company 
is  able  to  utilize  the  advantages 
of  cold-type  make-up  without 
having  to  carry  the  burden  in 
time  and  costs  of  engraving 
pages  because  of  the  thoroughly 
proven  “marriage”  of  the  offset 
and  letterpress  processes.  He 
says  the  new’  configuration  was 
felt  by  the  company  to  offer  the 
broadest  capability  at  the  most 
economical  cost. 

E.  W,  Larracey,  assistant  to 
the  publisher  and  company  vice- 
president,  sums  up  this  way : 

“This  moves  the  Moncton  Pub¬ 
lishing  Company  into  cold  type 
production  in  easy  stages,  at  a 
reasonable  outlay,  while  at  the 
same  time  meeting  our  immedi¬ 
ate  production  requirements.” 
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tiwU&system 

The  U.S.  System  brings  you  extra  dimensions  in  web  offset  inks.  Not  just  convenience.  But  in  our 
total  control  of  quality.  From  research  and  development,  through  manufacturing,  to  delivery  and 
storage  in  your  plant.  That’s  why  you  get  uniform  high  quality  from  batch  to  batch.  For  trouble-free 
performance  on  the  press.  It’s  the  U.S.  System  that  has  made  ours  the  best-selling  web  offset  inks 
for  newspapers. 

United  States  Printing  Ink  Corporation 

343  Murray  Hill  Parkway,  E.  Rutherford,  N.J.;  Cincinnati,  Ohio;  Charlotte,  N.C.;  San  Francisco.  Cal. 

a  subsidiary  of  Millmaster  Onyx  Corporation 


New  photometer 
from  Goodkin  Co. 

Irvington,  N.J. 

A  low  cost  Klcctronic  Photo¬ 
meter  has  Ixurn  introduced  hy  the 
M.  P.  (loodkiii  Company,  manu¬ 
facturers  of  graphic  art  e<iuip- 
ment. 

The  (loodkin  Electronic  Photo¬ 
meter  is  an  instrument  which 
electronically  measures  the 
amount  of  light  transmitted 
through  a  negative  or  positive 
halftone  or  continuous  tone  film. 
\  numhered  .scale  permits  im¬ 
mediate  readings  and  can  be 
du)ilicated  hy  anyone  from  the 
experienced  cameraman  to  the 
inexperienced  Ix'ginner.  The 
Electronic  Photometer  is  a  pro¬ 
fessional  tool  that  replaces  per¬ 
sonal  evaluation  with  a  common 
standard  that  eliminates  the 
wasted  time  and  cost  of  making 
over  negatives. 

The  (loodkin  Electronic  Photo¬ 
meter  and  a  practical  densito¬ 
meter.  As  a  photometer  it  can  he 


A  view  in  the  systems-organized  mailroom  of  the  Wichita  Eagle  and  Beacon. 


Conveyor  systems  speed 
newspapers  into  trueks 


used  for  direct  ground  glass 
readings  or  print  densities,  high¬ 
light  densities,  and  all  middle 
tones;  for  duplicating  exposures 
during  enlargement  and  reduc¬ 
tion;  for  controlling  continuous 
tone  density  exposures  anil  to 
create  exposure  standards.  It  can 
also  be  used  for  evaluating  ex¬ 
posures  from  density  ranges  to 
determine  if  a  bump  exposure  is 
needed  and  how  much  of  a  flash 
exposure  is  required. 

The  Goodkin  Photometer  uti¬ 
lizes  solid  .state  components  for 
maximum  stability,  reliability 
and  compactness. 

• 

Software  manager 

Robert  W.  Kadis  has  joined 
Photon  Inc.,  Wilmington,  Mass., 
manufacturer  of  prototypeset¬ 
ting  and  peripheral  e(|uipment, 
as  manager  of  Software  Sys- 


WlClIlTA,  Kan.s. 

One  of  the  most  advanced 
mailing  rooms  in  newspaper 
production  is  in  operation  at  the 
Wichita  Eagle  and  Beacon  Pub¬ 
lishing  Co. 

A  million-dollar  addition  to 
the  company’s  plant  houses  the 
mailing  room,  covered  loading 
and  unloading  docks,  vastly  ex- 
jianded  paper  storage  and  a 
glass-enclosed  rooftop  canteen 
and  outdoor  roof  deck. 

.4bout  6,.500  square  feet  of  the 
addition's  second  floor  has  been 
re.served  for  the  engraving  de¬ 
partment. 

New  equipment  includes  a 


two  or  three  papers  each.  Pro¬ 
duction  manager  Glenn  Cum¬ 
mins  said  the  clamps  adjust 
automatically  to  the  thickness 
of  the  papers. 

The  conveyor  feeds  papers 
from  the  presses  onto  a  Cutler- 
Hammer  conveyor  system  that 
comprises  the  bulk  of  the  mail¬ 
ing  room  equipment. 

In  the  Cutler-Hammer  system 
is  the  Mark  III  counter-stacker 
that  accumulates  papers  into 
bundles  of  2.5,  50,  75  or  100 
papers. 

Cummins  said  that  although 
papers  for  odd-numbered  bun¬ 
dles  still  are  put  on  by  hand. 


Oldest  Shaw  paper 
buys  Urbanite  press 

Dixon,  Ill. 

The  Dixon  Evening  Tele¬ 
graph,  oldest  of  the  Shaw  News¬ 
papers,  established  in  1851,  has 
completed  plans  to  change  the 
entire  printing  process  of  the 
paper. 

Ben  T.  Shaw,  publisher,  and 
Arnold  V.  Lund,  general  man¬ 
ager,  announced  the  11,000-cir¬ 
culation  daily  has  purchased  a 
4-unit  Goss  Urbanite  offset  press 
plus  Compugraphic  phototype¬ 
setting  equipment. 

The  switch  from  hot  to  cold 
type  is  expected  to  take  place 
late  this  year.  Practically  all  of 
the  mechanical  equipment  now 
in  the  Telegraph  building,  in¬ 
cluding  a  Duplex  Tubular  press, 
will  be  removed  while  the  new 


terns.  He  developiKl  a  real  time  Swis.s-made  Ferag  conveyor  that  the  counter-stacker  will  be  pro-  equipment  is  installed, 
control  application  for  jihoto-  has  rubber-tipped  clamps  on  grammed  to  handle  the  odd-  _ 


typesetting  ecpiipment.  each  side  of  the  belt  holding  numbered  bundles  automatically. 


From  the  counter-stacker,  the  to  fully  carry  out  the  theme  of 
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bundles  move  along  a  flat  con¬ 
veyor  to  one  of  three  Signode- 
Parker  wire-tying  machines. 

This  section  of  the  conveyor 
has  an  automatic  holding  sta¬ 
tion  to  delay  bundles  if  they 
stack  up  at  the  tying  machines. 
.Also  the  system  has  automatic 
bottom  wrappers. 

The  tied  bundles  move  onto 
conveyors  that  feed  them  into 
tubular  chutes  leading  down  to 
covered  loading  docks. 

At  the  docks,  each  chute  is 
e(|uipped  with  a  telescopic  con¬ 
veyor  that  extends  over  the 
truck  bed  enabling  handlers  sim¬ 
ply  to  lift  them  off  and  onto  the 
truck. 

In  the  mailing  room  ))roper. 


automation,  bundles  are  guided 
off  conveyors  into  the  appro¬ 
priate  chute  by  panels  controlled 
from  consoles. 

When  one  chute  has  fini.shed 
loading,  a  pu.sh  of  the  button 
activates  another  numbered 
jianel  funneling  bundles  down 
another  chute. 

Cummins  said  the  mailing 
room  has  about  13,000  s(|uare 
feet  of  working  area.  Total  cost 
of  the  equipment,  he  .said,  is 
about  $350,000. 

NcKspriiil  ^lo^a{:e 

.Another  advantage  incorpor¬ 
ated  in  the  new  addition  is 
greatly  imjiroved  handling  and 
continued  on  next  page 
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We 

Break 

Bottlenecks 


At  the  loading  dock  bundles  of  papers  descend  through  telescopic 
conveyors  onto  trucks. 


Continued  from  page  36 
storage  facilities  for  paper 
stock. 

A  covered  dock  accommodates 
four  50-foot  box  cars — two  on 
each  side.  A  conveyor,  part  of  a 
Nolan-Jampol  system,  runs 
down  the  center  of  the  dock  into 
a  ground-floor  level  storage 
area. 

Paper  rolls  either  can  be 
stacked  on  this  level,  four  high, 
or  lowered  to  the  basement  by 
an  automatic  kicker  that  moves 
the  roll  onto  an  elevator. 

In  the  basement,  another 
kicker  moves  the  roll  off  an¬ 
other  conveyor  for  distribution 
in  that  storage  area. 

The  dock  and  automated  con¬ 
veyor  -  kicker  -  elevator  system 
make  it  possible  to  unload  a  box 
car  in  about  45  minutes,  Cum¬ 
mins  said.  This  work  used  to 
take  about  two  hours. 

Cummins  said  total  paper 
warehousing  capacity  is  about 
4,500  tons,  or  a  three-months 
supply  for  the  morning,  evening 
and  Sunday  publishing  opera¬ 
tion. 

Cost  of  the  Nolan-Jampol 
system,  he  said,  was  about  $78,- 
000. 


If  your  mailroom  isn’t  keeping 
pace  with  press  production, 
it’s  time  to  call  in  the  man  from 
Nolan-Jampol.  He’s  got 
the  know-how  that’ll  break 
your  bottleneck  in  a  hurry,  and 
the  backing  of  a  company 
with  over  40  years  experience. 


Fairchild  has  patent 

-  „  „  .  ‘  .  street  of  Grafton.  It  operates 

on  llMl  Ipni  inacnine  a  commercial  printing  depart- 

The  receipt  of  a  patent  cov-  ment. 
ering  the  design  of  the  Model  • 

8100  PhotoTextSetter  machine 

which  sets  type  photographic-  HD  rate  increased 
ally  at  speeds  of  over  100  news-  Paddock  papers 
paper  lines  per  minute  has  been  •  *  * 

announced  by  Fairchild  Arlington  Heights,  Ill. 

Graphic  Equipment,  a  division  The  home  delivery  rate  for 
of  Fairchild  Camera  and  In-  Paddock  Publications’  10  morn- 
strument  Corporation.  ing  daily  newspapers  was  in- 

The  Model  8100  uses  a  large  creased  from  25  cents  to  35 
rotating  ■wheel  to  which  type  cents  per  week  starting  March 
font  film  segments  are  at-  30.  The  suburban  newspapers 
tached.  This  design  provides  a  are  published  Monday  through 
type  font  capacity  of  4600  char-  Friday.  Single  copy  price  re¬ 
actors  and  makes  the  machine  mains  at  10  cents. 
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PROMOTION 

Guess  who’s  mail 
didn’t  get  through 

Ry  (i«‘or«n*  Vt  ill 

Striking  postal  workers  al¬ 


most  threw  a  monkey  wrench 
in  the  ))lans  for  Parade's 
Trip  of  a  Lifetime  for  winners 
in  the  Sunday  su{)plement’s 
^'oung  Columbus  program. 

Almost,  hut  not  quite. 

More  than  4(t  of  the  125  i)ass- 
ports  for  the  participating 
newspai)erl)oys  from  across  the 
country  were  tied  up  in  the 
mail  from  various  passt)ort  of¬ 
fices  when  the  postal  employees 
(|Uit  work  in  many  cities. 

Paiade’s  public  relations  de- 
[lartment  notifitnl  the  newspa¬ 
pers  with  the  missing  ])ass- 
ports.  producing  a  variety  of 
results. 

•  The  Asherille  (N.C.)  Cifi- 
zea-Tiiiies  .sent  their  carrier  to 
Washington,  where  he  was  met 
by  his  Congressman,  Roy  A. 
Taylor,  who  escorted  the  youth 
to  the  Passport  office,  arranged 
a  replacement,  then  saw  him 
off  at  the  airport  as  headed  for 
his  rendezvous  with  the  rest 
of  the  group. 

•  The  Arkansas  (lazettc  .sent 
a  replacement  passport  photo 
on  a  special  Delta  flight  to 
New  Orleans  where  a  courier 
waited  to  take  the  picture  to 
the  i)ass))ort  office  to  get  a 
replacement,  then  dashed  it 
hack  to  the  waiting  plane  to 
return  the  new  passport  to  Lit¬ 
tle  Rock. 

•  The  Kaaiioke  (Va.)  Times 
sent  a  special  courier  to  Wash¬ 
ington  to  j)ick  up  their  Young 
Columbus’  passports,  plus  those 
of  seven  others,  to  lie  brought 
to  New  York  by  the  Roanoke 
traveler. 

Lzra  Dolan,  Parade  jmblic 


relations  director,  pointed  out 
that  of  all  the  mail  that  didn’t 
come  through,  the  most  unusual 
were  two  special  delivery  let¬ 
ters  from  the  White  House, 
containing  letters  from  Presi¬ 
dent  Nixon  to  the  Lord  Mayors 
of  London  and  Vienna,  where 
the  boys  will  visit. 

Itigge^l  artiiip  >el 

This  year’s  tour,  to  London 
and  Vienna,  is  the  largest  in 
the  history  of  the  Young  Co¬ 
lumbus  iirogram,  with  122  car¬ 
riers  from  Parade’s  distribut¬ 
ing  newsiiajiers.  The  group  left 
on  March  2(>  on  a  chartered 
TW.A  super  jet  for  six  days  in 
London  before  heading  for  Aus¬ 
tria,  where  they  visit  Salzburg, 
Graz  and  Vienna. 

The  promotion,  incidentally, 
is  one  of  the  few  that  can  boast 
an  alumni  association.  Well 
over  l.bbO  have  made  the  trip 
over  the  16-year  history  of  the 
program.  A  booklet  detailing 
the  journey  and  showing  pic¬ 
tures  of  the  trip  is  sent  to  ev¬ 
ery  boy  (or  man)  who  has 
previously  been  abroad.  Parade 
also  produced  a  30-minute  color 
motion  picture  of  last  year’s 
V'oung  Columbus  trip  for  use 
with  circulation  groups,  schools 
and  other  organizations. 

*  *  * 

PAGE  ONE — Readers  of  the 
Detroit  \eics  have  been  treated 
to  a  glimpse  of  history’  as  told 
by  Historical  Page  Ones,  re¬ 
produced  in  tabloid  size  from 
past  editions  jiublished  in 
standard  size. 

For  six  days,  the  News  ran 
eight  jiages  per  day,  each  de¬ 


picting  a  famous  headline  of 
the  past,  for  a  total  of  48 
Jiages  of  reproductions.  An  ac¬ 
companying  feature  told  of 
some  of  the  errors  contained  in 
the  famous  pages,  as  brought 
to  light  by'  later  developments. 
•Among  the  ‘bloojiers’  were  the 
famous  ‘false  .Armistice’  story’ 
under  the  WAR  OVER  head¬ 
line  apjiearing  on  Nov.  7,  1918, 
four  days  liefore  the  end  of 
World  War  1.  .Another  famous 
front  jiage  told  ‘it  was  consid¬ 
ered  jirobable  that  the  passen¬ 
gers  and  crew  of  the  Lusitania 
were  all  safe.’  Actually,  1,198 
persons  went  down  with  the 
Lusitania,  out  of  1,959  aboard. 

*  *  * 

BUSINESS  GUIDE  —  The 
nurlington  (Vt.)  Free  Press 
a.stutely  picked  up  “Selecting 
.Advertising  Media,  a  guide  for 
small  business,”  a  management 
jiublication  of  the  Small  Busi¬ 
ness  .Administration,  Washing¬ 
ton,  D.  C.,  and  jiroiluced  a  mail¬ 
ing  piece  that  tells  a  jiositive 
newspajier  advertising  story. 
The  text  tells  “why  newsjiajiers 
are  good  for  local  advertising.” 
Write  to  Warren  McClure,  pub¬ 
lisher  of  the  Free  Press,  for  a 
copy. 

*  *  * 

WATERCOLORS— .An  ex¬ 
hibit  of  52  original  water  color 
paintings  b.v  Corona  Del  Mar 
artist,  Rex  Brandt,  was  the 
highlight  of  a  Sayi  Diego  Union- 
Trihane  jiresentation  for  more 
than  150  Los  .Angeles  adver¬ 
tising  agency  and  merchandis¬ 
ing  executives.  The  paintings 
are  from  the  James  S.  Copley 
collection  of  historical  and  con- 
temjiorary’  works. 

The  sjiecial  luncheon  was 
part  of  a  continuing  program 
by  Union-Tribune  adv’ertising 
dejiartments  aimed  at  jiointing 
out  the  grow’th  and  importance 
of  the  SaJi  Diego  market.  Ad¬ 
men  attending  the  luncheon  and 
exhibit  received  a  copy  of 
Brandt’s  liook  reproducing  the 
■works  on  disjilay’,  jilus  other 
sketches.  The  Union-Tribune 
will  make  a  similar  jiresenta- 
tion  later  this  year  in  New 
York,  according  to  Richard  W. 
Tullar.  advertising  director. 


Memorial  ^ift 

.A  check  for  $500  from  the 
William  F.  Maher  Fund,  a  fund 
established  in  memory’  of  the 
assistant  advertising  director  of 
the  Charlottesville  Daily  Prog¬ 
ress  w’ho  died  last  December  18, 
was  presented  to  University’  of 
Virginia  Hospital  by  Mrs. 
Maher  and  W’.  C.  Lawrence, 
chairman  of  the  fund.  The 
money’  will  be  applied  toward 
the  purchase  of  a  respiratory 
care  unit. 


IRIS  REYNOLDS,  Chicago  Tribune 
plant  tour  guide,  displays  umbrella 
publicizing  newspaper's  advertising 
leadership  and  1969  all-time  high 
in  ad  revenue.  Sent  to  300  adver¬ 
tisers,  the  umbrella  is  part  of 
Tribune's  "Follow  the  Leader"  pro¬ 
motion  campaign. 


Apology  closes 
reporter’s  case 
against  official 

Hacke.nsack,  N.J. 

A  rejiorter  for  the  A'ewark 
Freniii.g  Sews  dropped  an  as¬ 
sault  and  battery  charge  against 
the  Bergen  County  prosecutor 
after  a  jiublic  apology. 

Robert  Nesotf  also  dropped 
four  charges  against  the  pro¬ 
secutor’s  2.‘J-y’ear-old  son,  who  is 
an  undercover  investigator  for 
his  father’s  office. 

Ne.soff  had  filed  the  charges 
after  the  prosecutor  and  his  son 
allegedly’  roughed  him  up  and 
evicted  him  from  a  press  con¬ 
ference  in  the  official’s  private 
office.  The  reporter  was  asking 
a  question  about  a  sick  leave 
taken  by  a  detective  who  was 
under  investigation  for  jiossible 
link  to  known  Mafiosi. 

In  his  ajiology,  Guy  W.  Cal- 
issi  said  his  son  had  acted  out 
of  concern  for  his  health.  The 
prosecutor  has  a  heart  ailment. 

The  settlement  was  negotiated 
behind  the  scene  by  a  Superior 
Court  Judge.  He  praised  Cal- 
issi’s  service  to  the  state  and 
said  the  reporter  Ne.soff  has  the 
right  to  probe  for  news  in  any 
legitimate  manner. 

Nesoff’s  editors  had  given  him 
a  free  hand  in  deciding  what  ac¬ 
tion  to  take  against  the  official. 
When  he  decided  to  press 
charges,  the  editors  supplied  an 
attorney. 
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This  promotion  makes 
YOUR  NEWSPAPER 
your  community's 


FLAG  HEADQUARTERS 

WITH  THE  QUALITY-MADE,  SPECIALLY  PRICED 

I’  X  5'  flag  of  Thor  bunt  ATLAS  FLAG  KIT 


3'  X  5'  flag  of  Thor  bunt¬ 
ing,  sewn  stripes;  2-pc. 
iointed  6'  pole  and  all  the 
hardware.  Priced  to  sell 
your  readers  at  about  $3 
each,  $3.50  mailed. 


phone  for  sample  to: 


ATLAS  FLAG  CORP.  OF  AMERICA 


BENTON,  ILL.  62S12 


TEL.  (618)  439-2600 
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Broom-Hilda’s  potion 
of  fun  dispels  gloom 


Ossleupatliic  ^roup 
iiaiiie^  prize  winners 

Chicago 

'I'he  three  winners  of  this 
yeai’s  American  Osteopathic 
Association  Journalism  Awards 


The  “Haunted  Forest  of  I'JTO” 
is  the  setting  for  a  witch  with 
an  uncoiuiuerable  spirit  in  a 


Kuss  Myers  was  born  31  years 
ago  in  Pittsburg,  Kansas.  He 
studied  at  the  University  of 


Competition 
this  week. 
They  are: 

W.  W. 


announced 


new  comic  strip,  “Broom-Hilda,”  Tulsa,  where  his  father  is  a  Xewsjjapers,  Plymouth,  Michi- 


created  bv  Russ  .Myers. 


professor  of  business,  ami  after 


The  format  is  four  and  five  graduation,  Russ  began  a  10-  Ruth 
column  width  for  weekdays;  year  career  as  an  artist  for  l.evy,  . 
one-third  standard  and  half  tab-  Hallmark  cards,  while  doing 


gan. 

Ruth  Winter  and  Kenneth  S. 
Levy,  .Vc(C(()'/i  (N.  J.)  Star- 


loid  for  Sunday. 

Monday,  .April  20,  is  the  first 
relea.se  set  by  Chicago  Tribune- 
New  York  News  Svndicate. 


IT  DRIVES  eAl  CRUT-X 
But  I  JU-iT  ^AN  T 

HBLP 


Broom-Hilda  is  no  ordinary, 
run  of  the  mill  witch.  She  can 
go  forward  in  time  or  back  to 
Caesar.  And  her  sponsors  claim 
that  she’s  going  to  provide  an 
escajie  to  the  occult  and  happi- 
nes.s — away  from  the  riots  in 
the  streets,  the  war,  the  smog, 
the  strikes,  and  all  other  front¬ 
page  disasters. 


freelance  assignments  from  ad 
agencies  and  magazines  on  the 
side. 


.As  for  the  creation  of  Broom- 
Hilda,  Russ  feels  the  idea  came 
naturally.  “Halloween  was  al¬ 
ways  my  favorite  holiday  and  a 
humorous  type  of  witch  has  been 
on  my  mind  for  a  long  time. 
With  tcMiay’s  youth  ])reoccupied 
with  things  (K-cult,  the  time 
seemed  ripe  for  Broom-Hilda’s 
entry  on  the  mod  scene.’’ 

Married  in  li)(!4,  Russ  lives, 
works  and  leads  an  active  life 
in  Kansas  City,  Mis.souri.  His 
main  hobby  is  anticpie  cars,  but 
he  indulges  in  everything  else 
from  music  to  motorcycles. 

• 

Tv  rartoonist  wins 
tMliit'alors’’  award 

.Atla.nta 

WSB  Television’s  editorial 
cartinmist.  Bill  Daniels,  received 


.An  award  phuiue  and  $100 
clieck  was  presented  to  each  of 
them  for  articles  on  the  osteo¬ 
pathic  profession  and  its  activi¬ 
ties.  Fdgar’s  winning  entry  dis¬ 
cussed  the  osteopathic  phy¬ 
sician’s  role  as  the  family  doc¬ 
tor  of  the  future. 

The  other  two  awards  went 
to  the  Newark  Star-Ledger  re¬ 
porters  for  their  in-depth  report 
on  modern  osteoi)athic  medicine. 
This  was  the  second  consecutive 
year  that  a  staffer  from  the 
Newhouse  newspapers  was 
among  the  winners  of  the  .AOA 
Journalism  contest.  Last  year’s 
winner  was  Paula  Ciilliland. 


I ,  I  17  schools  offer 
joiiriiulisin  studies 

Princkto.n,  N.J. 

Some  form  of  Journalism  edu¬ 
cation — whether  it  be  a  four- 
year  degree  oi'  a  single  course — 
is  offered  in  1.147  institutions  of 


What’s  more,  Broom-Hilda  is  last  week  for  his  support  of  the 
a  very  human  witch  with  all  the  .state’s  public  education. 


human  failings,  including  those  The  presentation  was  made  at 
she  shares  with  her  readers.  She  the  Georgia  Education  .Associa- 
shares  them  also  with  a  colorful  tion’s  annual  convention  here. 


crew  of  cronies:  Mesmerelda, 
the  highfalutin  witch  of  the 
East;  Irwin,  the  shaggy  troll; 


1  »aniels,  who  is  one  of  two  full¬ 
time  television  iKlitorial  cartoon¬ 
ists  in  the  United  States,  said 


be  better.  Management  give.s  School  of  Journalism 

us  the  kind  of  support  we  need  University. 


and  Gaylord,  a  dandy  vulture  the  arrangement  he  has  with 
with  finicky  tastes.  station  management  “couldn’t 

be  better.’’  “Management  gives 
Beaillv  and  health  the  kind  of  support  we  need 

I  I  •  1*  I  to  keep  exiierimenting,  keep  in- 

houk  IS  serialized  novating,”  he  said. 

“Beauty  and  Health  the  Scan-  -^fter  Daniels  fini.shes  the 
dinavian  Way,”  by  Gunilla  ‘liawing.  he  films  it  to  add  the 
Knut.son.  with  Bill  Hale,  is  the  appropriate  movement  or  ani- 
current  book  .serial  offering  of  mation.  Then  the  cartoon  is  pre- 
the  Chicago  Tribune-New  York  rented  with  music  which  fits  the 
News  Svndicate.  mood  of  the  drawing  on  both 


to  keep  exiierimenting,  keep  in¬ 
novating,”  he  said. 

.After  Daniels  fini.shes  the 
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the  Georgia  School  Bell  .Award  ],ijji,pj.  education. 

last  week  for  his  support  of  the  Students  in  every  state  of  the  ! 


ite  s  puDiic  eaucaiion.  Union  can  find  the  opportunity 

The  presentation  was  made  at  j„urnalism;  majors  in 

e  Georgia  Education  .Associa-  ^j.p  ^j^p^.p^,  Ij,, 

in’s  annual  convention  here.  ^i.,j.pp  states 

iniels,  who  is  one  of  two  full-  ^,^p  findings  in  a 


survey  of  2,313  colleges  and 
universities  in  the  Unite<l 
States,  conductf'd  by  Professor 
Paul  V.  Peterson  under  a  grant 


The  listing  of  the  1,147 
schools  offering  Journalism 
courses  is  distributed  by  the 
News)iaper  Fund,  P.O.  Box  300, 
Princeton.  New  Jersey  08.54f).  It 
is  part  of  a  free  packet  of  gen- 
(•ral  career  information  on  Jour¬ 
nalism,  which  includes  scholar¬ 
ship  opportunities,  salary  infor¬ 
mation.  and  trends  of  hiring  in 
Journalism. 


News  Syndicate.  mood  of  the  drawing  on  hoth 

Miss  Knutson  is  widely  known  le  s  a  ion  s  new  seas  s.  ..^hip  opportunities,  salary  infor- 

as  the  alluring  blonde  who  sug-  •  mation.  and  trends  of  hiring  in 

ge.sts  that  her  viewers  “Take  it  ,  ,,  ..  lournalism 

off.  Take  it  all  off”  in  a  tele-  Biljjh  Ulllloii  retires  ^ 

vision  commercial.  She  is  one  of  Piiii,adklimii\ 

r.  Hugh  McMillen  Hutton,  edi-  I-H’-esI  ill  PR 

tisinc  executive  ^  ^  ^  torial  page  cartoonist  for  the  Hill  &  Knowlton  reported  net 

“Beauty  and  Health  the  Scan-  /a^inrer  for  36  fee  income  of  $8,370,000  and  a 

dinavian  Wav,”  condensed  into  Harly  m  his  total  of  348  domestic  and  for- 

12  excerpts  for  newspaper  use,  carrier  for  the  eign  employees  in  1969,  making 

offers  slimming  and  beauty  .se-  Journal  m  his  it  the  largest  public  relations 

crets,  with  exercises  and  diet  Lincoln.  He  be-  operation  in  the  world,  accord- 

suggestions.  came  a  cartoonist  for  United  ing  to  O’Dwyer’s  Directory  of 

_ Press  Svndicate  in  1981.  PR  Firms. 


PllII,ADKLIMII.\  . 

Hugh  Mc.Millen  Hutton,  edi-  *  ■» 

torial  page  cartoonist  for  the  Hill  &  Knowlton  reported  net 
Philadelphia  Inquirer  for  36  fee  income  of  $8,370,000  and  a 
years,  has  retired.  Early  in  his  total  of  348  domestic  and  for- 
career  he  was  a  carrier  for  the  eign  employees  in  1969,  making 
Xebraxka  State  Journal  in  his  it  the  largest  public  relations 
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Editorial 

Salaries 

% 

497,749 

$ 

443,229 

$ 

303,217 

Features 

$ 

61,771 

$ 

58,921 

$ 

45,867 

Wire  Service  . 

$ 

74,867 

$ 

74,553 

$ 

72,312 
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$ 

29,743 

$ 

28,544 

$ 

24,640 

Travel  &  Auto 

$ 

15,727 

$ 

10,622 

$ 

7,210 

Cuts — Mats  &  Engravings 

$ 

55,872 

$ 

61,1 12 

$ 

38,61 1 

Expense 

$ 

64,143 

$ 

58,244 

$ 

40,778 

Total 

$ 

799,872 

$ 

735,225 

$ 

533,635 

% 

12.3 

12.7 

13.1 
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72,310 

72,288 
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Salaries 
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Expense 

$ 

20,044 

$ 

18,222 

$ 
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$ 

156,596 

$ 

141,484 

$ 

107,032 

% 

2.4 

2.4 

2.6 

Columns — Local  Adv. 

95,486 

88.488 

64,248 

Income  per  Column 

$ 

37.94 

$ 

35.47 

$ 

29.73 

Selling  Cost  per  Column  . 

$ 

1.64 

$ 

1.60 

$ 

1.67 

Man  Hours . 

36,882 

36,852 

32,162 

Man  Hours  per  Page 

3.08 

3.33 

4.0 

Avg.  Monthly  Salary  . 

% 

632.18 

$ 

570.66 

$ 

485.94 

National  Advertising 

Salaries 

$ 

15,100 

S 

14,234 

$ 

18,525 

Expense 

$ 

44,562 

$ 

47,042 

$ 

45,455 

Total 

% 

59,662 

$ 

61,276 

$ 

63,980 

% . 

0.9 

l.l 

1.6 

Columns — Natl.  Adv. 

7,614 

8,392 

9,883 

Income  per  Column  . 

% 

51.70 

% 

49.58 

$ 

40.86 

Selling  Cost  per  Column 

$ 

7.84 

$ 

7.30 

5 

6.48 

Man  Hours . 

4,158 

4.1 12 

6,144 

Man  Hours  per  Page 

4.37 

3.92 

4.97 

Avg.  Monthly  Salary 

$ 

629.17 

$ 

594.75 

$ 

514.48 

Classified  Advertising 

Salaries 

$ 

63,609 
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Expense 

$ 

10,486 

$ 

10,092 

$ 

9.018 
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35.02 
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30.52 

Selling  Cost  per  Column 

$ 

2.74 

% 

2.78 

i 

2.76 

Man  Hours . 

26,476 

26,374 

25,264 

Man  Hours  per  Page 

7.74 

8.37 

9.15 

Avg.  Monthly  Salary  .  . 

$ 

441.72 

$ 

417.50 

$ 
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$ 
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60,541 
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% 
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Man  Hours 

30,066 
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29,872 
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.38 
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.49 

Premium  Hours . 
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Avg.  Monthly  Wage 

% 

626.48 

$ 

603.51 

452.04 

Press  Room 

Wages . 
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181,040 

$ 

175,824 

$ 

124,705 

Expense 

$ 

24,578 

$ 

17,799 

5 

8,704 

Total 
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205,618 
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% 

3.2 

3.3 
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1.48 
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16.9 
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$ 
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Total  . 
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April  Fool  page 
plays  with  news 
in  humorous  vein 

SOUTIIBRIDGE,  Mass. 

A  humorous  exercise  in  “up¬ 
side  down”  journalism  on  April 
Fool’s  Day  provided  readers  of 
the  Southbridge  Evening  News 
with  a  chuckle. 

The  News,  serving  the  tri¬ 
community  area  of  Southbridge, 
Sturbridge  and  Charlton  in  Cen¬ 
tral  Massachusetts,  published 
two  front  pages  on  April  1.  The 
normal  front  page  contained 
straight  news  stories  and  art. 
The  phony  page  contained  the 
regular  flag  but  ran  upside 
down  on  the  back  page. 

News  publisher  Loren  Ghig- 
lione  and  managing  editor  R. 
Ronald  Ellis,  with  members  of 
the  news  department,  conceived 
and  implemented  the  pilot  page. 
All  the  stories  on  the  page  were 
the  far-fetched  creations  of 
News  staffers.  The  photos  used 
were  picked  out  of  the  News 
files  from  the  past  year.  The 
captions  were  written  to  fit  into 
the  humorous  theme  of  the  page. 

As  an  example,  one  of  the 
photos  on  the  i)age  showed  three 
children  enjoying  a  dip  in  the 
town  swimming  pool  during  the 
current  “heat  wave.”  At  that 
time,  the  area  was  just  recover¬ 
ing  from  its  second  snow’storm 
in  three  days. 

Bogus  articles  on  the  page  in¬ 
cluded  an  “exclusive”  on  the 
sale  of  the  Worcester  Eveiiing 
Gazette  (circulation  9.’),000)  to 
the  News  (circulation  6,000) ; 
an  announcement  that  a  St. 
Louis  brewery  was  planning  to 
build  a  major  complex  in  the 
middle  of  the  town  .square  in 
Sturbridge;  a  story  on  plans  by 
the  Boston  Celtics  ba.sketbail 
team  to  move  to  Charlton;  a  re¬ 


lease  of  plans  by  Southbridge 
selectmen  to  embark  on  a  $60 
million  renovation  of  the  Town 
Hall  to  provide  plush  surround¬ 
ings  for  all  towm  employees. 

In  order  to  prepare  readers 
for  the  experiment  in  humor, 
the  News  ran  an  editorial  the 
day  before  announcing  its  inten¬ 
tions  for  April  Fool’s  Day.  Ad¬ 
ditionally,  the  town  selectmen 
and  other  principals  involved  in 
the  phony  stories  \vere  called  in 
advance  to  eliminate  the  possi¬ 
bility  of  hard  feelings  or  mis¬ 
understandings.  The  News  ahso 
ran  a  box  on  the  phony  front 
page  explaining  that  the  news 
containtnl  on  the  page  w’as  a 
hoax. 

The  only  straight  material  on 
the  phony  page  was  the  adver¬ 
tising.  But  even  one  adverti.ser 
joined  in  on  the  fun.  One  mer¬ 
chant  ran  a  coupon  which  read, 
“This  Is  A  F’ree  Coupon.  It’s 
Not  Good  For  Anything.  It’s 
•lust  Free.” 

• 

Ei^ht  of  nine  awards 

Houston 

Houston  Chronicle  photog¬ 
raphers  took  eight  out  of  a  pos¬ 
sible  nine  awards  in  three  cate¬ 
gories  of  comf)etition  sponsored 
by  the  Houston-Gulf  Coast  Pho¬ 
tographers  Association.  George 
Honeycutt,  Chronicle  director 
of  photography,  placed  first  in 
news  ])ictui’e.  David  Nance  won 
second  place,  and  Darrell  Da¬ 
vidson  third.  In  the  feature 
category,  Nance  was  first,  fol- 
low'ed  by  Blair  Pittman  and 
Curtis  McGee.  Fred  Bunch  of 
the  Houston  Post  w’on  first 
place  in  the  sports  picture  cate¬ 
gory.  Sam  Pierson,  Jr.  and 
Darrel  Davidson  of  the  Chron¬ 
icle  won  second  and  third.  Pho¬ 
tographers  in  Texas,  Louisiana 
and  Oklahoma  entered  the  con¬ 
test. 
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Professional  Services  .  .  . 

.  $  38,410 

$ 

31,417 

$ 

14,058 

Taxes  . 

$  200,117 

$ 

155,373 

$ 

78,206 

Insurance  . 

$  66,722 

$ 

62,629 

$ 

29,291 

Expense  . 

$  150,533 

$ 

63,941 

$ 

50,033 

Total  . 

.  .  $  455,782 

$ 

313,360 

$ 

171,588 

%  . 

6.9 

5.4 

4.2 

Total  Administrative  .  . 

.  $  734,415 

$ 

541,050 

$ 

345,259 

7o  . 

11.2 

9.4 

8.5 

Recap 

Total  Salaries  &  Wages  .  . 

. .  $2,192,311 

$ 

1,966,324 

$ 

1,463,423 

%  of  Income . 

33.8 

33.9 

36.0 

Vo  of  Exoense  . 

42.4 

43.1 

43.2 

Newsprint  A  Ink  . 

.  .  $  1,317,381 

$ 

1,193,469 

$ 

973,810 

%  of  Income  . 

20.3 

20.7 

24.0 

7o  of  Expense  . 

25.5 

26.2 

28.7 

All  Other . 

.  .  $  1,662,367 

$ 

1 ,400,297 

$ 

952,916 

%  of  Income  . 

25.6 

24.1 

23.4 

7o  of  Expense  . 

32.1 

30.7 

28.1 

Total  . 

. .  $  5,172,059 

$  4,560,070 

$  3,390,149 

%  of  Income  . 

79.7 

78.7 

83.4 

Yo  of  Expense . 

100.0 

100.0 

100.0 
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Daily 

A  i.il  K.nxH-l  ..I  ^ 


'I'alk  lu  ‘I'h*-  IluiK 

Ilox  l»  ^ritf  V  «i  >rl«s  X 


A  Kt‘|H»rl  «»f 

HIE  Hill  \ 


GI  Comes.  Goes; 

Patrolman's 
Rjoutine  Night 
cA  Little  Brighter 


Magazine-style  format  for  features. 


Special  report 
section  5  days 
in  Dayton  News 

Dayton,  O. 

Beginning  April  13,  the  Day- 
ton  Daily  News  w'ill  publish  a 
magazine-style  pullout  section 
Monday  through  Friday  that 
will  include  a  package  of  new 
features. 

To  minimize  iiroduction  prob¬ 
lems,  the  section  is  simjily  a  fly¬ 
sheet  that  becomes  a  four-page 
tabloid  when  pulled  out  and 
folded  by  the  reader.  “The  Daily 
News  anticipates  that  many 
people  will  prefer  to  collect  an 
entire  week  of  Daily  for  week¬ 
end  reading,”  .said  the  newsjra- 
per  in  the  announcement. 

Daily  will  otfer  special  re- 
poi  ts  prei)ared  by  staffers,  wire 
.sendees  and  free-lance  writers. 

On  Monday,  Wednesday  and 
Frirlay  the  third  page  will  have 
a  new  open  forum  for  readers 
called  Talk  to  the  Daily  News. 
.\  coupon  is  printed  on  the  page, 
with  readers  invited  to  write 
down  their  questions,  complaints 
and  remarks  and  mail  them  in. 
The  staff  prepares  the  replies 
to  be  i)iinted  on  the  same  page. 

On  'fuesday  and  Thursday,  the 
third  page  is  devoted  to  Upbeat 
— a  new  section  for  young 
adults.  Other  innovations  are  a 
column  of  book  and  record  re¬ 
views  each  Tue.sday  and  a  calen- 


liar  of  upcoming  local  activiti- 
ties  each  Thursday.  The  back 
page  is  advertising  space. 

Layout  was  done  by  William 
Kastan,  a  Detroit  commercial 
artist. 

• 

Paper  has  2-year 
seniority  on  city 

Antioch,  Calif. 

Born  two  years  before  the  city 
it  serves,  the  Antioch  Daily 
Ledger  marked  its  centennial 
with  a  special  edition  and  by 
presenting  plaques  to  its  oldest 
subscribers. 

A  32-page  tabloid  with  blue 
and  gold  cover  gave  the  news¬ 
paper’s  history.  An  enlarged 
edition  encompassing  all  phases 
of  community  life  will  be  devel¬ 
oped  for  the  100th  birthday  of 
-Antioch’s  incorporation,  Keith 
Emenegger,  general  manager  of 
the  Dean  S.  Lesher  newspaper, 
said. 

Six  families  who  have  sub¬ 
scribed  to  the  Ledger  for  a  to¬ 
tal  of  360  years  received  special 
awards.  The  Ledger  began  as  a 
weekly  March  26,  1870.  It  went 
daily  in  1937. 

• 

Bo  A  (linner  April  21 

Kingman  Brewster  Jr.,  presi¬ 
dent  of  Yale  University,  will 
address  the  annual  dinner  of 
the  Bureau  of  Advertising, 
ANP.\,  on  Tuesday,  April  21, 
at  the  Waldorf-Astoria,  and  not 
on  Wednesday  as  reported  in 
E&P  April  4. 
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The  Weekly  Editor 

lOVk  A  NEWSPAPER  OF  THE  YEAR 


Des  Moines 

Tlie  Alffona  Upper  Des 
Moi}ies  was  named  the  Iowa 
Newspaper  of  the  Year  at  the 
annual  convention  of  the  Iowa 
Press  Association  here  April  10. 
The  selection  was  based  upon 
gaining  the  most  points  in  spe¬ 
cialized  contests  covering  areas 
such  as  editorial  and  advertising 
excellence,  photography,  and 
community  service. 

In  recognition  of  this  achieve¬ 
ment,  the  Upper  Des  Moines 
was  awarded  a  miniature  of  a 
unique  cast  aluminum  sculpture 
commissioned  in  1969  for  the 
Iowa  Press  .4s.sociation  by 
Massey-Ferguson  Inc.,  Des 
■Moines. 

The  presentation  was  made  to 
I’ussell  B.  Waller,  the  newspa¬ 
per’s  publisher,  by  Don  Reid, 
managing  director,  Iowa  Press 
Association,  and  Glenn  A. 
Christians,  vicepresident  mer¬ 
chandising,  Massey-Ferguson 
Inc. 

Created  by  Richard  W. 
Downs,  a  former  Drake  Univer¬ 
sity  art  instructor,  the  original 
sculpture  is  on  permanent  di.s- 
play  in  the  Drake  School  of 
•lournalism  here.  Its  basic  struc¬ 
ture  depicts  a  forerunner  of  the 
newspaper,  the  stone  tablet;  a 
rotating  disc,  in  an  opening 
through  the  piece,  has  partial 
nameplates  of  Iowa  newspapers 
etched  in  relief  to  portray  con¬ 
temporary  newspaper  journal¬ 
ism.  The  nameplates  radiate  out¬ 
ward,  symbolizing  the  spread  of 
information  and  ideas  by  this 
significant  news  medium. 

The  Estherville  Daily  \eirs 
and  Marshalltown  Times-Repnh- 
liraii  tied  for  second  in  the  con¬ 
test.  and  the  Maquoketa  Com- 
inini.lfy  Press  and  Jackson  Sen¬ 
tinel  tied  for  third. 

♦  ♦  * 

in  POPI  I.AR  DEMAND 

Richmond,  Ky. 

Morlison  County  Seu'sweek 
marie  its  debut  here  on  Thurs- 
<lay.  .April  9.  It  has  an  all-Madi¬ 
son  Countv  staff  headed  hv 
M  rs.  .lames  M.  Cox,  editor. 

The  newsjiaper  is  the  out¬ 
growth  of  a  survey  conducted 
over  the  past  four  months  by 
Newsjiapers  Inc.,  a  Shelbyville- 
hased  firm,  to  determine  the  fea¬ 
sibility  of  and  need  for  a  second 
newspajier  to  serve  Richmond, 
Berea,  and  the  entire  countv. 
The  area  is  served  by  the  Kirh- 
ninnJ  Daily  Reyister. 

The  survey,  according  to  Wil¬ 
liam  E.  Matthews,  jiresident  of 
Newspapers  Inc.,  produced  af¬ 
firmative  answers  in  every  re¬ 
spect. 


Madison  County  Newsweek  is 
owned  by  a  corporation  whose 
stockholders  include  Mrs.  J.  B. 
Cox  Sr.,  Glenn  Adams,  Paul 
Fagan,  Dr.  Douglas  Jenkins, 
Ewell  Cobb,  Ralph  Gabbard, 
Mrs.  W.  F.  O’Donnell  Jr.,  Fred 
Hensley,  William  T.  Robert.son, 
and  Newspapers  Inc. 

Newspapers  Inc.  owtis  and  op¬ 
erates  20  newspapers  which  are 
printed  in  its  plants  in  Shelby- 
ville  and  Elizabethtown.  The 
company  also  prints  15  non- 
owned  community  newspapers 
and  other  publications  on  a  con¬ 
tract  basis.  Total  circulation  of 
company-owned  newspapers  is 
approximately  113,000. 

• 

Circulation  drive 
has  Expo  prize 

Ridgewood,  N.J. 

When  carriers  of  Ridgewood 
N'^wspaners  get  a  load  of  what 
they  can  win  for  selling  sub¬ 
scriptions  chances  are  Ridge¬ 
wood’s  thref'-paper  circulation 
of  54,000  will  zoom. 

For  selling  the  mo.st  sub- 
•scrintions  by  .August  1.  two 
boys  will  go  to  Japan  for  a 
week’s  all-expense  paid  trip  to 
Exno-70. 

Ridgewood,  which  publishes 
three  weeklies,  the  Ridgewood 
Herald-News,  the  Sunday 
News,  and  the  Sunday  Post  of 
Paramus,  is  footing  the  entire 
bill  for  the  trip.  There  is  no 
financial  participation  by  out¬ 
siders. 

The  trip  to  Osaka  will  begin 
with  a  stopover  in  Tokyo  for 
the  winners.  They  w’ill  be  en¬ 
tertained  by  the  son  of  Japan’s 
chief  of  nrotocol  in  the  Min¬ 
istry  of  Foreign  Affairs. 

In  Koshien,  the  two  boys 
will  be  joined  by  100  carriers 
from  Asahi  Shimbun,  a  Japa¬ 
nese  daily  with  six  million  cir¬ 
culation. 

The  lunners-up  in  the  sul>- 
scription  contest  will  get  other 
prizes.  The  contest  was  open 
only  to  those  carriers  on  record 
when  it  began  last  week. 

Jack  Shafer,  political  colum¬ 
nist  for  Ridgewood  Newspa¬ 
pers,  has  been  appointed  that 
group’s  director  of  public  re¬ 
lations. 

Prior  to  joining  Ridgewood 
two  years  ago,  Shafer  was  a 
writer  and  co-producer  of  in¬ 
dustrial  movies  and  slide  nre- 
sentations  for  the  Text  Films 
Division  of  McGraw-Hill  Book 
Co. 


HONORING  Iowa's  Newspaper  of  the  Year,  the  Algona  Upper  Des 
Moines,  were  Glenn  A.  Christians,  (center).  Massey-Ferguson  Inc., 
and  Don  Reid  (right)  managing  director,  Iowa  Press  Association, 
who  presented  a  miniature  of  the  award  sculpture  to  Russell  B. 
Waller  (left),  the  newspaper's  publisher. 


F'lTiiiris  sells  weekly 
lo  its  original  owners 

Lakeville,  Conn. 

Stewart  and  Ann  Hoskins 
have  repurchased  the  Lakeville 
Journal  from  Robert  Francis 
and  are  once  again  sole  owners 
of  the  stock  in  the  newspaper 
corporation. 

Francis  purchased  the  73-year 
old  newspaper  in  February,  1969 
with  the  Hoskins  agreeing  to 
remain  as  publisher  and  editor 
for  two  years. 

Francis  has  returned  to  col¬ 
lege  fund-raising. 

Stewart  and  .Ann  Hoskins 
purcha.sed  the  Lakeville  Journal 
in  May,  1940,  when  it  was  a 
small  village  newspaper.  It  now 
has  better  than  4000  subscrib¬ 
ers,  prints  18  to  24  pages  in  the 
regular  weekly  issue  and  pub¬ 
lishes  from  16  to  18  additional 
supplements  during  the  year. 

• 

Hax  10118  buy  weeklies 

Greensbubg,  Kans. 

Mr.  and  Mrs.  Don  Haxton, 
former  owners  of  the  Glasco 
Sun,  have  purchased  the  Kiowa 
County  Signal  and  the  Havi- 
land  Journal  here  from  Mr.  and 
Mrs.  John  J.  Conrad.  The  sale, 
negotiated  bv  Robert  N.  Bo- 
litho  of  Krehbiel-Bolitho  News¬ 
paper  Service,  includes  equip¬ 
ment  and  plant.  The  Conrads 
have  owned  the  jiapers  for  14 
vears.  He  has  accepted  a  po¬ 
sition  as  director  of  university 
relations  and  development  at 
the  Universitv  of  Kansas,  be¬ 
ginning  Jul.v  1. 

• 

Top  Texas  leaelier 

Mrs.  Elaine  H.  Pritchett, 
journalism  director  at  Memorial 
High  School  in  Houston,  was 
named  the  outstanding  journal¬ 
ism  teacher  in  Texas  by  the  In¬ 
terscholastic  League  Press  Con¬ 
ference. 


62-page  edition 
for  weekly  group 

OWEGO,  N.Y. 

The  largest  newspaper  ever 
published  by  the  'Tioga  Pub¬ 
lishing  Co.  here  came  off  the 
press  April  1.  It  had  62  broad¬ 
sheet  pages,  eight  of  which 
were  devoted  to  the  standard 
news  edition.  The  remaining 
54  comprised  the  company’s 
14th  annual  “progress”  edition. 

Tioga  publishes  the  Courier- 
Gazette,  founded  in  1800,  and 
the  Times-Herald,  first  printed 
in  1836.  The  company  also  cir¬ 
culates  a  shopper,  Tioga 
County's  Advertiser. 

The  record  edition  was  the 
Courier-Gazette  which  is 
printed  on  Wednesday.  It  was 
printed  offset  by  the  Towanda 
(Pa.)  Publishing  Co.  Regular 
editions  are  printed  letterpress 
at  the  Sayre  (Pa.)  Evening 
News. 

Another  feature  of  the  edi¬ 
tion  was  the  paper’s  first  use 
of  color.  In  addition  some  165 
black  and  white  photos  were 
used  and  the  edition  cariied 
3,.‘100  inches  of  advertising. 

The  two  Tioga  weeklies  have 
duplicate  circulation.  The 
Times-Herald  is  printed  on 
Friday  and  circulation  for  the 
two  is  just  under  3,5(10  paid. 
• 

Fashion  w  riler  ril«Ml 

.Atlantic  City,  N.J. 

Rubye  Graham,  Philadelphia 
Inquirer  fashion  editor,  was 
awarded  the  “She  Shell  .Award” 
for  won.an  of  the  year  at  cere¬ 
monies  here  Palm  Sunday. 
Given  by  the  city’s  Model  Guild, 
the  award  was  presented  to 
Miss  Graham  “in  recognition  of 
her  distinguished  writing  and 
influence  in  the  field  of  fashion 
and  cultui-e.”  The  award  is  a 
golden  seashell. 
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Olympian  news 
type  introduced 
by  Mergenthaler 

A  new  typeface  named  Olym¬ 
pian,  especially  created  for  news 
text,  has  been  introduced  by 
Mergenthaler  Linotype  Com¬ 
pany,  a  division  of  ELTRA  Cor¬ 
poration. 

A  companion  Olympian  Bold 
follows  the  same  principles  as 
the  lightface,  providing  empha¬ 
sis  that  remains  in  harmony 
with  the  basic  design. 

Mike  Parker,  typographic 
director  for  Mergenthaler,  has 
the.se  comments  on  the  new  type¬ 
face.  “With  all  the  engineering 
advantages  of  the  legibility 
faces,  Olympian  started  from  a 
new  premise.  It  is  ba.sed  on  the 
wwlge,  not  the  slab.  It  brings  to 
the  newspaper  page  the  liveli¬ 
ness  of  the  tapering  stroke  and 
oblique  stress. 

“Olympian,  designed  by  Mat¬ 
thew  Carter,  has  been  engin- 
eere<l  to  flouri.sh  under  the  news¬ 
paper  production  realities  of 
stereotype  shrinkage  and  high 
speed  rotary  letterpress.” 

Released  simultaneously  for 
the  Linotype,  and  for  all  Mer¬ 
genthaler  photocomposing  ma¬ 
chines.  Olympian  is  designed 
with  offset  in  mind,  as  well  as 
letterpress. 

Speciment  showings  of  Olym¬ 
pian  and  Olvmpian  Bold  may  be 
obtained  from  Mergenthaler 
.\gencies,  or  by  writing  Typo¬ 
graphic  Development  Depart¬ 
ment,  Mergenthaler  Linotype 
Company,  Mergenthaler  Drive, 
Plainview,  Xew  York  11803. 


Ethnos  closes 

{Coutiuned  from  page  16) 

co-publishers:  Constantine  Nico- 
lopoulos,  3  years;  Constantine 
Kyriazis,  4  years;  and  Achileas 
Kyi  iazis,  3  years. 

Fines  ranged  from  $6,666  to 
.$10,000,  and  the  court  also 
ordered  the  newspaper  to  pay 
full  import  duty  on  newsprint 
for  the  next  five  months,  a  move 
that  contributed  to  suspension 
of  publication.  Trial  testimony 
centered  on  whethei-  the  inter¬ 
view  violated  a  military  order 
in  effect  after  the  Gi’eek  army 
.seized  power  .\pril  21,  1967. 

In  Xew  York  City  at  the 
Over.seas  Pi*ess  Club  annual 
awards  dinner,  April  2,  Chair¬ 
man  Clare  Boothe  Luce  desig¬ 
nated  an  emi)ty  chair  to  symbol¬ 
ize  the  absence  of  editor  Kap- 
sis,  who  had  been  invited  to  ad¬ 
dress  the  club  on  working  con¬ 
ditions  for  Greek  journalists. 
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Cincinnati  Enqnirer 
stock  sale  jlelayed 

Cincinnati 

A  federal  court  judge  here 
has  grantetl  a  45-day  extension 
of  the  date  by  which  the  E.  W. 
Scripps  Co.  must  divest  itself 
of  the  controlling  interest  in 
the  Cincinvati  Enquirer. 

Judge  Davis  S.  Porter  or¬ 
dered  the  extension  after  gov¬ 
ernment  attorneys  requested 
additional  information  on  the 
proposed  purchaser  of  the  stock, 
who  was  not  identified. 

Both  Scripps  and  the  En¬ 
quirer  agreed  to  the  extension, 
which  moves  the  date  set  by  the 
government  for  divestiture  of 
the  stock  from  Mav  12  to  June 
26. 

The  Scripps  Company  pub¬ 
lishes  the  Cincinnati  Pont  &• 
Timrn-Star,  in  addition  to 
holding  controlling  interest  in 
the  Enquirer. 

In  com])liance  with  a  consent 
decree  in  an  antitrust  suit, 
Scripps  recently  submitted  a 
plan  for  dive.stiture  to  the  De¬ 
partment  of  Justice.  No  details 
have  been  made  available. 

• 

Helbros  watch  dealers 
offered  more  co-op  S 

Helbros  Watches’  total  adver¬ 
tising  budget,  covering  consumer 
magazines,  trade  publications, 
radio,  television  and  dealer-aids, 
has  been  increased  50%  over 
1969,  Lou  Kashins,  director  of 
advertising  reports. 

He  said  Helbros  salesmen  and 
dealers  will  receive  a  wide  as¬ 
sortment  of  material  to  support 
the  campaign  in  Enpnire  maga¬ 
zine.  This  will  include  newspa- 
ner  ads.  The  agency  is  E.  A. 
Korchnoy  Ltd.,  New  York. 


Daily  buys  weekly 

Keokuk,  Iowa 
Samuel  E.  Strange  this  week 
announced  he  had  sold  the 
Xauroo  Jndenendent,  a  weeklv. 
to  Richard  N.  Hoerner  Jr.,  pub¬ 
lisher  of  the  Dailg  Gate  Oitii 
here.  The  97-year-old  Independ¬ 
ent  will  be  continued,  Hoerner 
said,  bv  Nauvoo  Independent 
Ltd.  and  Strange  will  remain  as 
editor. 


Strike  closes  daily 

Morristown,  N  J. 

A  stiike  by  pressmen,  sup¬ 
ported  by  the  printers,  closed 
Morris  County’s  Dailg  Record 
here  April  8.  The  35-man  edi¬ 
torial  staff  reported  for  work. 
Norman  B.  Tomlinson  Jr.,  pub¬ 
lisher,  said  many  parts  had  been 
“stolen”  from  the  press. 
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FCC  okays  Field 
station  takeover 

The  Federal  Communications 
Commission  has  approved  the 
assignment  of  the  license  of  tele¬ 
vision  station  WFLD-tv,  Chan¬ 
nel  32,  Chicago,  from  Television 
Chicago  to  Field  Communica¬ 
tions  Corporation,  a  subsidiary 
of  Field  Enterprises,  publishers 
of  the  Chicago  Dailg  Xews  and 
the  Chicago  Sun.  Times. 

Television  Chicago  was  cre¬ 
ated  in  1965  as  a  joint  venture 
of  five  groups  known  as  Con¬ 
tinuing  Owners  and  Field  En¬ 
terprises,  each  of  the  partici¬ 
pants  investing  $250,000.  Sums 
needed  for  construction  or  op¬ 
eration  over  the  $500,000  were 
l)rovided  by  Field,  which  had 
management  control  over  the 
station.  During  the  three-year 
period  ending  September  30. 
I!f69,  Field’s  total  capital  con¬ 
tributions  to  WFLD-tv  amount¬ 
ed  to  $14.10P,000,  according  to 
FCC  records. 

.An  option  agreement  jjrovided 
that  if  the  station  did  not  show 
a  profit  under  Field  manage¬ 
ment  after  three  years,  Continu¬ 
ing  Owners  would  take  over 
management  control.  The  option 
also  gave  Field  the  right  to  buy 
out  the  entire  interest  of  Con¬ 
tinuing  Owners  at  the  end  of 
the  three  years  for  $2,500,000. 

Despite  heavy  losses.  Field 
cho.se  to  exercise  the  option  to 
buy  and.  with  FCC  approval,  ac- 
(|uired  100  percent  ownership 
for  a  payment  of  $2,500,000. 

• 

Newhouse  seeks 
auction  of  stock 
in  Denver  Post 

-Attorneys  for  Samuel  1.  New- 
hou.se  this  week  renewed  their 
request  to  Federal  Judge  .A. 
Sherman  Christen.sen  to  order  a 
])ublic  sale  of  15,000  shares  of 
common  stock  in  D -nver  Post 
Inc. 

The  jiroposal  was  containeil 
in  a  brief  setting  forth  terms 
of  settlement  of  the  Newhouse 
lawsuit  against  the  Denrcr  Post 
management.  The  court  ruled 
recently  that  corpoi’ate  funds 
had  been  used  illegallv  to  buy 
the  stock  and  keej)  Newhouse, 
a  minority  shareholder,  from 
gaining  control  of  the  comi)any. 

In  the  original  action  New- 
hou.se  sought  an  oi-der  for  an 
auction  of  the  st('ck.  Judge 
Christensen  omitted  mention  of 
this  suggested  remedy  but  in¬ 
vited  proposals  from  the  New¬ 
house  attornevs.  Before  start¬ 
ing  the  suit  Newhouse  offert'd 
$50  a  share  for  the  stock. 


Past  week’s  raiifje 
of  stork  prices 

Apr.  I  Apr  8 

(New  York  Stock  Exchange) 

Berkey  Photo  .  MVb 

Boise  Cascade  .  hJVn 

Capital  Cities  Bdestg.  34^  33'/2 

Cowles  Communications  .  8'/$  73^ 

Crown  Zellerbe*ch  .  34  335/8 

Cutler  Hammer  .  22'/2  25 

Dayco  Corp .  22'/2  21% 

Eastman  Kodak  .  77%  78'/2 

Eltra  Corp .  2378  235/8 


Fairchild  Camera  . 

82 

713/4 

Foote.  Cone,  Belding 

10-/2 

10% 

Gannett  Co . 

25'/, 

25 

Georgia  Pacific  . 

53% 

52% 

Great  Northern  Paper 

.  W/4 

44 

Harris  Intertype  . 

ib 

44 

Inmont 

IS 

14% 

International  Paper 

.  35% 

37% 

Kimberly  Clark  . 

723/4 

71% 

Knight  Newspapers 

371/2 

37 

North  American  Rockwell 

143/4 

143/, 

Republic  Corp . 

211/2 

191/4 

Richardson  Co.  . 

14% 

14% 

Singer  Co . 

79'/, 

803i 

J.  W.  Thompson  . 

30% 

31 

Time  Inc . 

38% 

35% 

Times  Mirror  . 

34% 

341/4 

White  Consolidated  . . . 

mi 

18% 

(American  Stock  Exchange) 

Digital  Equipment  . 

.  1041/4 

981/4 

Domtar 

IS 

14% 

Ehrenre'ch  Photo  . 

14% 

17' S 

Lee  Enterprises  . 

19'/, 

19 

Milgo  Electronics  . 

.  74% 

713/4 

New  York  Times  . 

311/2 

303/, 

PKL  Co . 

8 

4% 

Southwest  Forest  Ind. 

22% 

22 

Wood  Industries  . 

14% 

I83i 

(Over  the  Cou 

nter) 

Booth  Newspapers  . 

.  34 

34'/2 

Boston  Herald'Traveler 

35 

33 

Cincinnati  Enquirer  .  . 

37 

37 

ComCorp.  . 

12'/, 

12 

Compugraphic  Corp. 

13% 

123/4 

Compuscan  . 

24 

23 

Dow  Jones  . 

41 

451/4 

Downe  Comms . 

’>Vi 

8'', 

Dovie  Dane,  Bernba<h 

223/4 

23% 

Federated  Publications 

28 

31 

Grey  Advtg . 

12% 

ll''2 

Hurletron 

4% 

4 

Media  General  . . 

28'/, 

273/, 

Ogiivy  Mather 

223/i 

223', 

Panax 

1'/, 

1% 

Photon 

103/4 

Post  Corp.  (Wise.) 

141/2 

14 

Rdder  Pubs. 

15 

14 

Wells,  Rich,  Greene  . 

.  113/4 

- 

(Canadian  Exchanges) 

Abitibi 

1  IVi 

1 1  3/4 

B  C.  Forest 

33 

33 

Great  Lakes  Paoer 

23% 

25 

MacMillcai  Blodel 

33% 

333i 

Southam  Pi-ess 

58 

583/4 

Thornson  Newspapers 

21 

20 

Hardee’s  food  cbaiii 
opens  ad  campaign 

“Hurry  on  down  to  Har¬ 
dee's.  where  the  burgers  are 
charco-broiled,”  is  the  theme 
that  will  l)e  reiterated  begin¬ 
ning  .April  13  in  a  $1.5  million 
campaign  for  Hardee’s  Food 
Systems,  Rocky  Mount,  N.  C.. 
fast  food  restaurants. 

The  news))aper  phase  of  the 
cami)aign,  created  bv  Dancer- 
Fitzgerald-Sample.  New  Yoik, 
will  be  adapted  to  local  net'ds 
and  placed  by  Hardee’s  six  re¬ 
gional  agencies:  Lowe  &  -Ste¬ 
vens.  .Atlanta;  Tracv-I.ocke, 
Inc.,  Dallas;  Lewis  .Advertising, 
Inc..  Rockv  Mount,  N.  C.;  Wil¬ 
liams  .Advertising  .Associates, 
Inc.,  Spartanburg,  S.  C.;  Kal- 
ish,  Spiro,  Walpert  &  Ringold, 
Inc.,  Philadelphia;  Leon  Michel, 
Inc.,  Syracuse.  Ads  range  from 
150  to  1200  lines. 
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Newspapers  open  knowledge 
doors  to  retarded  children 


Honolulu 
Recipe  for  learning:  one 
teacher,  one  student,  one  news¬ 


paper. 

Mix  well  and  the  result  will 
often  be  astonishing. 

That’s  the  opinion  of  Mrs. 
Mee  Quai  Loo,  a  teacher  of  dis¬ 
advantaged  children  at  Waipahu 
Intermediate  School  outside 
Honolulu. 

She’s  been  mixing  the  recipe 
for  years  and  the  results  have 
often  surprised  even  her. 

In  the  last  two  years,  she’s 
been  sharing  her  ideas  with 
other  teachers  through  the 
newspaper-in-the-classroom  pro¬ 
gram  of  the  Honolulu  Star- 
Bulletin  and  the  Honolulu  Ad¬ 
vertiser  through  the  Hawaii 
Newspaper  Agency. 


Texl  de>igiied  for  adidlr^ 


In  a  recent  two-hour  seminar 
sponsored  by  the  Hawaii  State 
Department  of  Education,  she 
proved  her  point  to  about  50 
other  teachers  of  mentally  hand¬ 
icapped  children. 

“Disadvantaged  children  have 
two  major  problems,’’  she  said. 
“They  cannot  read  or  cannot 
read  well,  and  they  have  .spent 
most  of  their  lives  feeling  in¬ 
ferior. 

“I  have  found  that  most  of  my 
youngsters  over  the  years  have 
wanted  to  read  well  but  they 
don’t  want  to  admit  that  they 
cannot,  and  they  are  ashamed  to 
be  seen  using  a  text  desigiied  for 
much  younger  children.’’ 

Mrs.  Loo  .said  she  has  found 
that  the  daily  newspaper  is  the 
answer.  There  are  many  things 
in  it  that  the  students  want  to 
know  about,  .she  told  the  other 
teachers,  and  they  feel  superior, 
j)erhaps  for  the  first  time,  when 
they  know  they  are  using  a 
medium  designed  for  adults. 

“My  students  almost  always 
tell  me  right  at  the  beginning 
of  the  year  that  they  cannot 
read,’’  she  said.  “But  I  soon 
find  out  that  the  boys  read  the 
suiding  columns  and  the  girls 
read  the  horoscope  and  the 
comics. 

“So  I  start  there.  Once  they 
feel  comfortable  with  the  news- 
j)aper,  it’s  no  problem  to  trans¬ 
fer  their  interests  to  the  front 
page  and  the  advertisements. 


.'Vlatli  lesson  in  eumiei 


^  HONGNONG 
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MRS.  LOO  uses  large  posters  to  demonstrate  to  other  teachers 
how  she  makes  maximum  use  of  the  newspaper  in  her  classroom. 


something  written  for  them. 

•  Encourage  them  to  read 
whatever  they  like  and  to  talk 
about  it.  If  tJiey’re  particularly 
interested  in  a  gory  accident, 
use  the  opportunity  to  teach 
them  about  safety  rules  or  law 
enforcement  or  work  out  math 
problems  related  to  the  place  the 
accident  occurred. 

•  Don’t  try  to  make  them  use 
a  math  textbook.  “You’ll  turn 
them  off  immediately,”  she  said. 
Instead,  make  up  math  problems 
from  the  baseball  games,  from 
space  shots,  from  houses  and 
how  to  furnish  them,  from 
temperatures  and  tide  charts, 
from  going  shopping  for  groce¬ 
ries  or  going  on  a  trip. 

“A  youngster  who  has  a  diffi¬ 
cult  time  learning  cannot  grasp 
abstract  ideas,”  said  Mrs.  Loo. 
“The  teacher  must  make  him 
feel  that  everything  he  learns 
will  be  of  practical  value  to  him. 
The  newspaper  is  the  ideal  tool.” 


You’d  be  surprised  how  easily 
a  student  learns  what  a  right 
angle  is  when  he’s  working 
with  the  comic  strip  frames.” 

Mrs.  Loo  said  that  she  con¬ 
siders  her  main  job  as  a  teacher 
of  disadvantaged  children  is  to 
teach  them  to  function  a  little 
better  when  they  get  beyond  the 
classroom. 

As  an  example  of  how  she 
teaches  the  students  to  adjust 
to  their  own  limitations,  she 
u.ses  the  classified  pages. 

“I  pretend  that  I  am  tired  of 
teaching  and  want  to  look  for 
another  job.  Soon  I  have  the 
whole  class  helping  me  find  one 
in  the  classified  ads. 

“Then  they  get  interested  in 
what  jobs  require  a  college  de¬ 
gree  and  which  do  not.  We  talk 
salaries  and  wages.  When  a  boy 
who  has  no  chance  of  ever  going 
to  college  finds  out  what  a 
plumber  or  an  electrician  can 
earn,  he  loses  a  great  deal  of 
his  feeling  of  inferiority.” 


spell  them,  find  out  different 
ways  they  can  be  used. 

•  Because  most  disadvantaged 
students  hear  better  than  they 
see,  practice  visual  recognition 
by  cutting  out  large  words  from 
headlines  and  ads  and  putting 
them  on  the  bulletin  board.  Have 
the  student  see  them  while  they 
say  them.  Move  to  larger  words, 
combinations  of  words,  idiomatic 
expressions. 

•  Use  local  cartoons  to  dis¬ 
cuss  current  events.  Have  a  long 
piece  of  paper  down  one  side  of 
the  classroom  for  grafitti.  This 
gives  the  students  a  chance  to 
express  themselves  and,  in  the 
process,  tells  the  teacher  a  lot 
about  each  student. 

•  Play  act  from  headlines, 
stories,  comic  strips,  pictures  to 
improve  vocabulary  and  the 
ability  to  express  themselves. 


'I'iiiie  in  television  logo 


Some  Ollier  leaching  tips 


“But  I  don’t  neglect  the 
comics.  I  think  they  are  great 
for  teaching  sequence,  values, 
current  events  and  even  math. 


Here  are  some  of  the  dozens 
of  other  practical  ideas  Mrs. 
Loo  gave  the  teachers: 

•  Be  practical  by  starting 
with  pictures,  not  stories.  The 
students  may  never  learn  what 
an  adverb  or  an  adjective  is  but 
they  can  learn  how  to  use  them 
correctly  by  describing  a  pic¬ 
ture.  Let  them  react  to  news¬ 
paper  pictures.  Children  who 
have  been  reluctant  to  talk  will 
soon  be  talking  freely. 

•  Use  words  the  students  are 
interested  in  as  springboards  for 
discussions.  Words  such  as  “po¬ 
lice”,  “money”,  “graft”,  “ho¬ 
oked”,  “arson”  have  built-in  in¬ 
terest,  Take  advantage  of  this. 
Talk  about  the  words,  learn  to 


Dr.  Ross  will  head 
expanded  program 
at  Texas  Tech  U. 


•  Teach  time  by  having  the 
student  find  their  favorite  tele¬ 
vision  shows  and  putting  the 
starting  time  on  the  face  of  a 
large  clock  on  the  blackboard. 

“I  did  this  when  I  found  out 
that  a  boy  who  wore  a  huge 
watch  couldn’t  tell  time,”  Mrs. 
Loo  said.  “I  wanted  some  ac¬ 
tivity  far  removed  from  the 
usual  teaching  of  time  in  the 
lower  elementary  school.  Using 
the  television  schedules  in  the 
newspaper  made  them  feel  adult 
about  the  whole  thing.” 

•  Build  on  their  special  loves 
—  such  as  eating,  surfing, 
canoe-racing,  swimming.  Find 
interesting  stories  about  these 
things  in  the  paper,  have  the 
.students  underline  all  the  words 
they  already  know.  They’ll  be 
.surprised  at  the  number  and  the 
newspaper  will  suddenly  become 


Lubbock,  Tex. 

The  appointment  of  Dr.  Billy 
I.  Ross  as  chairman  of  Texas 
Tech  University’s  department  of 
journalism  was  announced  last 
week  with  the  expressed  “hope 
of  the  university  to  start  phase 
one  of  an  expanded  program  in 
mass  communications.” 

Dean  Lorrin  G.  Kennamer  of 
the  College  of  Arts  and  Sciences 
said  the  department  will  be  ex¬ 
panded  to  provide  specialized  in¬ 
struction  not  only  in  journalism 
but  also  in  advertising  and  tele¬ 
communication.  Included  on  the 
faculty  will  be  those  already  in 
the  department  of  journalism 
with  some  others  now  in  the  de¬ 
partments  of  marketing  and 
speech.  Recruitment  of  addi¬ 
tional  faculty  also  is  anticipated. 
Dr.  Kennamer  said. 

Dr.  Ro.ss,  whose  primary  in¬ 
terest  is  advertising,  has  been  a 
professor  on  the  faculty  of  the 
department  of  marketing  in  the 
College  of  Business  .Administra¬ 
tion. 

Not  only  the  bachelor’s  de¬ 
gree,  but  also  the  master’s  de¬ 
gree  is  offered  by  Texas  Tech 
in  speech,  journalism  and  in 
marketing  with  a  specialization 
in  advertising. 

As  chairman  of  the  reorgan¬ 
ized  department,  he  will  succeed 
Wallace  E.  Carets  who  served 
as  chairman  of  the  department 
of  journalism  for  14  years. 
Carets  resigned  last  October  and 
will  go  to  Long  Island  Univer¬ 
sity  at  Brooklyn  September  1 
as  professor  and  consultant  in 
journalism. 
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Retailers 

(Continued  from  page  9) 


charge  when  used  on  occasion  to 
signify  an  exceptional  promo¬ 
tion  or  a  special  food  shopping 
occasion,  such  as  Easter, 
Thanksgiving  and  Christmas. 
We  do  not  believe  that  color 
would  justify  the  additional  ex¬ 
pense  if  used  every  week. 

“We  do  not  like  all  the  food 
ads  to  be  back  to  back  in  the 
same  section  of  the  paper.  We 
believe  this  maze  of  food  ads  is 
confusing,  and  in  some  cases  it 
is  hard  for  the  customer  to  deter¬ 
mine  which  ad  she  is  observing.” 

Standardization 

Charles  P.  Williamson,  adver¬ 
tising  director,  Moore’s  Super 
Stores  in  Roanoke; 

“We  use  newspapers  for  the 
bulk  of  our  money — better  than 
80% — because,  being  good  busi¬ 
nessmen — and  we  think  we  are, 
we  try  to  get  the  most  return 
for  the  dollar  invested.  News¬ 
papers  generally  giv^e  us  the  best 
return  for  our  dollars. 

“I  would  like  to  cover  the 
problems  of  a  chain  for  a  mo¬ 
ment  with  you. 

“What  am  I  talking  about? 
No.  1 — Let’s  take  page  size.  As 
with  many  chains,  we  send  each 
paper  a  mat  or  slick  of  the  ad 
already  made  up  from  our  Roan¬ 
oke  office.  What  size  would  you 
make  a  full  page  ad  if  you  were 
in  my  shoes?  The  full  page  ad 
size  of  the  Bedford  Bulletin 
Bemocrut  is  164  inches,  but  in 
the  Staunton  Leader  is  its  168 
inches,  and  in  the  Northern  Vir¬ 
ginia  Daily  it’s  170  inches,  and 
in  the  Richmond  Times  Dispatch 
it  is  171 V2  inches,  and  the  Roan¬ 
oke  Times  is  half  an  inch  larger 
than  that.  The  Virginian-Pilot  is 
an  inch  larger  than  the  Roan¬ 
oke  Times  and  the  Petersburg 
Progress-Index  is  an  inch  larger 
than  the  Roanoke  Times.  The 
Newport  News  Daily  Press 
jumps  up  to  178  inches  and  the 
Richmond  Afro-American  is  180 
inches.  What  size  should  I  make 
my  full-page  ad? 

“I  don’t  expect  you  all  to 
make  changes  overnight,  but  I 
would  have  you  consider  the  peo¬ 
ple  that  have  to  deal  with  more 
than  one  newspaper  and  would 
like  to  have  you  head  for  a 
standard  figure.  For  instance — 
the  172  inch  page  seems  to  be 
by  far  the  most  common.  Maybe 
you  all  could  head  toward  that 
size. 

“Do  the  same  thing  with  the 
size  of  the  tabloids  you  print. 
They  vary  all  over  the  place, 
too.  And  why  do  a  few  papers 
require  us  to  go  to  12  pages 
on  a  tab  when  most  papers  say 
8  pages?  “I  love  15  column 
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double  trucks.  I  think  we  get 
the  same  spelling  impact  as 
from  a  full  17-column  double 
truck,  but  there  are  a  few  pa¬ 
pers  that  won’t  let  us  use  a 
15-column  double  truck.  “Get 
more  mechanically  alike.  I 
think  you’ll  attract  more  na¬ 
tional  advertisers,  too.” 

“Newspapers  sell  us  the 
space,  take  our  ad,  run  it  and 
then  send  us  a  bill.  But,  you 
don’t  get  involved  with  us. 
You’re  selling  us  just  a  product 
— not  a  total  package. 

“What  can  you  do  to  get  in¬ 
volved?  Give  us  a  total  pack¬ 
age?  Follow  up  on  the  ads  we 
run — find  out  if  they  are  suc¬ 
cessful  and  if  not,  why  not. 
Can  you  give  us  constructive 
suggestions  on  copy,  art  and 
layout  that  would  improve  our 
ads’  effectiveness?  You’ll  know 
the  area  of  your  market  prob¬ 
ably  as  well  as  anyone  in  it — 
are  we  trying  to  sell  furnace 
filters  in  an  area  where  90% 
of  the  homes  have  hot  water 
heat  and  don’t  need  filters?  Are 
we  advertising  the  mini  look 
.  .  .when  everyone  else  is  going 
to  the  midi? 

“Analyze  what  your  custom¬ 
ers  are  advertising — don’t  just 
pick  up  an  ad  to  run — get  in¬ 
volved — make  yourself  a  wel¬ 
come  addition  to  every  custom¬ 
ers’  selling  team. 

“Get  involved — you  get  a 
drugstore  ad  in  with  aspirin  in 
it  .  .  .  59^^  for  a  hundred  .  .  . 
and  some  else  just  ran  the  same 
thing  for  49<‘.  Get  involved  and 
tell  the  guy  you  just  got  the  ad 
fi'om  what’s  competitive. 

Why  do  some  of  your  custom¬ 
ers,  especially  smaller  firms, 
drop  out  of  the  paper  on  you, 
and  go  to  other  media — maybe 
radio  or  tv?  Maybe  part  of  the 
problem  is  you  didn’t  get  in¬ 
volved  with  these  customers. 
Mayl)e  you  let  them  I'un  ads 
that  defied  the  ))rinciples  of 
good  advertising — and  your  pa¬ 
per  got  blamed  because  the  ads 
didn’t  work.  So — they  tr>’  tv 
or  radio.  Get  involved  and  see 
if  your  drop-out  rate  doesn’t 
(Iroj).” 

Norelro  to  co-op 
H'itli  dealer  ads 

More  than  $10  million  in  ad¬ 
vertising  and  promotion  has 
been  allocated  by  the  Home  Ap¬ 
pliance  Division  of  North 
-American  Phillips  Corporation. 
Major  selling  emphasis  will  be 
on  Norelco  electric  speed  shav¬ 
ers  and  a  new  instant  hairsetter. 

Media  will  include  newspa¬ 
pers  and  Sunday  newspaper 
supplements. 

Co-op  advertising  available  to 
dealers  includes  taggable  spot 
tv  commercials  for  shavers. 
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Deaths 


Ralph  Bradford  Ciia.ndlkr, 
78,  chairman  of  the  board  and 
publisher-emeritus  of  the  Mobile 
(Ala.)  Press  Register;  his  news¬ 
paper  career  spanned  61  years 
from  the  day  of  his  first  job 
with  the  Cincinnati  (Ohio) 
Post;  March  30. 

^  4:  * 

F.  Clyde  Dunn,  74,  retired 
publisher  of  the  IFcst  Seattle 
(Wash.)  Herald;  past  president 
of  the  Washington  Newspaper 
Publishers  Association;  March 
12. 

♦  ♦  * 

Jacob  H.  Mogelever,  69,  for¬ 
mer  managing  editor  of  the 
Pawtucket  (R.I.)  Times  and  the 
Providence  (R.I.)  Journal;  re¬ 
cently  retired  as  promotion 
manager  of  the  Savings  Bond 

division  of  the  Treasury  De¬ 

partment;  April  4. 

*  ♦  ♦ 

Edw'ard  F.  Garrison,  54,  for¬ 
mer  assistant  city  editor  of  the 
Tacoma  (Wash.)  News  Trib¬ 
une;  recently  retired  from  his 
public  relations  agencv;  March 
16. 

*  * 

Charles  Young,  60,  garden¬ 
ing  columnist  for  the  Calgary 
(.■^Ita.)  Albertan;  March  28. 

Kc  «  « 

Thaddeus  Nelso.n  Sandifer, 
veteran  Washington  newsman 
and  INS  White  House  reporter 
during  the  Franklin  D.  Roose¬ 
velt  Administration;  April  1. 

«  *  * 

Herman  Ehrenreicii,  69, 
drama  critic  of  the  Jewish  Daily 
Forward,  published  in  New 
York  City;  March  31. 

*  *  * 

Nicholas  O’D.  Lederer,  58, 
manager  editor  of  the  Plainfield 
(N.J.)  Couriei'-News;  .April  5. 
*  *  * 

Ralph  Hicklin,  47,  drama 
and  ballet  critic  for  the  Toronto 
(Ont.)  Telegram ;  March  31. 


VTctor  H.  Mardfin,  81,  a  for¬ 
mer  financial  editor  of  the  New 
York  American;  March  22. 

+  *  * 

Charles  P.  Drury,  owner  and 
publisher  of  five  weekly  news¬ 
papers  in  west  San  Fernando 
Valley  and  former  advertising 
director  of  Carden.  (Irove 
(Calif.)  News;  March  25. 

rtf  ^  i/; 

Dorrance  D.  Roderick  Jr,  45, 
vicepresident  and  general  man¬ 
ager  of  the  El  Paso  (Tex.) 
Times  and  president  of  Times 
Enterprises  Inc.;  April  1. 

*  * 

Swift  Lathers,  81,  publi.sher 
of  the  Mears  Newz  at  Hart, 
Mich.;  April  1, 

*  ♦  * 

Raymond  .1.  Ellis,  51,  copy 
editor  at  the  Chicago  Tribune; 
March  29. 

♦  * 

Peter  T.  Sinclair,  63,  chair¬ 
man  of  the  board  of  Crown- 
Zellerbach  Corp;  April  7. 

*  *  ♦ 

C.  J.  Medlin,  74,  former  pro¬ 
fessor  of  jouraalism  at  Kan.sas 
State  University;  .April  2. 

• 

CAM  appointed 

Washington 

C.  Royce  Hough,  classified 
advertising  manager  of  the 
Washington  Post  retired  Ajiril 
1.  Robert  M.  McCormick,  as¬ 
sistant  classified  manager,  was 
appointed  to  succeed  him.  The 
announcements  were  made  by 
Joseph  P.  Lynch,  vicepresident¬ 
advertising.  McCormick  began 
his  career  with  the  Post  in 
1962. 


Toiiiei  retires 

Felix  J.  Tomei  Jr,  assistant 
manager  of  the  general  display 
advertising  department  at  the 
Chicago  Tribune,  has  retired 
after  43  years  with  the  newspa¬ 
per. 


1  classified 

section 

1  Benefit  from  our  Vast  Newspaper  Audience 

A.NNOl  NCEME.NTS 

ANNOUNCEMENTS 

.4pprai.sers — Consultants 

Business  Opportunities 

appraisals  for  estate,  tax. 

partnership,  loan  and  insurance  pur¬ 
poses  Sensible  fees.  Brochure.  M.  K. 
Krehbiel,  Box  88,  Norton,  Kans.  676.i4. 


Business  Opportunities 

newspaper  distribution 

Zone  9-  $13,000  to  $.t0.0OO  or  more 
potential  annual  income  for  a  $3,200 
to  $12,800  investment.  Be  your  own 
l)oss;  make  your  own  hours ;  ac  hieve 
financial  incleicenclence.  (702)  382-4022. 


REGIONAL  REPORTINt; 

PUBLISHING  FRANCHISES 
Expanding  national  network  has  state 
franchises  ($3000)  now  available  in 
Albany.  Boston,  Harrisl)ur.ii,  Hartford, 
Trenton;  metro-suburban  franchises 
($1,700)  in  Philadelphia.  Baltimore, 
plus  Washington.  D.C.  ($3000).  IVritr 
ns  about  other  areas.  Ty|)ing  ability  and 
reicortorial  aptitude  are  prime  reipii- 
sites  for  success.  Training,  modus  op- 
erandi  provided  in  our  ollices. 
TECIIVI-IUTE  mslNK.sS  ItKPCIIlTS  l.\C 
333  N.  Broadway,  .lericho,  N.Y.  117.73 
516/822-19.S9 


PRINTER  interested  in  printing  new  EDITOR  WITH  CAPITAL  to  invest  in 
business  publication  in  partnership  new  business  publication.  Must  know 


with  established  publisher.  Box  676, 
Editor  &  Publisher. 


broadcast  media.  Write  Bo.x 
itor  &  Publisher. 


172,  Ed- 
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^WNOl  M.EMKM  S 

Hushipss  Opportunities 


\\N(U  NCEMKM  S 

ISeivspaper  Brokers 


MACHINERY  &  SI  PPLIES 

('.oniposiiif!  Boom 


STAIiT  OFFSET  PAPER  or  shopper 
with  our  e<iuipment  on  rent-lease  basis 
if  you  have  know-how  and  modest 
rai)ital.  NAPSCO.  Berlin,  Wise.,  and 
18  W.  22nd  St.,  New  York,  N.Y.  lOOIO. 


l\eu  spaper  Brokers 

HARRIS  ELLSWORTH,  Licensed  Bkr., 
Serving  the  Pacific  Northwest 
Bo.x  509,  Roseburg,  Oregon  97470 

The  DIAL  Agency,  1503  Nazareth, 
Kalamazoo,  Mich.  49001.  Ph :  349-7422. 
■'America's  No.  1  Newspaper  Broker." 

BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential  ne¬ 
gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
you  should  call  (AC  813)  446-0871  day¬ 
time:  (AC  813)  733-8053  nights:  or 
write  Box  3364,  Clearwater  Beach, 
Florida  33515.  No  obligation,  of  course. 


PAINE 

Haily  Newspapers — Nationwide  Service 
Abbott  E.  Paine,  Ph :  (714)  886-4319 
Vernon  V.  Paine,  Ph :  (714)  624-8735 
Monte  M.  Miller,  Pat  Miller,  salesmen 

305  Taylor,  Claremont.  Calif. — 91711. 

JOSEPH  A.  SNYDER.  BROKER 
Western.  Mid-Western  Newspapers 
2234  E.  Romneya,  Anaheim  Ca.  92806 

NEGOTIATORS  for  transfer  of  news- 
I>aper  properties — sale  or  purchase. 
Dixie  Newspapers.  P.O.  Box  490.  Gads¬ 
den.  Ala.  35902.  Ph :  (AC  205)  546-3357. 

IT'S  NOT  THE  DOW^N  PAYMENT 
that  buys  the  newspaper — it's  the  per- 
^nality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  189,  Mount  Pleasant.  Mich.  488.78 


SYD  S.  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES.  SERVICES,  MANAGEMENT 
134  S.  Pan.oma  St.  P.O.  Box  7267 
Montgomery.  Ala.  (20.'))  262-241  1 

MEL  HODELL.  Broker 
.Sales- Appraisals- Consultation 
1388  N.  Euclid.  Upland.  Calif. — 91736 


CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 
in  Eastern  states 
W.  B.  GRIMES  &  CO. 

Natiotud  Press  BuiUling 
Washington.  D.C.  20001 
(ACJOJ)  N.\tional  8-1133 


.-\i'izona  and  Western  Newspaiaos  I 

SELLERS  &  HOGUE 
TU5  E.  University  Dr.,  Mesa,  -Az. 

NEW  YORK-NEW  ENGL.AND:  Con-  | 
ti<U*rtial  r.e^c<itiations  for  purchase  or  i 
sahi  <»f  weeklies.  ^r>0M-$400-M.  How-  | 
ard  W.  I*almer.  K4  J  Sumner  Ave., 
Syracuse.  N.  Y.  —  lo2lU.  | 


!Seivspapers  For  Sale 

UNLIMITED  GROWTH  opportunity  I 
county-seat  LP  weekly.  Area  4.  $1BM  j 
cash — {?ood  reputation  required.  Circula-  | 
tion  }?ross  will  retire  balance  due.  Box 
556,  Editor  &  Publisher. 

AVAILABLE 
Newspapers,  Magazines.  Broadcast 
and  Printing  Facilities.  Write:  i 
J.  N.  WELLS  &  COMPANY 
543  W.  Roosevelt  Rd.  Wheaton,  Ill. 


.S12,0U0  DOWN  buys  sound,  exclusive 
S  12.0(10  lettertu’ess  wet^kly  in  beauiful 
Northern  California.  Mild  climate,  J. 
A.  Snyder.  Newspai)er  Broker.  2234  E. 
Romneya  I)r..  Anaheim,  Calif. — 92806. 


SOUTHWEST  WEEKLIES,  growinw- 
area,  offset.  Owner  will  retain  inter¬ 
est.  Reipiires  .820.000.  Box  563,  Editor 
&  Publisher. 


HIGHLY  PROFITABLE  WEEKLY 
publishing  concern  in  non-desert  Cen-  i 
tral  California  can  l*e  l»ought  for  835.-  j 
•  MMi  down  and  1-1  5  times  gross  if  , 
y<ui  have  alelily  to  hamlle  it.  H»>\  j 
571,  Edit<u*  Publisher.  { 


Meivspapers  ffantetl  I 

WE  HAVE  .SOLID  BUYERS  for  to|)  j 
dailies  and  wi^eklies.  Newspaper  Serv-  1 
ice  Comjjany.  Inc..  P.O.  Drawer  1212s,  ! 
Panama  City.  Florida  32401. 
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i— MONARCH  INTERTYPE— i 


High  speed  Fairchild  unit, 
Shaff  stall  detector,  safeties, 
electric  pot,  feeder,  blower. 
Star  (F)  Selectomat  quadder, 
two  magazines,  4  mold  disk. 
$9,500. 

Universal  Ptg.  Equipment  Co. 

Lyndhurst,  N.  J. — 07071 
(201)  438-3744 
Serial  No.  32215 


FOR  SAI  F. 

JUSTAPE  COMPUTER 
-'ii  years  of  age,  tHiuip|>ed  with  auto¬ 
matic  hyphenation,  no-space  band 
nuHlule.  cut  run-around,  bi-<lirectional 
reader,  high  speetl  Model  BRPE  punch¬ 
er.  go<»d  selection  of  width  plugs  and 
spare  parts,  high  speed  buffer  unit. 
Less  than  TitK^  of  new  cost. 

For  further  information  contact: 
INLAND  NEWSPAPER  MACH.  CORP. 
1720  Cherry  St.,  Kansas  City.  Mo.  64108 
(AC  816)  221-9060 


JUSTOWRITERS — Large  selection  of 
excellent  trade-ins  for  rent-lease,  or 
for  sale  easy  terms.  NAPSCO  Berlin. 
Wise.,  and  18  W.  22,  N.Y.C.— 10010.  [ 


ALL  MODELS 

Lin  otypes — I  n  terty  pes —  Lud  lows 
PRINTCRAFT  REPRESENTATIVES 
136  Church  Street.  N.  Y.,  N.Y.  10007. 


JUSTOWRITERS,  rebuilt  by  Friden 
trained  personnel.  Large  selection  of 
type  styles.  Flexowriters — Input  units 
for  computers.  FHN  Business  Products, 
1500  Kings  Highway,  Cherry  Hill,  N.J. 
—08034.  (AC  609)  428-3223. 


TTS  TAPE  PERFORATORS 
Reconditioned  and  guaranteed 
[  Gives  six  level  tape  to  drive  your  new 
C/ompugraphic  machine,  or  computer. 
.•\vailable  with  or  without  counting 
mechanism.  Save  near  50%  of  new  cost. 

For  further  information,  contact: 
INLAND  NEWSPAPER  MACH.  CORP. 
1720  Cherry  St.,  Kansas  City,  Mo.  64108 
(AC  816)  221-9060 


LINOTYPE  MODEL  14.  S2;52291:  30 
em  4-pocket  mold  disk  with  3  molds. 
Mohr  saw,  electric  pot,  air  blower, 
two  main  90-channel  magazines  to  go 
witl»  machine:  also  Margach  feeder. 
Box  473,  Editor  &  Publisher. 


MACHINKKV  &  Sl  PriJKS 

('.omposing  Room 


I  SALE  or  LEASE-- 1  Photon  713  Text. 

I  master,  6-18  pt.  test  panel,  span- 
I  parts,  extra  drum,  12  matrix  strips. 

I  spare  parts,  lest  pane*!,  maatrix  strips. 

etc.  1  Photon  560  Displaymast€*r.  span* 
I  parts.  6-72  pt..  3  matrix  disc.  2  Ph<f- 
ton  Keycomp-5  Keyboards.  Will  trade 
I  all  or  part.  Call  Bob  Cunningham. 
'  Area  Code  504-522-6777. 


LINOTA’PE  ELEKTKON 
IMMEDIATE  DELIVERY 
Ser.  No.  72340,  equipped  with  an  elec¬ 
tric  pot,  two  magazines,  four  alternat- 
:  ing  molds,  metal  ft^eder.  Moilel  D  Star 
i  autosetter,  complete  with  line  back¬ 
up  unit,  Shaffstall  mat  detector,  mats, 
all  accessories.  Excellent  condition. 
Why  consider  a  new  one?  This  one  is 
priced  unbelievingly  low. 

'  For  further  information  contact: 
INLAND  NEW  SPAPER  MACH.  CORP. 
1720  Cherry  St.,  Kansas  City.  Mo.  6410S 
(AC  816)  221-9060 

SIX  FRIDEN  JUSTOWRITERS.  two 
14-pt.  recorders,  two  9-pt.  repriMlucers. 
one  12-pt.  recorder  and  one  7-pt.  re- 
prcxlucer — all  in  excellent  condition 
and  maintained  under  service  con¬ 
tract.  Price<i  $900  to  $1050  with  stands. 

,  One  model  880  Varitype  Headliner  with 
1  30  fonts  of  tyi)e  available  $900.  Con¬ 
tact  W'.K.  (Jlasgow.  Daily  News. 
Jacksonville,  N.C. — 28540:  or  *phone 
(919)  3.5:1-1171. 

PHOTON 

7i:i-10  AND  7i:i-20  USERS 
Add  expanded  memory,  white  space 
refliiction.  hyphenless  justification,  drop 
rule,  multi-flash,  leading  doubler,  etc. 
to  your  Ti:i.  Write  or  <all  Automix 
Keyboaids,  Inc..  13256  Northrup  W^iy, 
Bellevue.  Washington  9800 1  -( 206-747- 
6960). 


MODEL  8  LINOTYPE,  electric  *>ot. 
thr*'»'  magazines:  F71rod  No.  E170SE.  el¬ 
ectric  pot.  11  molds.  Margai'h  fet*der: 
Linotype  chairs,  like  new:  Hammomi 
,  pag«  casting  l>ox:  tubular  chipping 
!  block,  plate  finisher  and  vacuum  cast¬ 
ing  box.  water-coi>ied.  Call  or  writ«“ 

1  David  Clymer,  El  Dorado,  Kansas 
Times. 

AVAILABLE  IMMEDIATELY 
INTERTYPE  FOTOSETfEH 
Ser.  No.  44S 

Equipped  with  14  lenses,  sizes  5 
'  through  72  pt.,  (juadder.  a  complete 
j  complement  of  magazines,  large  se- 
1  lection  mats.  Will  deliver  and  iii- 
1  stall  C)n  your  flfMir  in  g<HMl  operating 
condition,  ('heck  our  Kjw  price. 

For  further  infortnation  contact: 
INLAND  NEW^SPAPER  MACH.  CORP. 
1720  Cherry  St.,  Kansas  City.  Mo.  64108 
(AC  816)  221-9060 


FOR  SALE: 

PH(m)N  MODEL  7i:i-ni  “Like  New” 
Available  Immediately 
Has  l»€*en  used  less  than  six  months. 
Kixcellent  condition,  complete  with 
spare  parts,  extra  len.ses.  two  type 
ilrums,  two  film  cassettes.  Will  deliver, 
install,  and  guarantee. 

For  further  information,  contact: 
INLAND  NEW'SAPER  MACH.  CORP. 
1720  (Tierry  St.,  Kansas  City,  Mo.  64108 
(AC  816)  221-9060 


MATS  —  Consoliilation  makes  these 
t(tnts  available:  two  full  fonts  Lino¬ 
type  5Tj-42  Ionic  with  bold  and  sorts; 
font  9-232  Corona  with  hold  and  brass 
sj)lit  magazine.  For  72-90  Intertype; 
split  fonts  30  Extra  Bold  Vogue  (3463)  : 
42  Extra  B<d<l  Vogue  Condens<Hl 
(2540):  three  Pi  fonts:  4s  (2498)  Ex- 
tj-a  Bold.  60  Extra  Bolil  Coiulense<i 
(1517),  60  Extra  Bold  (1504).  Priceil 
tV»r  ((uick  sale:  proofs  available.  Tran¬ 
script.  Norman,  Okla.  73069. 

MODEL  LCC  V-F  FRIDEN  line-cast¬ 
ing  contn>l  unit,  designtnl  to  oper¬ 
ate  and  contiol  a  Model  713-10 
I  Photon  machine,  with  two  plug  l>oar(l, 

'  10  months  of  age.  test  ?m«l  operate  l>e- 
:  fore  purchasing.  “Like  New.” 

1  For  further  information  contact: 

INLAND  NEWSPAPER  MACH.  C(JUP.  ! 
I  1720  ('berry  St.,  Kansas  City,  Mo.  64108 
1  (AC  816)  221-9060  ' 


3  MODEL  820  VARITYPKK  Headlin- 
ors:  Model  800  Varityper  Headliner; 
j  one  Vnrityiv  r:  26  type  discs  for  Hea<l- 
I  liners:  Pfilaroi^l  copying  an<l  screen¬ 
ing  camera.  MP-3  (never  use<D.  He  d- 
'  liners  and  Varityper  in  exc^dlent  con¬ 
dition,  Price*!  for  ouick  sale.  Off‘'iet 
News,  Inc.,  1018  Penna  Ave.,  Ty¬ 
rone,  Pa.  166H6. 

PHOTON 

71:M0  AND  713-20 

W'ith  expandeil  memory,  white  space  re- 
,  *lucli<m,  and  all  special  features. 

Lenses  un  to  36  pt.  713-10:  .8  46,50(b(Mi. 

'  713-20:  $44,000.00.  Warranteed.  Write 
or  call  Automix  Keylxiards,  Inc.. 

;  132.56  Northrup  Way,  Bellevue.  Wash¬ 
ington  98004  (206-747-6960). 

THE  ('LEVELAND  PLAIN  DEALKU 
saves  11.400  square  inches  of  M  >of 
makei  every  <lay  by  using  J.m.Spac*- 
maker  Newspaper  Turtles  22"  narrow. 
Al!-weM.*d  frames  self-lubricating  iron- 
tops.  .5"  BB  casters.  Today'*-  best  )uc! 

,  Jack  Moore,  R/1,  Medina,  Ohio — 442.56. 


LINOFILM  UNIT,  complete  with  two 
keyboards.  Ser.  No.  265,  “high  siK*ed.“ 
Manufacture*!  1965.  Both  keyl>oar*ls 
with  lino-mix  attachments.  “Like 
new”  IBM  typewriters,  IS  grid  photo¬ 
unit.  large  selection  *>f  type  faces. 
Available  now.  Under  $20,000. 

For  further  information  contact: 
INLAND  NEWSPAPER  MACH.  CORP. 
1720  Cherry  St.,  Kansas  City.  Mo.  64108 
(AC  816)  221-9060 


EDITOR  &  PUBLISHER  for  April  11.  19-O 


MACHINERY  &  SUPPLIES 

Material  Far  Sale 

SAVE  MONEY  on  Headliner  paper  and 
litho  films.  Order  from  Nat’l  Publish¬ 
ers’  Supply  (NAPSCOl,  Berlin.  Wise..  i 
and  18  W.  22  St..  N.Y..  N.Y.  10010. 

Miscellaneous  Machinery 

3M  PLATEMAKER  plastic  plates  for 
multilith  repro ;  less  than  1-year  old:  | 
e.xcellent  condition :  cost  J7.800  new.  j 
Best  reasonable  offer.  Call  Dean  Trump 
(AO  212)  280-3828.  | 

24-PAGE  DUPLEX  tubular  press  with 
all  stereotype  equipment.  One  Lino-  I 
type,  model  5  with  TTS ;  three  Lino, 
types,  model  14.  two  with  TTS;  two 
Linotypes.  mo<lel  31,  one  with  TTS; 
one  Elrod,  moflel  E:  three  Hammond  i 
Klider  trimosaws;  Rouse  vertical  mi-  i 
terer ;  Fairchild  Journ.alist  Scan-A- 
Graver:  Hammond  thin  saw:  Ham¬ 
mond  rule  saw:  Morrison  ship  strip-  I 
I>er :  Carlson  shell  tdate  finisher: 

Schaeffer  18-inch  plastic  base  wax 
coater.  Available  July,  1970.  Vicks-  ; 
burp  Eveninp  Post.  Vicksburp.  Missi-  I 
ssippi.  39180.  A.C.  fiOl-636-4543,  L.P.  ! 
Cashman.  ‘ 

'  I 


.MACHINERY  &  SUPPLIES 
Presses  &  Machinery 
■  AVAILABLE  JUNE/JULY  1970 


GOSS  URBANITE 

8  Units — 2  Folders 


Press  manufactured  1966 
Save  50%  of  new  cost 
Write  for  details 

Universal  Ptg.  Equipment  Co. 

Lyndhurst,  N.  J. — 07071 
(201)  438-3744 


AVAILABLE  IMMEDIATELY 
PRICED  TO  SELL 
Pako  Film  Processor.  24"  capacity. 
1’^  years  old,  looks  like  new. 
V.andercook  Universal  1  Reproduction 
Proof  Press,  adjustable  bed.  power 
inkinp. 

M  aster  Immersion  Burn-in  Coolinff 
Unit,  Model 

Master  Model  C  Infra-red  Face-up 
Whirler. 

Schmidt  Refriprerate<l  Darkroom  Sink 
with  Viewer. 

Chemco  Mo<lel  510  Powtlerless  Etcher. 
nuArc  Non-Stop  30"  x  40"  Fliptop. 
Call  nr  zerite: 

INLAND  NEWSAPER  MACH.  COKP. 
1720  Cherry  St..  Kansas  City.  Mo.  64108 
(AC  8161  221-9060 

COMPLETE  NEWSPAPER  PiTa^ 
equipment  for  sale  ^oinjr  offset.  In¬ 
cludes  24  pa^je  Duplex  tuhiilar  press. 
7  Intertypes.  Ludlow.  Elrod,  stereo¬ 
typing  equipment,  turtles,  chases,  etc. 
A.  V.  Luntl,  Gen.  Mgr..  Dixon  Even¬ 
ing  Telegraph.  Dixon.  111.  61021. 

ion  H.P..  AC-DC  MOTOR,  with  panel, 
ami  AC-DC  converter.  Practically  new, 
lK)Ught  as  an  auxiliary  and  run  once 
a  month  for  30  minutes  to  keep  in 
condition.  Included  are  grids  and  an 
almost  new  Viariahle  Speed  Control 
Board  by  Cutler-Hammer.  Si>eed  1150 
RPM.  Made  by  Reliance  Electric  & 
Engineering  Co.,  Cleveland.  Ohio. 
Contact  Paul  Harris.  Business  Man¬ 
ager,  Clearwater  Sun,  Clearwater, 
Florida  33516.  Phone  813-447-6431. 


Perforatiir  Tape 

NEW  STATIC-FREE  perf  tapes  at  our 
same  prices — lowest  in  USA.  All  colors. 
Top  quality. 

Call  or  write 

PORTAGE  (2151  PO  2-3555 
25  E.  Exchange  St,,  Akron,  Ohio  44308 


l^ressps  X'  MaciitnerY 


C-H  Newspaper  Conveyor,  6  wire, 
complete.  Imodiate  delivery. 

5  CLINE  reels  &  pasters,  columnar- 
mounted. 

STA-HI  MULTIPLEX  (4  plate)  router. 
21%  ;  six  years  old. 

PLATE  CYLINDERS  for  Goss  Head¬ 
liner  press,  22% ;  compression  lock-up. 

HOE  REEL  &  PASTER,  columnar- 
mounted  with  columns. 

BEN  SHULMAN  ASSOCIATES 
60  E.  42  St.,  N.Y.C.  10017  OX  7-4590 

GOSS  SUBURBXfT  e  UNITS  stacked. 
%  folder.  Purchased  1966.  First-class  j 
condition.  Contact  R.  Grainger  Tele-  , 
gram  Publishing,  Toronto.  (416)  367-  , 
4518. 


4-UNIT  SUBURBAN  web  offset,  new 
in  1964  ;  excellent.  Available  late  1970.  I 
Spokane  V^alley  Herald,  E10104  Spra-  ' 
gue  Ave.,  Spokane,  Wash. — 99206.  (AC 
509)  \VA  4-2440. 

6-UNIT  VANGUARD.  2:1  '4  folder. 

2  double  and  2  single  roll  stands.  Ex¬ 
cellent  condition.  Available  June  1970. 
('ontiict :  'J'he  Times  News  F^ecord, 
I^'highton,  Pa. — 1823.");  or  (AC  215) 
377-2051.  I 

l-UNIT  GOS.S  PRESS  with  double  ' 
folder,  balloon  former,  feet  of  con¬ 
veyor,  5-tfm  metal  pot  with  iK>ny.  All 
motors,  some  spare  i>arts,  speed  25.090 
pai»ers  per  hour  on  32  iiaixus.  .Avail¬ 
able  May  15.  197(».  Make  us  an  olfer. 
(’ontact  Paul  Harris.  Business  Man- 
agi*r.  Clearwater  Sun,  Clearwater, 
Florida  33516.  Phone  ''13-117-6^31. 

VANtiUARD  2-unit  offset  luess  avail- 
aide  now!  Factory  rebuilt  used  only 
11  months  in  my  shop.  10  hp  motoi 
will  lake  two  additional  units.  31" 
Web.  Price  includes  hoist,  plate  ben<ler. 
some  ink.  etc.  Sold  my  business  with¬ 
out  the  i>ress.  It’s  a  good  one.  Edwin 
F.  Al»els,  2208  Massachusetts  St., 
Lawrence,  Kans. — 66044.  Ph:  (913) 
S43-3425. 

Available  immediately,  excellent  con¬ 
dition,  two  G.  E.  THY-MO-TROL 
press  drives,  each  of  sufheient  |K)wer 
to  drive  1  jiress  units  at  32.000  im¬ 
pressions  |K'r  hour.  Each  drive  con¬ 
sists  of  an  input  anode  transformer, 
cfvnind  iMiard.  and  75  h.p.  motor  with 
p  nion  and  chain.  Equipnuuit  now  in 
use  and  may  lie  inspected  at  the  Lake 
Charles  American  Press,  710  Bilbo  St,, 
Lake  ('hai'les.  La..  7(t601,  or  ph^uie 
Maynard  Woodhatch  (31S)  439-27M. 

PRESSROOM  EQUIPMENT  —  Cline- 
Westinghouse  control  panel  for  10  hp 
drive;  40  hp  drive  motor,  both  u«e<l 
on  Goss  Unitube;  Hammond  radial 
router;  Goss  Centrifugal  mat  proces¬ 
sor  (SF  i*2026);  8  aluminum  tabloid 

chases:  14  steel  page  chases  (to  9-col. 
11  ems).  Priceil  for  (juick  sale.  Jack 
VV'yatt,  Transcript,  Norman.  Okla. 
73069. 


MACHINERY  &  SUPPLIES 

Stereotype  Equipment 

PONY  AUTOPLATE  #381.  Left  hand. 
43®  bevel.  22% "  cut-off.  Pump,  (lood 
condition.  $3,000.  Business  Mgr., 
Biemerton  Sun.  P.O.  Box  259.  Bre¬ 
merton,  Wash. — 98310. 

ll  anted  To  Buy 

WANTED  TO  BUY:  A  good  used  off¬ 
set  press — Goss  Gommunity  or  Subur¬ 
ban.  Cottrell  V-15A  or  V-22,  Fairchild 
News  King  or  (’olor  King.  Write  or 
call:  Publisher.  Mexico  Ledger,  Mex¬ 
ico.  Mo. — 65265. 


INTERTYPE  Model  H.  72  Channel. 
Must  have  ele<'tric  pot  and  quadder. 
Vandercook  Proof  Press,  Mcnlel  325.A 
or  325G.  Hoe  Monarch  mat  roller. 
Mattia  Press.  Inc,,  91  Terry  St.,  Belle¬ 
ville,  N.J. — 07109. 

USED  AliDRESSOGRAPH  MACHINE, 
(iood  condition.  Write  The  Daily  News. 
P.O.  Box  107,  ('amarillo.  ('alif. — 
93(110. 
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MACHINERY  &  SUPPLIES 

Wanted  To  Buy 

VENDING  MACHINES/NEWSPAPERS 
PURCHASED— NEW  OR  USED 
(702)  382-4022 

Free  Press,  427  Las  Vecas  Blvd 
South  Las  Vegas,  Nevada — 89101. 


HELP  WANTED 

Artists— ('.art  oonists 

NEWSPAPER  ARTIST-RETOUCHER 

THE  PROVIDENCE  JOURNAL  needs 
an  imaginative  artist  who  can  handle 
any  assignment  in  an  exciting  and 
innovative  art  department.  Must  Ipe 
good  with  maps,  charts  and  retouch¬ 
ing.  We  prefer  someone  with  news- 
Iia|)er  experience.  Write  Joseph  Day. 
■rhe  Providence  Journal,  75  Fountain 
St..  Providence,  R.  I. — 02902. 


ARTIST-CARTOONIST 
for  South  Florida  p.m.  daily 
Box  490,  Editor  &  Publisher 


CLASSIFIED  ADVERTISING 


Order  Blank 


=  Name- 


-Zip  Code- 


g  Classification 
i  Copy  - 


MIEHLE  Ci  4  CYLINDER,  two  rev.du- 
tion-  four  roller.  29"  x  41"  bed  size, 
ami  Frazier  offset  spray.  Very  good 
condition.  Will  do  register  work.  Can 
be  moved  set  up.  The  Petersime  Incu¬ 
bator  Co..  P.O.  Box  297,  Gettysburg, 
Ohio  — 15328. 


.Stereotype  Equipment 

LAKE  ERIE  DIRECTOM.Vf 

HOE  MONARCH  MAT  ROLLER 

WOOD  PONY  AUTOPLATES 

STA-HI  MASTER  FORMERS 

BEN  SHULMAN  ASSOCIATES 
GO  E.  42nd  St.  N.Y.  17,  N.Y.  OX  7-4590 


□  Assign  a  box  number  and  mail  my  replies  daily 


Till  Forbidden  ^ 


g  To  Run:  -  Weeks  - 

g  Mail  to: 

1  EDITOR  t  PUBLISHER  *  850  Third  Avanu*  •  Naw  York,  Now  York  10022 

iiiiiiiiiM^^^^^  1 1'l ::!]  I  iii'i  i  i;iiHi:i;i:ii!iiiiiiiiiiiiiiii!iiiiiiiiiii!i!i!i:i;i!iii;iT  i:nTriiiii!i  ujiiTiJi  n; 
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Csreer  Opportunities 

THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  AND  RELATED  FIELDS 


Alim  i  III  strati  re 


CHIEF  EXECUTIVE 

Northeast 


Immediat*  opportunity  for  a 
stronq  manager  to  take  the 
responsibility  for  the  entire 
operation  of  a  medium-sized 
daily  in  Area  I.  As  the  top 
spot  on  a  well-established 
non-met,  responsibilities  will 
include  news  and  business 
functions.  Will  be  expected  to 
produce  results  which  will 
speak  for  themselves.  Send  a 
cornplete^  resumt  and  salary 
desired  in  first  latter  to  Box 
434.  Editor  t  Publisher.  All 
confidences  will  be  respected. 


CLASSIFIED 

Advertising  Rates 

"SITUATIONS  WANTED" 
t  Fay  able  with  order  I 


4-wt(ks .  Sl.OO  per  line,  per  Issue 

3-wecks .  $1.10  per  line,  per  Issue 

2-weeks  .  $1.20  per  line,  per  Issue 

1-week  .  $1.30  per  line. 


Count  live  averape  words  per  line 
3  iines  minimum 
(No  abbreviations) 

Add  50c  (or  box  service 
Air- mail  service  on  box  numbers  also 
availabie  at  $1.00  extra. 


Hesitant  about  answerinp 
a  blind  ‘help  wanted'  ad? 
Respondents  desirinp  to  avoid  send¬ 
ing  a  resumf  to  specific  newspapers 
or  organizations  can  st'll  do  so  by 
placing  same  in  an  envelope  ad¬ 
dressed  to  "Classllled  Department" 
along  with  a  note  listing  the  com¬ 
panies  you  do  not  wish  your  appli¬ 
cation  to  reach.  We  will  screen  the 
matter  for  you. 


"ALL  OTHER  CLASSIPICATIONS" 

I  Remittance  should  accompany  clos- 
alflod  copy  when  submitted  for  pub¬ 
lication  unless  credit  has  been  es¬ 
tablished.! 

4-weeks  $1.50  per  line,  per  Issue 

3-weeks  $1.60  per  line,  per  Issue 

2 -weeks  $1.70  per  lint,  per  Issue 

1-week  .  $1.80  per  lint. 

DISPLAY - CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts 
or  other  decorations,  changes  your  classi- 
bed  ad  to  display.  The  rate  for  display- 
classified  is  $3.15  per  agate  line — $44.10 
per  column  inch  minimum  space. 

WEEKLY  CLOSING  TIME 
Tuesday,  4:30  PM 

Box  numbers,  which  art  nuiied  each  day 
as  they  art  received,  are  valid  far  1-ytar. 

Editor  &  Publisher 

■so  Third  Av#..  N.  Y,.  N.  Y.  10022 
(AC  212)  Plaxa  2-7050 


All  iiiiiiistratire 


I 


INDUSTRIAL  RELATIONS 
MANAGER 

West  Coast  multi-plant  jrroup 
of  newspapers  with  radio  and 
TV  interest  has  opening  for 
experience<l  laabor  relations 
man  at  the  corporate  level. 
Should  be  able  to  handle  com¬ 
plete  negotiations,  grievances, 
arbitrations.  training.  etc. 
Must  l>e  able  to  accept  re¬ 
sponsibility  and  make  decis. 
ions,  working  from  first  line 
supervision  through  top  man¬ 
agement.  Relate<l  experience  in 
radio  and  TV  would  be  help¬ 
ful.  Apply:  Industrial  Rela¬ 
tions  Director,  Box  540,  Editor 
&  Publisher.  (An  Equal  Ojh 
portu n ity  Employer. ) 


(.irculation 

PROVEN  SALES-ORIENTED  circula¬ 
tion  builder  to  change  35,000  controlled 
circulation  carrier  delivered  weekly  to 
paid.  Career  opportunity  with  dynamic, 
rapidly-growing  group  of  4  offset  news¬ 
papers  in  lovely  Area  3.  Box  428 
Editor  &  Publisher. 

CIRCULATION  MANAGER  with  good  I 
achievement  record,  experience  in  all 
phases  of  circulation:  rural  route,  ' 
truck  routes.  Little  Merchant,  and  | 
mailing  room  experience.  Midwest 
daily — 75,000  circulation.  Give  com¬ 
plete  record  as  to  past  performance,  j 
education.  recommendations.  Prefer  ; 
someone  with  Midwest  experience.  All  1 
information  confidential.  Our  present  | 
circulation  manager  has  retired.  Box  j 
506,  Editor  &  Publisher. 


CIRCULATION  MANAGER  for  one  of 
suburbia*s  quality  weekly  newspaper 
groups.  Excellent  opportunity  for  self¬ 
starter  who  can  take  the  job  and  run 
with  it.  If  you’re  an  energetic,  crea¬ 
tive  person  who  can  help  us  grow, 
write  us  al>out  yourself.  Box  537,  Edi¬ 
tor  &  Publisher. 


MAKE  A  NAME  FOR  YOURSELF 
AND  (;0()I)  MONEY.  TOO! 
There  are  only  a  handful  of  daily 
newspa|M‘rs  in  the  U.S.  where  circula¬ 
tion  could  Ik*  iloubled  in  three  years 
and  tripled  in  five.  Every  knowledge¬ 
able  publisher  is  aware  of  which  mar¬ 
kets  these  are.  He  is  watching  them. 
We  publish  a  daily  newspai>er  in  one 
of  these  markets  and  the  right  i»er.son 
can  Ikecome  the  talk  of  the  iiulustry. 
Computer  statistical  information  will 
help  sophisticated  manager.  Must  Ik* 
promoticm-mimled  and  aLso  go<Ml  at  de¬ 
tail.  Good  salary.  Full  details  first 
letter.  Chart  Area  2.  Box  477,  Editor 
&  Publisher. 


CIRCULATION  MANAtiKR 
To  Convert  Mailed  Paper  To 
Carrier  Boy  Delivery 
Established.  ^l.T-year-old  community 
news,  free  circulation  newspa|)er  ready 
!  to  convert  22,O0ii  circulation  from  mail 
carrier  to  carrier  boy  delivery.  Con- 
centrale<l  area  but  suburban  living.  A 
grass  r(M>ts  opportunity  to  join  publi¬ 
cation  that’s  a  “bible”  in  its  area.  4 
towns  covered  total  area  alniut  3 
sfiuare  miles,  (ienerous  salary  for  the 
man  who  can  do  the  right  job  and 
assume  all  department  res|K>ns)bilities. 
Starting  conversion  imme<liately-reply 
fast!  Twin-Boro  News,  Box  418. 
Bergenfield,  New  Jersey  07621,  Attn: 
Mr.  H.W.  S|»afrord. 


CIRCULATION  MANAGER  for  5-day 
Oklahoma  daily,  circulation  .3,900;  al¬ 
so  own  weekly  in  same  county.  Nee<l 
8omet>ne  who  is  experienced  in  all 
phases  of  circulation,  promotion  and 
organization.  I..et  us  know  w’hat  you 
can  do  and  what  it  will  cost.  No 
boozers  or  check  artists.  We’ll  check 
your  references.  This  is  a  i>ermanent 
job.  Contact  Donn  Dodd,  Claremore 
Progress,  Claremore,  Oklu.  71017. 


(Jreulatitm  ^ 

E-X-P-A-N-D-I-N-G  small  city  after¬ 
noon  daily  in  Southern  New  England 
college  town  needs  man  with  ex|>eri- 
ence  to  take  charge  of  circulation  de¬ 
partment  and  buiUl.  Perhaps  you  are 
the  No.  2  man  on  your  paper  and 
want  to  move  up.  Write  all  details 
background,  salary,  in  confidence  to  ' 
Box  525,  Eiitor  &  Publisher. 


i  Jassi fi A d  vt>rtisin 


CLASSIFIED 
AD  MANAGER 

We  have  no  need  for  a  philoso¬ 
pher,  but  we  are  seeking  an  alert 
anil  energetic  indiviiiual  who 
understands  the  philosophy  of 
classified  advertising  and  will 
put  it  to  good  use  with  a  high- 
geared  staff  with  a  growing, 
aggressive  Zone  u  daily. 

We  need  a  self-starter,  prefer¬ 
ably  with  experience,  that  in¬ 
cludes  supervision,  ‘phone  room 
operation,  layout  skills,  selling 
know-how,  and  the  whole  gamut 
of  this  specialized  trade. 

We  will  provide  attractive  pay. 
licnefits  and  bonuses — makina  up 
a  good  deal  for  the  right  person. 

A  confidential  interview  will  1k> 
arranged  at  your  convenience. 

Box  570 

Editor  &  Publisher 

Display  Ail  re  rti  sing 

ADVERTISING  .SALESMEN.  retail 
and  classifieil,  for  daily  newspaiier  in 
E&P  zones  5.  7  and  S.  Send  complete 
tyiiewritten  resume,  refei’ences  to  In¬ 
land  Daily  Press  Assn..  100  West  Mon¬ 
roe,  Oiicago,  111.  6060:1. 


ADVERTISING  DIRECTOR— Aggres¬ 
sive  11,000  daily  has  position  open  lor 
advertising  director.  Located  in  beau¬ 
tiful,  progressive  city  and  mountains. 
Excellent  schools  and  recreational  fa¬ 
cilities.  Applicant  must  have  proven 
record  in  advertising  sales,  with  em¬ 
phasis  on  promotion.  Must  l)e  eom- 
munity-minderl.  E.\cellent  op|)ortunity 
for  a  young  man  on  the  way  up.  Write 
or  call:  Lawson  Braswell,  Publisher. 
Times-News,  Hendersonville.  N.C. — 
_ Ph:  (AC  704)  692-0216. _ 

AD  MANAGER  for  two  weeklies  and 
shi.piier.  Salary,  bonus.  Right  iierson 
will  make  $12,000  or  more  first  year. 
Wayne  Freeman,  Box  111,  Union.  Mo. 

fi:iO»l.  Ph:  (iil  l)  .'>s:i-2r)  1.7.  No  collect 
calls. 


Eilitoriai 

MANAGING  EDITOR  with  demon- 
ntrated  understanding  and  love  of  Com¬ 
munity  Journalism  for  35,000  circula¬ 
tion  offset  weekly  in  lovely  Area  3. 
Box  425  Editor  &  Publisher. 


GENERAL  ASSIGNMENT  REPORTER 
Eastern  Pennsylvania  daily,  afternoon 
and  Sunday.  Ebccellent  working  condi¬ 
tions  and  fringe  benefits.  Box  492,  Ed¬ 
itor  &  Publisher. 


FHIATURE  WRITER  for  international 
weekly — circulation  in  excess  of  1  mil¬ 
lion.  We  respect  and  reward  talent. 
Starting  salary  $300  per  week.  Must 
locate  Zone  6.  Send  resume  in  confi¬ 
dence  to  Box  464,  Editor  &  Publisher. 


NO  1.  ASSISTANT  on  news  desk  to 
edit  copy  do  some  layout.  Write  fully 
to  David  K.  Frazer,  Editor,  DeLand 
Sun  News,  Box  1119,  DeLand,  Fla. — 
32720. 


SPORT.S  WRITER 

Begiinning  sports  writer  nee<ied  to 
handle  evening  assignments  for  32,000 
circulation  afternoon  newspaper  in 
Zone  5.  Good  pay,  bolstered  by  free 
insurance,  profit-sharing  and  Christ¬ 
mas  bonus,  offered  for  .7.day,  4:!-hour 
week.  Write  Bo.x  548  Editor  &  Pub¬ 
lisher. 


EDITOR  ...  a  challenging  editor's 
position  with  one  of  North  New  Jer¬ 
sey's  progressive  weekly  newspapers. 
Excellent  growth  opimrtunity.  All- 
around  experience  essential.  Forward 
resume  immediately  to  Box  5.39.  Editor 
&  Publisher. 


ASSISTANT  EDITOR — National  sports 
weekly.  Midwest  office.  College  degree, 
some  sports  writing  exiierience.  Good 
i  on  details  and  follow  through.  Start 
:  June  15.  Send  resume  and  clips  to  Box 
.738.  Eklitor  &  Publisher. 


SPORTS  OR  NEWS  WRITER  for 
me<lium-size  newspaiier.  .\dvancement 
j  opportunity.  Zone  5.  List  qualifica- 
I  lions.  Box  531,  Editor  &  Publisher. 


EDITOR,  long.established  weekly  news¬ 
paper.  Zone  2.  Box  549,  Eklitor  & 
Publisher. 


'  MIDWEST  DAILY  of  3.7.000  in  south¬ 
ern  Great  Lakes  city  is  looking  for  a 
good  newsman.  He  may  work  with 
either  general  news  desk  or  city  desk. 
Pay  and  benefits  are  good  with  op- 
j  portunity  for  both  resiKinsihility  and 
j  advancement.  Box  510,  Ekiitor  & 
I  Publisher. 


WRITER-EDITOR 
lor  T4»p  40  Agency 


A  unique  opportunity  for  a  very  special  young  writer-editor 
has  developed  in  our  growing  Marketing  and  Communica¬ 
tion  Services  Division.  The  person  we  have  in  mind  has 
logged  two  or  three  years  with  an  agency,  a  trade  paper 
or  in  public  relations,  advertising  or  sales  promotion.  He's 
equally  at  home  behind  a  typewriter,  a  camera,  or  a  counter, 
interviewing  successful  retailers. 

The  applicant  we  select  will  become  involved  in  all  phases 
of  corporate  communications,  including  publications  and 
audiovisual  presentations.  He’ll  deal  directly  with  clients 
and  their  customers. 

If  your  ambitions  and  qualifications  jibe  with  our  needs, 
please  rush  your  resume  and  salary  requirements  to  Kenn 
Jacobs,  Account  Supervisor,  Marketing  and  Communication 
Services  Division. 

Rumrill-Hoyt,  Inc. 

1895  MT.  HOPE  AVENUE,  ROCHESTER.  NEW  YORK  14620 
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HKIP  ^  AMED 


IIEI.I*  W  ANTED 


HEIJ*  W  ANTED 


HEI.P  W  ANTED 


YOUNG,  ENERGETIC  REPORTERS; 
(i^eneml  assignment  ;  a.m.  metropolitan 
N.J.  daily.  Box  526,  Editor  &  Pub¬ 
lisher. 

TELEGRAPH  EDITtyRS  and  market  | 
page  copy  reader  ne<*de<l  by  major  Mid-  i 
west  p.m.  Must  have  at  least  •'  I 
years'  experience.  To])  minimum  $252. 
Box  514.  Elditor  &  Publisher.  | 

REPORTERS,  1  to  2  years'  e\i>erience.  I 
who  want  to  train  for  news  executive  , 
positions  in  rapidly-expanding  group 
of  5.000  to  23,000  circulation  dailies 
Midwest  and  West.  Write  or  call  Bob 
Paulos,  Hagadone  Newspapers,  C<K*ur  ! 
d’Alene,  Idaho — 83814.  | 

I'U)ITOR  -  WRITER  -  ADVISOR  for  | 
Northwest  college  information  office. 
Emphasis  on  eilucational  feature  writ-  , 
ing :  also  tnlit  college  newsletter  and 
advise  weekly  student  newspai)er. 
Limite<l  journalism  teaching.  $9,00<>-  ' 
$11,000  negotiable.  .Available  Sej^t.  1. 
Send  resume  an<l  examples  of  work  to 
Howard  Shuman.  Central  Washington 
State  College,  EUensburg,  Wash. —  ; 
9S92G.  I 

ASSISTANT  EDITOR.  s(»me  si>ecialize<I 
reporting:  experience  on  street  and 
desk  necessary.  Excellent  i>ay.  working 
conditions.  Write,  wire  or  ‘phone  .Ar. 
thur  Mountiiin,  E<litor.  Daily  Eagle. 
Claremont,  N.  II.  03743.  (.AC  603,) 
542-5121. 

EDITOR  for  10,000  circulation  offset 
weekly  serving  California’s  fastest- 
growing  mountain  communitic'S.  Write: 
Personnel  Dept.,  (PESl,  P.O.  Box  150, 
Nampa.  Calif. — 94558. 


SPORTS  COPY  EDITOR 

☆  ☆  ☆  ☆ 

COPY  EDITOR 


THE  MIAMI  HERALD  has  openings 
for  a  copy  e<litor  on  the  sports  desk 
and  one  on  the  news  desk.  Youth  and 
experience  are  <lesirable  to  take  full 
advantage  of  the  promotional  oppor¬ 
tunities  available  in  l)Oth  areas.  If 
you’re  a  good  editor  and  intereste<l  in 
live-wire  newspapering  in  a  goo<l 
sports  aand  news  town,  please  send 
resume  to  Roland  W.  Dopson,  Assist¬ 
ant  Managing  Editor.  The  Miami  Her. 
aid,  Miami,  Fla. — 33101. 

IMAGINATIVE  EDITOR  for  tough, 
challenging  position  in  Area  1.  'Top 
slot  on  competitive  Sunday  paper  re¬ 
quires  creativity,  perseverance,  and 
good  judgment.  Box  546,  Editor  & 
Publisher. 


LINCOLN  JOURNAL.  Nehraska—p.m. 
4??, 000 ;  Sunday  62.000.  Law  enforce¬ 
ment  reporter  wanted  for  new  thret*- 
man  urban  affairs  bureau.  OpiK)rtunity 
for  i>rofessional  advancement  in  this 
field  or  others,  depending  u|M»n  desire 
and  iH'rformance.  CapiUiI  city.  Uni- 


I'REE  PLACEMENT  SERVICE  ' 

i 

Daily  News/Kipers 

Send  us  your  resume:  we  will  duplicate 
and  refer  it  on  current  job  r>i>enings.  , 


COLLEGE  NEWS  OFFIC&-N0.  2 
man  needed.  Features  and  news  writ¬ 
ing  involved.  Contemplated  changes 
make  this  a  genuine  opportunity.  Mini¬ 
mum  of  two  years’  professional  exj)eri- 
enee  desired.  Write:  Evan  C.  Frey. 
Dir,  Public  .Affairs.  Dickinson  Cj)llegc. 


arm  iHTiormam't'.  ^apiuii  ciiy.  ijdi-  i.\.n  . .  r  i-«  •  1  1  .  i/ir,  x  uuiic  .‘\iiairs. 

veisity-ir.(l.n0(.  ,,o,.ulati<.n-University  eir<‘ulatin..  an.’l  l.a.  k  sli:.  .  j‘.L  usuallv-  I  Carlisle.  I‘a.-17013. 
and  law  classes  available.  Pulitzer  .ivuil'ible 


newspaper,  high  standards.  Middle 
westerner  desire<l.  but  other  areas 
wouUI  he  consi<lere(l.  Pay  <lependent 
u|K»n  ability.  exi>erience.  Aply  through: 
Bill  Kreifel  City  Editor. 


WIRE  EDITOR 

Medium-size<l.  afternoon  newspaper  in 
/.one  5  seeks  wire  editor  iM>ssessing 


speed,  accuracy  and  heading  writing  '  -^aine— U  lOl  1 . 

and  flair  for  make-up.  Starling  salary 

815(1-155  w^H'kly  plus  liberal  fringe 

l>enef\ts  ami  chance  for  advancement.  ,  ,  „  a.,;iv  in 

Tues,lays  through  SuU.,-,l«y  work 

sche<lule.  from  o  a.m.  to  1  :.>0  p.m.  ,  . 

Write  Box  545,  E<lilor  &  Publisher.  I,»iirn*i 


New  England  Daily  Newspajier  .Vssn. 
34(1  Main  St..  R<M)m  527 
Worcester,  Mass.-  -d16()S 

.MAINE’S  NEWEST  WEEKLY  needs 
creative  reporter.  Work  closely  with 
tnlitor.  Send  all  to  Eilitor,  The  Bruns¬ 
wick  News.  56  Main  St.,  Brunswick. 


WOMEN’S  PA(;E  Sr.AEEER.  versa- 
..ile,  exiK'rienct^l,  needled  immediately  ; 
or  will  consi<ler  very-bright  J-grad. 
Phone  collect  Robert  B.  Smith.  Dail> 
Press,  Inc.,  Newport  News,  Va. 
(AC  703)  244-8421. 


CPlIT/^D  enceii,  who  likes  genera!  news  and  lea 

I  Niw/v>'L/  ^L/l  I  l\  j  ture  assignments.  MiMlern,  prize-win 

La  lire  daily  in  Zone  4  plans  a  new  con-  ninu  evening  daily  offers  top  salary 
eept  for  its  f<x)d  pages.  We  are  seeking  I  hospital  insurance,  bonus 

a  foisl  eilitor  who.  preferably,  is  a  I  pay.  profit-sharing,  advancement 

'  opiK)rtunities.  Mmiern  plant,  pleasant. 


REPORTER  W  ANTE! ) 

.Many  ailvantages  offered  a  young  new.s- 
mati,  journalism  graduate  or  expei’i- 
ence<i,  who  likes  genera!  news  and  fea¬ 
ture  assignments.  MfMlern,  prize-win¬ 
ning  evening  daily  offers  top  salary. 


.lournalism-Home  Ec<»nomics  graduate  <>Pl»«»-iunilies.  Mmiern  plant,  pleasant 
with  fresh  approaches  to  presenting  I»/«si>erous  commu^nity.  VV  rite  Box  56. 


S.AN  FR.ANCISCO  B.AY  AREA  37.000  ^  menu  planning,  budget  shopping,  nu-  | 
p.m.  daily  se**ks  assistant  city  editor  trition.  tliet  fcxMls.  c(Miking,  f<MMl  pack-  I 
with  Hair  for  make-up  and  zest  f<n*  aging,  et<-.  'I  h*-  pay,  working  <*<jmli- 
the  suburban  scene.  Rei)ly,  enclosing  tions  and  climate  are  excellent.  Please 


resume  am!  refei'<*m‘* 
Edil»>r  &  Ibiblisher. 


send  background  resume  and  < 
of  your  “fresh  approaches**  t< 
5^0,  Editor  &  Puldisher. 


V'.ARIFTrY  makes  this  woman’s  staff  i  CITY  EDITOR 

position  better  thun  most.  Outstnnding  |  ^ 

opiHirtuM.ty  to  .lo  serious  writing  nl.ilities  at  .iur  l«,ii(lo.p  us  circ- 

the  tyjie  ol  stories  we  often  steal  from  '  e  .  J 

flu-  women's  editor  for  use  on  Page  I  |  .t',  "  '  '■‘’o‘" 

.  .  .  Pl.US  the  c  hance  to  get  valuable  .i,T  r.  '.'‘i 


writing  .  ,  .  ideal  for  a  young  re 
|K»rter  now  l>ore<l  with  routine  assign 
ments,  35,000  morning  daily  less  thai 


•omp  evening  daily  in  .All-American 
experience  in  all  phases  of  newspaper  I  WIKt  tUI 

operation  .  .  .  layout  and  niake-up.  'A’f newspaper.  I 'O' I  M  VVIIXL.  LLyi 

copy  editing,  story  selection,  headline  Large  Kasdern  pm.  daily.  1- 1 


paper  paying  all  for  hospitalization  and 
major  me<lical  insurance  for  staffer 
and  dei>en<lents :  group  life  insurance: 
profit-sharing.  Co-e<l  college  offers 


Editor  &  Publisher,  with  details  of 
family  and  job  history,  references, 

MANAGING  EDITOR  for  Pennsylvania 
daily  uiuler  20.000  circulation  in  one 
of  the  state’s  finest  communities.  Good 
op|M)rlunity  for  aggressive.  ex|)erience<l 
young  newsman.  Write  fully  lo  Box 
555,  E<lilor  &  Publisher. 


$  I  2,  0  0  0 

NIGHT  WIRE  EDITOR 


!tO-minutes  fr.im  Philadelphia  or  Balti-  a  copy’  mover, 

more.  Write  today  including  samples  L  la®  .  ‘  '  a "  “  ^®*‘'' 

of  writing  and  full  resumt-  to  Box  ,1^1,  7’®'., Ini!  51  ‘m  «  "o 

.IS.-,.  Editor  &  J'uldisher.  ‘Ih  Most  week-ends  off.  Bi, 

.  L  _  Hill,  >.(  . —  29*.lO.  (AC  803)  will  be  thoroughly  checked. 

32*-<1l)I.  1  KVliior  &  Publisher. 


IKirtunity  for  well-traine<l  young  man 
with  no  personality  problems  or  other 
hangups.  Proven  competence  as  an  e«li- 
lor,  not  just  a  copy  mover,  is  essen¬ 
tial.  along  with  a  ke«‘n  sense  of  re¬ 
sponsibility  anti  an  apiu'opriate  de¬ 
gree.  Most  week-ends  off.  Hackgrountl 
will  be  thoroughly  checked.  Box  584, 


EDITORIAL  OPPORTUNITY 
.A  national  magazine  is  IcMiking  for  a 
journalist  with  outstanding  cretlentials 
to  write  articles  about  personal  money  I 
management  for  high  income  rentiers.  | 
j  Solid  etlitorial  exi>erience  in  the  finan-  I  I 
!  cial  area  woultl  l)e  helpful  but  is  not 
essential.  More  important  are  an  in-  | 
terest  in  money  matters,  a  tlesire  to  i 
'  excell  in  this  expantling  specialty,  a  ; 

keen  intellect,  and  the  ability  to  write  ' 

]  interestingly,  colorfully,  simply.  The 
I  successful  applicant  will  have  free<lt)m 
to  develop  his  own  projects  on  a  wide 
range  of  topics,  and  he  will  have  ample 
time  to  spend  on  research  and  to  i>olish 
his  writing.  He  will  work  with  a  large 
I  staff  of  professionals  in  comfortable  j 
'  surroundings.  The  starting  salary  will  I 
l>e  lil)eral  and  advancement  can  lie  | 

!  rapid,  both  in  terms  of  comi>ensation  j 
I  and  responsibility.  Fringe  benefits  are  | 
unmatche<l.  Zone  2.  Write  fully  to 
1  Box  505,  Editor  &  Publisher. 


MANAGER  -  WRITING  AND  EDITING  SERVICE 

A  managing  editor  is  needed  to  provide  leadership  in  writing  and 
editing  instructional  systems,  including  such  items  as  texts,  study 
guides,  achievement  tests,  laboratory  guides,  and  teacher's 
guides. 

The  immediate  challenge  is  to  organize  and  efficiently  operate  a 
rapidly  growing  team  of  writers  and  editors.  The  growth  poten¬ 
tial  with  our  dynamic  young  firm  is  great. 

Beginning  salary  is  negotiable  in  the  $15,000  range.  Background 
and  experience  in  both  educational  publishing  and  education  will 
be  important  salary  determinants. 

Send  a  resume  to; 


0 


Dr.  Robert  E.  Blum,  Vice  President 
KDI  Instructional  Systems,  Inc. 

1810  Mackenzie  Drive,  Columbus,  Ohio  43220 


INDUSTRIAL 

EDITOR/PHQTOGRAPHER 

Pfizer,  a  large  diversified  corporation  needs  a  resourceful 
editor/pliofographer  to  assume  full  responsibilities  of  the 
Information  Services  Office  at  its  massive  Brooklyn  plant  and 
laboratory.  Position  offers  opportunity  for  the  right  candidate 
to  put  his  ideas  into  action  in  the  exciting  areas  of  employee 
communications,  public  relations  and  community  relations. 

Much  time  will  be  spent  editing  a  weekly  employee  news¬ 
paper,  a  monthly  staff  newsletter  and  frequent  special  pub¬ 
lications  including  a  plant  employee  handbook. 

One  to  three  years  editorial  experience  or  a  background  in 
college  or  military  journalism  is  necessary.  Knowledge  of 
layout  and  editorial  production  helpful. 

This  is  an  important  job  and  we  match  it  with  a  good  salary, 
hospitalization  and  other  health  services,  group  insurance, 
retirement  and  savings  plans.  Tuition-aid,  free  parking,  dis¬ 
counts  on  products,  low  cost  cafeteria  and  more.  If  you  are 
qualified,  please  call  for  a  convenient  appointment  or  write 
telling  us  about  yourself. 

212  LR  3-1520 


CHAS.  PFIZER  &  CO..  INC. 

630  Flushing  Ave.,  Brooklyn,  N.Y.  11206 

An  Equal  Opporiunify  Employer 


PI 
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HKLP  Vk  AMKI) 

Editorinl 

WRITER 

ADVERTISING 

SALES 


N'atii)nal  litiancial 
l)ublication  has  at¬ 
tractive  opening  in 
its  Chicago  office. 
Knowledge  of  fi¬ 
nance  helpful  but 
not  required.  Some 
travel  required.  Ex¬ 
cellent  career  op¬ 
portunity.  Many 
l)enefits.  Send  sal¬ 
ary  requirements 
and  resume  to; 

DEPT.  6D— PO  BOX  226 
CHURCH  ST.  STATION 
NEW  YORK,  N.Y.  10008 


HELP  W  AM  EI)  ^ 

iPperaInrs — Marliiiiisis 

WORK  in  a  i>euuliful  small  Kast  Texas  ' 
city,  l‘ro^fressive  letterpress  aftern<K>n 
newspai)er  is  IfMikin^  for  oi>erator  or 
rtoorman.  Contiict  C.C.  Davis  or  Wayne 
Sellers.  Palestine  (Tex.)  Herald-Press,  j 

LIN’OTVPK  AND  MARKUP  for  eom- 
mercial  shop ;  l-<lay  week.  Publications 
(hot  type):  some  olfset.  Oim'ii  shop! 
Box  lo2.  F>Iitor  &  Publisher. 

COMPOSINC  ROOM  MAUHINISTS-- 
Xeed  two  machinists  for  day  ami  eve- 
nintf  chapels.  Permanent  situations. 
35-hour  week.  Day  scale  $183:  night 
s<*ale  $189.2.5.  Must  l»e  exi>erienced  in  j 
TTS,  Monarchs,  Comets,  TOU  and  TTS  1 
o|>erating  units.  Linohlm  or  electronics  | 
experience  helpful.  Excellent  fringe  j 
lienefits  an<l  opportunity  to  a<lvance  for  i 
the  right  man.  Call  or  write:  Com-  | 
posing  Room  Supt..  San  Diego  Union-  ! 
Tribune  Pub.  Co..  919  2nd  .\ve.,  San  ' 
Diego.  Calif.— 92112  (AC  71  0231-7111.  ' 

M.\CH!NIST — (''omposing  Rtnim  Ma-  i 
chinist.  A  real  opportunity  for  right 
I)erson.  -\fternoon  shift.  Permanent 
situation.  Must  l>e  ex|>erienc(Hl  on  TTS 
IntertyjH?  Mi.xers.  Ludlow  and  Elnals. 
Excellent  working  an<l  living  condi-  ; 
lions.  Non  LTnion.  Scale  $174.2.)  for 
36^4  hour  week.  Full  fringe  lumefits  , 
including  sick  pay,  retirement,  three 
weeks  vacation  after  four  years.  Write  ’ 
details  to  Mr.  William  A.  Schaefer.  , 
The  Waukegan  News-Sun.  100  Madison  • 
Street,  Waukegan,  Illinois  60085. 


EDITOR-WRITER  for  new  quarterly  i 
magazine  at  an  upstate  New  York  col-  \ 
lege.  Assignment  includes  e<liting 
manuscripts  and  writing  research  ar¬ 
ticles.  Must  \te  college  graduate.  Maga¬ 
zine  and  newspai>er  experience  pre¬ 
ferred.  Salary  range  $10,000  to  $12,000. 
.Send  complete  biographical  data  and 
references.  Write  Box  550,  Editor  & 
Publisher. 

EDITOR — Develop  PR-oriented  book¬ 
lets  for  products  or  services ;  client 
contact.  Opportunity  for  growth.  State 
ex|)erience.  Metropolitan  New  York 
area.  Box  No.  2145-EP,  South  Hacken¬ 
sack,  N.J.— 07606:  or  call  (201)  342- 
3410.  ext.  32. 

WE  WANT  A  LINEBACKER 

He'll  call  the  signals  for  the  Miami 
News  copydesk  and  make  sure  noth¬ 
ing  gets  through  that  shouldn’t.  This 
slot  man  must  be  good  with  heads  and 
l>e  able  to  handle  rim  personnel, 
and  be  geared  to  fight  three  deadlines- 
a-day  .■»  days-a-week.  Our  linebacker 
never  plays  on  Sunday:  he  just  relaxes 
on  the  l>each.  Send  COMPLETE 
resume  with  salary  requirements  to 
•lack  (Tort.  Assistant  Managing  B/litor, 
The  Miami  News.  Box  615,  Miami, 
Fla. — 331.72.  An  Equal  Opportunity 
Employer. 


Laytmt — Paste-lJp 

OFFSET  LAYOUT-PASTE-UP  man 
for  camera  ready  display  advertising. 
Excellent  opportunity!  If  you  qualify, 
let’s  Uilk  al)out  your  future.  Call  Mr. 
Signer  (813)  688-8568,  or  write  913  S. 
Florida  Ave.,  Lakeland,  Fla. — 33803. 

EXCELLENT  OPPORTUNITY  in  ex¬ 
panding  newspaper  (cold-type( ;  paste¬ 
up  an<l  management.  Call  (AC  201) 
943-3900.  Mr,  D'Agostino. 


MisreUanrous 

OPF.'NINGS  IN  PENNSYLVANIA— 
;»ll  tyiX'S.  Write:  Pennsylvania  News- 
pai)er  Publishers'  Association.  2717  N. 
Front  St.,  Harrisburg,  Pa. — 17110. 

(Pperators^—Machintsts 

LINO  OPERATOR  (display,  heads,  ad¬ 
vertisements).  All  fringe  l>enefits  free, 
including  retirement:  relocation  ex¬ 
penses:  also  make-up  opening.  Handi¬ 
capped?  O.K.  Marvin  Burts,  Mgr., 
Anderson  (S.G.)  Independent  &  Daily 
Mail.  (1-803-244-4321). 


Pressnn*n — Siprcotrprrs 

CAPE  COD  CALLING! 

Growing  daily  on  beautiful  Cape  Co<l 
hjis  o|)ening  for  ex|)erienced  pressman. 
Prefer  combination  stereo  and  press¬ 
man.  We  have  a  32-page  twin  tubular 
press,  37J/^-hour  week,  full  benefits — 
the  greatest  of  which  is  (Tape  Cod  for 
year  'round  living.  Write:  Hubert 
French.  ('a|»e  (To<I  Standard-Times,  319 
Main  St.,  Hyannis,  Mass. — 02601. 

WE  NEED  SIX  newspar>er  web  press¬ 
men  immediately  for  night  siiuatinns 
((ioss  press<‘s).  Scale  is  $162.0u  for 
37^2  hours.  Usual  fringe  l»enefiits  plus 
an  excellent  employee  saving  plan.  All 
situations  are  guaranlee<L  Write: 
PressnK)m  Supt.,  Tampa  Tribune.  Box 
191.  Tampa,  Florida,  336(»l  or  phone 
813-224-7968. 

C  O  M  B  I  N  A  T  I  O  N 
STEREO-ROTARY  PRESSMEN 
Exi)erienced  daily  newspai)er:  I  day 
opening:  1  night  opening.  Opportu¬ 
nities  for  right  men  :  36^4  hour  week 
days;  35-hour  week  nights.  Pleasant 
w'orking  and  living  comlitions.  Contact : 
E<iward  Toll,  The  Waukegan  News- 
Sun,  100  W.  Madison  St..  Waukegan. 
Ill.— 60085. 


PRE'.SSROO’M  F'OREMAN  lo  operate 
new  six-unit  Urbanite  press  ami  new 
cjunera  and  plate-making  oi)eration  for 
bustling  daily  now  building  new  plant: 
16.000  circulation:  in  growing  univer¬ 
sity  an<l  small  industry  town.  AlK)ve- 
average  pay  plus  excellent  fringe  bene¬ 
fits.  (Jreat  working  and  living  con¬ 
ditions.  Contact  Joe  Donnelly  at  Indi¬ 
ana  Evening  Gazette,  843  Philadelphia 
St.,  Indiana.  Pa. —  L5701:  or  call  (4I2( 
465-55.5.). 


HEI.r  WAMEH 

smen — Stpretttypprs 

PRF>5SROOM  FOREMAN 
Daily  newspa|)er  with  50.000-plus  cir¬ 
culation  offers  good  opportunity  for 
pressroom  foreman  exi>erience<l  in  let¬ 
terpress  operation.  Chart  Area  1. 
Write,  staling  «jualifications.  to  Box 
420.  Editor  &  Publisher. 


PHOTOCOMPOSITION  FOREMAN. 
ex|K*rieme<l  on  computerixe<l  Photon 
equipment,  mark-up.  paste- up.  super¬ 
vision.  /.one  1.  Salary  open.  Box  561, 
FTditor  &  Publisher. 

PRINTER  wanted  immediately  for 
floor  work.  (Qualified  man  or  two- 
thirder.  Apply  Manager,  Russell 
(Runs.)  Daily  News. 

PRINTING  MANA(;ER  —  (%.lora«l.> 

.State  University  is  seeking  an  e\- 
lK*rien<*eil.  aggressive  leader  to  assume 
full  responsibility  for  o|>eration  ot  its 
otl'set  printing  plant.  Degrei*  retiuire*). 
Salary  oi)en.  Write:  Lee  (\  Siple.  Dir.. 
Printing  and  Publications  Service. 
Colonulo  State  University,  Fort  ('ol- 
lins,  Colo. —  >0521 . 

MECHANICAL/PRODUCTION  Super- 
intendent  wante«i  for  publishing  com¬ 
pany.  Rotary  leterpress,  engraving  and 
bindery  plant.  Excellent  salary  plus 
stock  plan  for  qualified  production- 
orienteii  man.  Write:  E<lw.  J.  Roy, 
Pres.,  National  Publishing.  Box  213. 
North  Andover.  Mass. — 01845, 

APPLICATIONS  BEING  A(TCEPTED 
for  printers  and  i)ressnien  to  work  in 
our  group  in  Ransas  and  C^alifornia. 
Apprentices  with  time  in  the  tra<le 
will  l»e  given  consideration.  (Mntact 
Jim  Cooj>er.  Publishing  Enterprises. 
Inc.,  300  W.  Second,  Hutchinson,  Rans. 
67501.  Ph.  (AC  816)  662-3311. 


l^ronmtiou 

AD  PROMOTION  &  RESEARCH 
Major  MetroiM)litan  East  Coast  news- 
pa|H*r  (not  NYC)  neeils  man  with 
several  years  marketing  and/or  metlia 
exi>erience  for  important  advertising 
promotion  position. 

Should  have  analytical  as  well  as  crea¬ 
tive  abilities.  Be  able  to  work  with 
figures  and  research  data,  write  copy 
and  plans  and  know  prcHluction  basics. 
Salary  oi)en. 

Excellent  oppon  unity  with  rapidly- 
growing  newspaiHT.  Box  5S2,  E<litor 
&  Publisher. 


COMBINATION  MAN  —  Circulation 
11,500:  $3.90  per  hour;  excellent 

fringe  benefits.  Exceptionally  nice 
small  community  with  college.  Write: 
Advertiser-Tribune.  Tiflin,  Ohio-  11883. 
Ph:  (419)  447-44.55. 

;  CONVERTING  TO  OFI'SET  —  This 
;  small  daily  pa|)er  needs  a  competent 
man  quulifie<i  to  operate  a  (joss  ('om- 
munity  web  press  aiul  to  sui>ei'vise 
flow  of  work  from  conqjosing  room 
,  pressroom  ...  an  unusual  oppor- 
j  tunity!  Five-day  week,  full  benefits. 

I  (trowing  residential  community  in 
Western  N.Y.  with  three  new  indus¬ 
tries  and  new  shopping  plaza,  .\ppli- 
I  cant  please  give  experience.  ex|)ei'te<l 
I  salary,  and  give  I'eferences.  Box  451. 

I  Editor  &  Publisher. 

I  ALL-AROUND  PRINTF:R.  olTset  an.l 
letterpress,  40-hour  week  $135.  Carter 
i  VV'aid.  News-Bulletin  Belen.  N.  Mex. — 
S7O02. 

COMPOSING  ROOM  Ft/REMAN 
Experienced  man  to  supervise  19-man 
I  Union  Shop.  Small  city  daily,  northern 
'  Westchester,  N.Y.  (Dom|)eteiice  all  ma¬ 
chines  in  hot-metal  operation.  Goo<l 
I  pay.  Iil)eral  l>enefits.  Include  salary  re¬ 
quirements  in  resume.  B<jx  493,  Editor 
‘  &  PublishcM*. 


Rplalians 

SMAI.L  N.Y.(''.  College,  fully  ac- 
cretlited.  s€»eks  public  relations  director. 
Degree,  newspaiKU*  ox|>erience  pre- 
ferre<l:  s<‘lf-starter:  develop  am!  carry 
out  internal  and  external  public  rela¬ 
tions  program. $10. 00(1  to  $12,000.  Ph  : 
(212)  962-4111.  extension  32. 

YOUN(J  NEWSMAN  to  set  up  an<l 
run  a  publicity  bureau  under  experi¬ 
enced  dire<*tion  for  a  major  investment 
!  firm  !>ased  in  Hollywood,  California. 

,  Some  newspaper  e\i)erience  necessary. 

I  $700  per  month.  Exi>enses,  fringes. 

Write  Box  3760.  Santa  Monica,  Calif. 

I  —90403. 

I  “T’uniT” i{aisin(:  direct^ mail 

PUHLICITY  AND  PROMOTION 
.Assistant  to  Director  of  Public  Affairs 
for  prestigeous,  non-profit,  Washing- 
ton-base<i  organization.  Degree  plus  3 
years’  ndevant  ex|>erience  require*!. 
Must  l>e  acquainted  with  all  phas(*s  of 
tlirect-mail  solicitation:  adept  at  writ¬ 
ing:  prepared  to  give  meticulous  at¬ 
tention  to  detail.  Broa<l-gauge<l  person 
with  interest  in  history — fine  arts  pre¬ 
ferred.  G*>o<l  opportunity  for  someone 
wishing  to  develop  a  i'areer  in  public 
relations.  Submit  resume  and  salary 
re<iuirements  to  Box  568,  E<litor  & 
Publisher. 

DIREX^TOR  ('OLLEGE  RELATIONS 
for  N.Y.  State  University  College. 
S)>ecialist  in  feature  writing,  and  su¬ 
pervise  P.R..  news,  publications,  spe¬ 
cial  events.  Staff  of  five.  Send  resume, 
salary  requirements  to  Box  576,  Editor 
i  &  Publisher. 


OPPORTUNITY  FOR  ROTIRED 
PRODUCTION  AND  SALES 
REPRESENTATIVES 
Nationally-known  equipment  and  sup¬ 
ply  house  offers  commission  sales  op- 
|K>rtiinity  to  in<b*pendent  sales  repre¬ 
sentatives  an<l  to  retired  production 
men.  Many  territories  open.  Send 
resume  to  P.O.  Box  5,  Corona,  N.Y. — 
1136S. _ 

SALESMAN — Leading  manufacturer  of 
Graphic  Arts  equipment  has  an  open¬ 
ing  for  an  aggressive  salesman  for 
Areas  3  and  4.  Requires  knowle<lge  of 
offset,  letterpress,  reel  and  stereo 
e<iuipment.  Box  562,  Editor  &  Pub¬ 
lisher. 


CLItSONNKI.  AVAILABLE 


WEB  OFFSET  PRESSMAN  prtMlucinK 
weeklies  and  other  newspaper  prcxlur- 
lion.  Opportunity  to  also  work  on  let¬ 
terpress  pnKiurinsr  our  daily  news¬ 
paper.  35-hour  week:  full  fringe  lione- 
fits  including  sick  pay.  retirement  and 
three  weeks  vacation  after  three  years. 
Pleasant  <ommunity  with  year-round 
recreational  opportunities.  Contact : 
Mrs.  C.  Crothcr,  Personnel  Dept., 
Santa  Barbara  News-Press,  Drawer 
NN,  Santa  Barbara.  Calif. — 93102. 

BEAUTIFUL  SARASOT.A.  FLORIDA 
has  much  to  offer  for  year-round  liv¬ 
ing.  Need  e.xiierienced  man  for  combi¬ 
nation  department  with  8-unit  HOE. 
$145.00  for  37>^  hour  week  (nights). 
Fringe  lienefits.  Contact  Personnel 
Office.  The  Herald-Tribune  &  Sarasota 
.loumal,  P.O.  Box  1719,  Sarasota,  Fla. 
33578  or  ’phone  (813)  958-7755. 


rod  ltd  ion 

OFFSET  COMPOSING  ROOM 

EXECUTIVE  SUPEIRINTENDENT 
Truly  excellent  opportunity  to  step  into 
top  management  position  with  large 
Midwest  newspaper  publisher.  Complete 
cold-type  plant  now  using  IBM  1130, 
but  must  expand.  Applicant  must  be 
able  to  demonstrate  ability  to  get  top 
quality  production,  on  time,  at  savings. 
Only  man  with  strong  background  in 
newspaper  composing  room  management 
should  apply.  Responsibilities  include 
planning,  implementing  computer  type¬ 
setting  programs,  installation  of  qual¬ 
ity.  cost  and  deadline  controls,  labor 
relations,  training,  hiring  of  personnel 
and  introduction  of  new  processes. 

Top  salary  plus  interesting  fringe  bene¬ 
fits.  Young,  aggressive,  active  manage¬ 
ment  team.  Write  Box  495,  Editor  & 
Publisher. 


EXPERIENCED  WRITER  .lesires  jour¬ 
nalism  teaching  imsition.  Varied  news- 
paiier  and  magazine  background.  In. 
tercsted  in  academic  challenge,  M.  S. 
Box  542,  EVlitor  &  Publisher. 

"IeNVIRONANALYST”  —  Teaching 
university  geology/meterology/oceano- 
graphy/geography:  writing  experience 
cartographic  skill.  Seek  journalism 
career:  air-water  pollution,  area  eco¬ 
nomic  planning-development.  Don  Last, 
1806  Shore  Dr.,  Marinette.  Wise. 


^sponsibilities  include  ,  .Aii fttiitistroiivp 

mting:  computer 

installation  of  qual-  31.YEAR-OLD  GM  with  solid  reconl 
idline  controls,  labor  at.)iit.vements  seeks  new  challen^^e. 

hiring  of  personnel  jq  years’  experience.  Started  from  the 
Df  new  processes.  ground  floor  up.  Past  award-winning 

teresting  fringe  bene-  circulation  and  advertising  manager, 
sssive,  active  manage-  Honest,  aggressive  and  talented. 
5  Box  495,  Editor  &  Family  man.  Write  Box  344,  Editor  & 
Publisher. 
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Personnel  Availeble 


N  ALL  NEWSPAPER  DEPARTMENTS  AND  ALLIED  CRAFTS 


■  iilminislrativo 

CALIFORNIA  SUBURBANS  SOLD! 
Turning  a  heavy  loss  position  to  cash 
flow  in  1969,  we  sold  Copeland’s  Hol- 
lywoo<l  complex  of  2  dailies  and  23 
weeklies  (suburbans).  Now  I  am  seek¬ 
ing  a  new  challenge  in  the  industry. 
1  am  ready  and  willing  to  consider  any 
responsibility-any  department^manage- 
ment-operating  lease  or  related  in¬ 
dustry  occupation.  I  am  capable,  quali¬ 
fied  and  my  record  of  success  is  known. 
Credentials  are  available.  Your  consid¬ 
eration  or  a  lead  will  be  appreciated. 
Phil  Turner,  430  E.  Verdugo  Burbank, 
Calif.— 91601.  Ph:  213-846-2021.  Reg¬ 
istered  Waldorf  during  ANPA. 


IHsiilay  idrertisiiifi 


Kditoriul 


Free 


'.ance 


AD  MANAGER,  successfully  employed  ASSISTANT  CITY  EDITOR  on  East- 
me<lium  non-chain  daily,  wants  to  com-  ern  metro|)olitan  daily  with  exiieiience 
pete  for  operations  opportunities,  in  all  areas,  but  young  enough  to  ad- 


EX-PUBLISHER,  3."»,  two  we<*klies: 
foi’incr  e<litor,  reixvrter,  years’  ad¬ 
vertising  -d.'iily  and  weekly :  now  ad 
manager.  Want  challenging  oppor¬ 
tunity  .as  business  or  display  m.anager 
or  assistant  publisher  in  Southwest. 
Tom  Mills.  Box  17:i,  Ontario,  Oreg. — 
9T9U. 


EXI'ERIENCbT)  MANAGER— 9  years’ 
b(»th  tlaily  and  weekly  :  soliil  advei’tis- 
Ing  background:  also  camera  and  edi¬ 
torial;  :i."i-year-old  family  man  seeks 
ch.allengo.  Zone  1  or  2.  Write  Box 
Editor  &  Publisher. 

CHIEF  EXECrTlVE'’S  POSITION 
for  large  ilaily.  Extensive  manage¬ 
ment  experience  at  age  36.  Write  Box 
.'■T.'!.  Editor  &  Publisher. 

\I)  DIREnrOR  MANAGER  —  top 
volume  builder  for  daily  or  weekly  i 
group.  Will  plan,  t»romote,  train,  mo-  ; 
tiv.ate  and  .SELL.  33  with  degree,  ex- 
l>erience,  ideas  and  know-how.  Write  | 
Box  560,  Editor  &  Publisher.  | 


Artists— ('.arloonisis 

ILLUSTRA’rOR-CARTOONIST  of  e<li- 
torial  art.  Over  15  years’  in  weekly 
and  daily  newspapers  and  graphic  arts. 
Vast  know-how  of  art  preparation 
for  offset  or  letterpress.  Now  with 
large  circulation  daily  in  Pa.  metro 
city.  Desires  position  offering  challenge 
and  resjteet  for  talents  I  can  offer. 
Box  513.  Editor  &  Publisher. 


Can’t  here:  desire  group  affiliation.  , 
Resume.  Bo.x  524  Editor  &  Publisher. 


Fditarifil 


HAVE  DEGREE,  2  years’  experience 
copyreading ;  desire  metroiwlitan  daily 
wire  desk  copyreader  spot.  Box  427, 
Editor  &  Publisher. 

CAPABLE,  ALL-ROUND  NEWSHAND 
Age  51.  Southwest  only! 

Box  471,  Editor  &  Publisher 

COMMUNICATOR  with  12  years’  ex¬ 
perience  editor,  writer,  photographer ; 
3  times  winner  ICIE  international  com¬ 
petition  for  top  external/internal  cor¬ 
porate  magazine;  7  years’  contributor 
to  national  magazines  (general  interest 
and  news)  and  wire  service.  Harvard 
M.A.  with  9  years  university  teaching. 
Strong  background  in  sciences  (geo¬ 
logy,  biology).  Harry  Groom,  1431  N.E. 
21st  Ave.,  Portland,  Oreg. — 97232.  Ph  : 
(AC  503)  287-6751. 


just  to  your  methods,  seeks  city  edi. 
tor’s  post  or  similar  job.  Responsibili¬ 
ties  are  first :  salary  is  secondary.  Box 
512,  Editor  &  Publisher. 


.\  WARD-WINNING  newspaper  repor¬ 
ter/writer,  26.  seeks  enterprise  report¬ 
ing  job  with  emphasis  on  below  sur¬ 
face  problems  of  government  and  so¬ 
ciety.  Prefer  Area  2.  hut  will  consider 
all  offers.  Box  547,  Editor  &  Publisher. 


COPY  WITH  CLOUT  from  seasoned 
journalist  now  on  major  afternoon 
daily  and  doing  free  lance  pieces  but 
hankering  for  right  spot  on  metro 
morning  daily  or  national,  magazine. 
Sparkling  prr>se  my  trailemark  :  special 
projects,  urban  life  my  forte :  4  years’ 
daily  reporting,  feature  writing;  use 
my  own  35  mm  camera.  Now  at  $9,000. 
Box  509,  E<litor  &  Publisher. 


WILL  TRADE  TOP  PERFORMANCE 
for  top  pay  stringing,  column-ing  or 
flacking  for  publication,  news  service 
or  organization.  Cape  Kenne<ly  area. 
•Joyce  Megginson.  545  Patrick  .\ve.. 
Merritt  Island.  Fla. — 32952. 


(tperntars - Machinists 

OPERATOR-MACHINIST,  34  15 

.years’  experience.  Comet.  Elektron. 
Mixers.  Justatape,  'TTS.  Wish  to  locate 
in  southern  Florida.  Write  Box  2x5. 
Editor  &  Publisher. 


REPORTER,  33.  traveling  in  Eurorie 
Ma.v-August  will  write  the  articles  you 
want  on  government,  lajlitics.  travel, 
culture:  also  seeks  permanent  overseas 
job.  Six  years’  metro  daily  experience, 
MA.  Box  :!6I.  E<litor  &  Publisher. 


WRITER-EDITOR  seeks  staff  or  free 
lance  assignments  general  topics.  Ex- 
periencol  all  me<lia — major  metro 
daily,  "Stars  &  Strips,”  Radio  Free 
EuroiK?,  CBS,  NBC.  ABC;  PR, 
speeches.  If  staff,  N.Y.C.  commuting 
area  only.  Minimum  $25,090  salary. 
Box  5S1,  Editor  &  Publisher. 


FILM-DR.\M.\  CRITIC,  young  but  ex- 
perience<l.  Box  517,  Eilitor  &  Pub¬ 
lisher. 


PHOTON  200  OrPERATOR— 2  y.  ai  s' 
ex[H'rience:  also  operate  Friilen  .lusto- 
writer  and  Photon  713.  Depemlable 
female.  Box  231,  Etiitor  &  Publisher. 


Fhittof’raphy 

CONVERTING  TO  OFFSET?  Your 
photo  department  neols  young,  fresh 
creativity  and  your  newspaper  needs 
an  idea-man  ...  an  exi>ert  in  olfset 
pro<luction  ter'hniques,  capable  of 
trouble-shooting  in  any  department 
from  pressroom  to  editorial.  Call  Mike 
Lundstrom  (  108)  394-1010:  or  write 

Box  736.  Seaside.  Calif. — 93955. 

PHOTOGRAPHER.  27,  married,  seeks 


DEPUTY  DIRECTOR.  32— of  na- 
tionalLv  known  community  corpora¬ 
tion  -seeks  new  challenge  in  writing. 
PR.  erliting  in  Philadelphia  area.  Ex¬ 
reporter.  eopy  editor,  PR  man.  MA  in 
Journalism.  Box  522,  Eklitor  &  Pub. 
lisher. 


BREATH  OF  FRESH  AIR— Mature 
approach,  young  irleas,  top  metro  work-  ,  .  . 

ing-executive  exfierience.  Staff  and  j  Position  as  chief  or  staff  photographer 
community  builder  as  editor,  news  o'*  daily  or  good  weekly  in  .Yreas  1  or 
erlitor.  Size,  location  no  problem  if  |  -•  9i)9,  Erlitor  &  Publisher, 

quality  desired.  Box  579,  EVlitor  & 

Publisher.  i  YOUNG  (29),  progressive  photographer 

- I  seeks  challenging  opportunity.  Willing 

MOTHER  Ob'  TEEN-AGER  available  to  relocate.  M.S.,  UCL.A.  Please  write 


(.irculation 


CM  wants  to  relocate  in  Zone  4;  8 
years’  experience  showing  good,  solid 
growth  for  daily.  Can  furnish  refer¬ 
ences.  Box  466,  Editor  &  Publisher. 


FORMER  ABC  AUDITOR,  would  like 
to  get  into  circulation  work.  Experi¬ 
ence  in  many  types  of  recoid  keeping 
and  various  tyiies  of  circulation  and 
carrier  promotion.  No  actual  circula¬ 
tion  experience,  but  good  background 
to  get  starterl  in  the  fielil.  Box  446, 
Erlitor  &  Publisher. 


(Aassified  Adrertisina 

ASSISTANT  CAM  ready  for  No.  1 
siiot.  -Xd  Director  knows  of  this  ad. 
15  years’  experience  in  highly  com¬ 
petitive  75.00()  to  2.50,000  markets.  Ex¬ 
tensive  large,  medium  'phone  room 
management.  Sales,  administrative, 
orienteil  in  all  phases  of  classified. 
Box  532.  Eilitor  &  Publisher. 


Display  Advertising 

TOP  RETAIL  SALESMAN 
Seeks  manager/assistant,  or  situation 
leading  to.  Age  31,  ten  years’  broad 
experience  5-5nM  dailies.  Relocate  Zone 
4  or  9.  Available  30  days.  Box  521, 
Editor  &  Publisher. 


BRITISH  EDITOR/NEWSMAN,  20 
years’  experience.  Evening  newspaiier 
(405,000)  ;  2  years  Sports  Eilitor,  5 
years  Chief  Sub-editor,  6  years  As¬ 
sistant  Editor.  1966  to  present.  Editor 
another  British  evening  paper  (121,000). 
Experienced  in  editorial  color  and 
weekly  color  supplement.  Age  40.  wants 
to  settle  in  America  with  family. 
Resume  and  recommendations  furnished 
on  request.  Box  527,  Editor  &  Pub¬ 
lisher. 


YOUR  FAR  EAST  CORRESPONDENT 
Employed  by  Japanese  Government 
since  ’63;  by-line,  prestigious  national 
weekly:  writer-e<litor.  semi-monthly 

journal;  early  30’s.  Box  543,  Editor  & 
Publisher. 

MANAGING  EDITOR:  Well-paid  desk- 
man  on  one  of  nation’s  teen  best 
dailies  seeks  job  directing  newsroom 
of  smaller  paper.  Opening  need  not 
be  immediate.  Will  be  in  New  York 


as  woman’s  editor  or  No.  2  on  big  pa¬ 
per.  Need  top  job  to  erlucate  child. 
Also  exi>erienced  Sunday  magazine 
writer,  youth  editor  and  make-up  editor 
for  women’s  pages.  Box  564,  Editor  & 
Publisher. 


JOURNALIST  with  five  years’  report¬ 
ing  and  rewrite  experience — including  ,  ««  •  i  ■  .-j  , 

recently  completed  Fellowship  In  Ur- 

.  '  erences.  Box  5u3,  Eklitor  &  Publisher 


Jim  Biltchik,  254  Hamilton  Rd.,  Cha 
paqua.  N.Y.— 10514;  or  call  (914) 
238-3618. 


■XW’ARD- WINNING  PHOTOGRAPHER 
25,  graduating  in  June  with  Associate 
Degree  in  Journalism  desires  photo¬ 
graphic  position  with  lively  daily  new.-^- 


ban  Affairs — seeks  challenging  post  on 
progressive  metro  or  social  problems 
publication  or  English-language  pub¬ 
lication  abroad.  Married.  Well  edu¬ 
cated.  well  travelel.  Box  583  Eklitor  & 
Publisher. 


1‘ressmen—Sterentypers 


OFFSETT  URBANITE  EXPERT  wishes 
to  relocate  in  Zone  3  or  4.  Excellent 
background  knowledge  and  extierience 
camera,  plate-making,  pressroom 


WOMAN’S  page: — Female  courthouse 

and  general  news  reporter  wants  re-  ...  _ _  ^ . . . 

porting  job  for  woman’s  page.  J-grad  and  color.  Has  1  years’  letterpress  and 
with  21/5  years  on  daily.  Box  577,  j  5  offset  Urbanite.  Presently  Superin- 
Editor  &  Publisher.  j  tendent;  prefers  same  position.  Box 

“  i  335  Editor  &  Publisher. 

POLITICAL  REPORTER  seeks  chal-  ; - - - 

lenging  position  covering  state  govern¬ 
ment  and  politics  in  Zone  1  or  2. 

Young;  experienced  :  reliable:  B.S. 

Box  558,  Editor  &  Publisher. 


PRESSM.XN/STEREOTYPER  —  15 

years’  experience  on  semi  2  and  4 
plate  wide  presses;  also  'Tubular:  also 
4  years  as  foreman.  Prefer  New  Eng¬ 
land  area.  Available  immediately.  Bon 
261,  Editor  &  Publisher. 


NEWSMAN— M.S.  Columbia  Journa¬ 
lism  School :  B.A.,  Duke ;  former 

•rc  .....  ...  „  Marine  Information  Officer:  7  years’ 

convention  "week."  Box"  528, ‘Editor”  &  i  experience  editing,  reporting,  copy 
Publisher.  j  editing,  make-up  and  rewrite  on  news- 

- ^ : -  I  papers,  wire  service  and  public  rela- 

Ph.D.  HISTORY — 26,  married — wants  |  tions.  Seeks  news  or  PR  spot  in  or 
career  in  journalism.  Writes  well,  near  large  metropolitan  area.  Box  574.  capable  of  making  cold  type  change- 
le.arns  quickly;  criticaL  analytical.  :  Editor  &  Publisher.  .  over.  Camera,  etching.  Photon,  color 


Printers 

FOREIMAN  -  ASSISTANT  FOREMAN 


Consider  anything.  Box  530,  Editor  & 
Publisher. 


AWARD-WINNING  REPORTER,  24, 
leaving  Army;  J-grad:  seeks  metro 


EDITORIAL  OR  PR  POSITION  in  de-  1  challenge.  Box  566,  EMitor  &  Publisher 

veloping  nation  or  Europe  sought  by  |  _  __  _ _ _ 

journalist,  36.  with  8  years’  experience 
in  top-level  positions  in  Europe,  Africa 


work,  cold  and  hot  type  composition. 
Available  immerliately !  Will  relocate. 
Box  378,  Editor  &  Publisher. 


DISSOLVING  PARTNERSHIP  in  two 
offset  shoppers.  18  years’  display  sales. 
Can  write,  paste-up,  operate  Justo- 
writer.  Headliner,  Kenro  Camera, 
Goss  Community  Press:  take  pictures. 
Prefer  sales  or  management  position 
on  offset  publication.  Personable,  good 
health,  mid-40’s.  Areas  7,  8,  9.  Box 
552,  Eiditor  &  Publisher. 


Mideast.  Also  experience  on  IV  all 
Street  Journal,  N.Y.  Post.  Interviewing 
on  East  Ck>ast  in  May.  Box  534,  Editor 
&  Publisher. 

STATE  -  NATIONAL  award-winning 
e<litor  for  top-flight  semi-weekly  is 
ready  to  move  into  small  medium 
daily  field.  E’ormer  city  editor  of 
small  daily  with  wire  experience.  Ex¬ 
tensive  background  in  solid  local  news. 
B.S.  degree  in  business  .administration. 
Box  536,  Editor  &  Publisher. 

WOMAN  WRITER,  M.A.  English. 
American  literature:  versatile,  re¬ 
sourceful,  some  publications  experience, 
much  in  public  relations.  General  re¬ 
porter,  features,  copy  editing,  research, 
books,  films,  art.  Extensive  travel 
background.  Free  to  travel.  Willing  to 


WANTED :  Solid  reporting,  writing 
berth  on  daily.  .Male.  24.  Journalism 
M.A.,  1'7  years’  reiiorting  experience: 
heavy  on  features,  arts..  Box  567, 
Eklitor  &  Publisher. 

INVES'nGATlVE  WRITER,  aggressive, 
young,  with  B.S.  and  5  years  of  solid 
exi>erience  in  governmental  reisu-ting 
— familiar  with  Washington — seeks  job 
there  covering  E'eileral  government. 
Box  557,  Eklitor  &  Publisher. 


EXPERIENCED  IN  OFE’SET.  LP 
3(i-year-old,  married:  jiresently  fore¬ 
man  of  paper  and  commercial  shop. 
Know  paste-up,  camera  (color  separa¬ 
tion  ) .  strip-up,  web  presses,  photo 
typesetters.  Prefer  Western  states. 
.Sam  McMich.ael,  550  ‘C  Street.  N.  W.. 
Ephrata,  Wash.— 98823.  (.\C  509)  SK 
4-4010. 


ENVIRONMENTAL  WRITER  major 
daily  new.spaper  exinu-ience  |ilus  3 
years’  PR  for  leading  conservation  or¬ 
ganization:  skilirti  environmental 

writer.  Box  554.  Eklitor  &  Publisher. 


E’ROM  REPORTER  to  executive  e<litor 
on  top  d.ailies.  weeklies.  Slot,  copy 
chief,  rewrite,  layout,  feature  writer 

..«  . . .  —  i  the  lot.  Seek  chall-nging  job.  Age  45. 

relocate.  Box  541,  Editor  &  Publisher.  I  Married.  Box  551.  E-'ditor  &  Publisher. 


Puhlic  lielalitms 

E.STABLISHEn  PR  MAN  offers  pro¬ 
fessional  part-time  writing  and/or  con¬ 
sulting  services  to  Chicago  area  busi¬ 
ness  and  industry.  Box  480,  Editor  & 
Publisher. 


COLLEGE  promotion,  publications:  6 
years’  ex|)erience ;  would  like  jmsition 
in  small  college.  Zones  3  or  4.  Box 
569,  Eklitor  &  Publisher. 
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Shop  Talk  at  Thirty 


lt\  K«»hert  L . 


Tell  the  public  about  it 


Moiv  and  more  frequently 
the  nation’s  newspapers  are 
telling  the  reading  public 
about  problems  besetting  their 
efforts  to  report  the  news. 
That’s  good!  'The  public  can’t 
be  interested  in  the  preserva¬ 
tion  of  freedom  of  the  press  if 
it  isn’t  told  what  it  is  all  about 
and  why  it  is  important. 

It  wasn’t  too  long  ago  that 
the  only  items  al)Out  newspa¬ 
pers  that  appeared  in  news- 
pa|)eis  were  the  criticism  from 
the  critics  and  attacks  on  the 
press.  .Anyone  in  authority  who 
criticized  newspapers  was 
bound  to  get  his  name  in  the 
ftaper.  That’s  still  true.  But, 
to(lay,  answers  and  rebuttals 
ai)pear  more  often  as  well  as 
other  news  about  the  business. 

.An  example  is  the  March  17 
eilitorial  page  of  the  Miami 
( Kla. )  SrwK  w'hich  Editor  Syl¬ 
van  Meyer  devoted  exclusively 
to  a  discussion  of  proposals  for 
self-analysis  of  the  ])ress  and 
a  review  of  readers’  grievances. 
Ue])roduced  in  full  are  the 
“Canons  of  Journalism”  of  the 
.American  Society  of  Newspaper 
Editors  (which  is  one  of  the 
rare  times  we  have  seen  them 
ajjpear  in  a  newspaper)  and 
the  “Criteria  of  a  Good  News- 
pai»er”  formulated  by  the  .AP 
Managing  Editors. 

The  full-page  editorial  is 
titled;  “Time  of  challenge  for 
freedom  of  the  press.”  It 
notes  that  “self-criticism  i.sn’t 
new  to  the  press”  citing  what 
goes  on  at  meetings  of  news¬ 
men  and  the  American  Press 
In.stitute.  “Editors  aren’t  as 
thick-skinned  and  obstinate  as 
appearances  might  indicate. 
Reader  criticism  do  draw  in¬ 
tensive  self-study,”  it  says. 

The  operation  of  the  British 
Press  Council  is  analyzed  the 
difficulties  of  imposing  such  a 
body  on  the  press  in  this  coun¬ 
try  is  discussed. 

The  News  endorses  the 
.ASNP^  attempt  to  find  a  vrork- 
ahle  method  for  a  review'  board 
and  says  “we  are  prepared  to 
go  the  second  step  and  approve 
a  reasonable  procedure  man¬ 
aged  by  prudent,  responsible 
people  and  would  agree  to  pub¬ 
lish  the  ruling  of  such  a  board, 
given  its  professional  qualifica¬ 
tions. 

“Those  w’ho  feel  wronged  by 
the  press,  in  this  massive  and 
l)ewildering  organism  we  choose 
to  call  urban  civilization,  imag¬ 


ine  they  have  no  recourse.  The 
News  wants  criticism  and  will 
attempt  to  redress  any  real 
wrong  it  has  committed.  Most 
reputable  ))apers  w’ould  do  the 
same.  Nevertheless,  if  people 
believed  newsi)apers  really 
meant  such  statements  no 
credibility  jnoblem  would  ex¬ 
ist.” 

.Attacks  on  the  j)ress  are  find¬ 
ing  a  strong  public  response, 
the  editorial  says.  There  is  no 
simple  pi'ocedure,  the  news  says 
but  the  j)ress  must  seek  to  find 
a  means  where  legitimate  pro¬ 
test  can  l)e  expressed  and  rea¬ 
sonable  grievances  satisfied.  If 
it  doesn’t  find  a  way,  or  prove 
no  method  is  feasible,  the  News 
fears  that  government  or  spe¬ 
cial  interest  groups  may  try 
at  gi'eat  risk  to  freedom. 

*  ♦  ♦ 

In  the  same  vein  of  taking 
the  ])ublic  actively  into  the 
journali.stic  scene  is  the  four- 
l)art  series  on  the  Presidential 
l)ress  conference  published  last 
week  by  the  (hristinn  Science 
Monitor 

Courtney  R.  Sheldon,  man¬ 
aging  editor  of  the  Monitor, 
surveyed  70  Washington  cor¬ 
respondents  and  he  found  they 
want  more  frequent  and  mean¬ 
ingful  press  conferences.  Eight 
percent  would  like  a  Presi¬ 
dential  press  conference  twice 
a  week,  46%  would  like  one 
weekly  and  32%  said  every 
other  week. 

Fifty-nine  percent  said  they 
often  felt  the  right  questions 
were  asked  at  the  press  con¬ 
ference  but  that  the  President 
didn’t  answer  them  directly  or 
fully;  41%  said  they  “some¬ 
times”  felt  that  way.  About  the 
same  percentage  of  correspond¬ 
ents  said  they  “often”  and 
“sometimes”  felt  the  right  ques¬ 
tions  had  not  been  asked. 

Only  26%  of  the  correspond¬ 
ents  said  the  conferences  should 
l)e  televised  “always”;  37% 
said  they  should  be  “occasion¬ 
ally;”  31%  said  “half  of  them” 
should  be;  6%  said  they 
“never”  should  be  televised. 
Mr.  Sheldon  noted  that  12%  of 
those  w’ho  received  a  question¬ 
naire  were  tv  or  radio  corres- 
])ondents. 

Eighty-two  percent  of  the 
replies  said  a  follow-up  ques¬ 
tion  or  two  should  be  permitted 
before  another  questioner  is 
recognized. 

Noting  the  difficulty  a  re¬ 


porter  has  in  being  recognized 
by  the  President  in  order  to 
ask  a  question,  Mr.  Sheldon 
found  that  68%  of  the  re¬ 
spondents  did  not  feel  there  is 
evidence  of  unfair  discrimina¬ 
tion.  To  the  question:  “Would 
you  favor  rotation  of  seats  to 
give  all  correspondents  an  op¬ 
portunity  to  sit  in  the  front 
rows?”  Sl%  said  yes  and  40% 
said  no. 

Forty-two  percent  said  they 
personally  know  questions  be¬ 
ing  planted  by  the  White  House 
or  the  administration  and  only 
21%  said  they  would  cooperate 
with  a  planted  question. 

There  were  many  other 
questions  and  Mr.  Sheldon 
found  the  large  majority  of 
cor resjion dents  approved  of  the 
length  of  time  and  the  location 
of  current  press  conferences. 

F  rom  the  responses  he  re¬ 
ceived,  Mr.  Sheldon  wrote  the 
Washington  correspondents 
feel  the  value  of  these  con¬ 
ferences  would  be  increased  by 
greater  frequency,  less  televis¬ 
ion  coverage  and  developing  a 
system  to  iiermit  the  follow-up 
(piestion. 

Fliila.  Inquirer  names 
new  staff  at  Capitol 

Harrisburg,  Pa. 

Two  additions  to  the  Harris¬ 
burg  Bureau  of  the  Philadelphia 
Inquirer  will  constitute  a  new 
State  Capitol  staff  for  the  pa¬ 
per.  Gene  Harris,  correspondent 
at  the  Capitol,  has  been  assigned 
as  political  writer  in  Philadel¬ 
phia. 

William  Ecenbarger,  of  the 
UPI  staff  at  the  statehouse,  will 
join  the  Inquirer  as  a  Harris¬ 
burg  correspondent  on  April  20, 
and  Vince  (?arocci,  of  the  public 
information  office  at  the  Penn¬ 
sylvania  State  University,  has 
been  appointed  as  a  Harrisburg 
staff  member  effective  May  3. 
Carocci  formerly  was  with  the 
.AP  on  the  capitol  beat. 


Circulation  records 
in  fire  at  E&P 

A  fire  of  unknown  origin 
caused  considerable  damage  to 
furniture,  fixtures  and  records 
in  the  office  of  George  S.  Mc¬ 
Bride,  circulation  director  of 
E&P,  after  office  hours  April 
2.  The  fire  started  mysteriously 
in  a  rack  of  metal  shelves  hold¬ 
ing  promotion  lists  and  other 
records.  A  stack  of  subscription 
orders  with  checks  received  that 
day  was  badly  charred  but  all 
but  a  few  were  identifiable  and 
salvaged. 

Long-Standing  libel 
complaint  dismissed 

Charleston,  W.Va. 

•A  lower  court’s  dismissal  of  a 
libel  suit  based  on  editorials 
published  in  the  Beckley  Post- 
Herald  in  the  early  ll)60s  was 
unanimously  upheld  by  the  West 
Virginia  Supreme  Court. 

Judge  Fred  H.  Caplan,  an¬ 
nouncing  the  decision  from  the 
bench,  noted  the  case  had  been 
in  the  courts  several  years  and 
.said  it  had  been  “finally  laid  to 
rest  by  the  Supreme  Court  of 
the  United  States,”  in  the  Sul¬ 
livan  case  which  established  a 
requirement  of  a  “high  degree 
of  awareness  of  .  .  .  probable 
falsity”  to  sustain  a  libel  suit 
based  upon  published  comment 
on  the  conduct  of  public  officials. 
• 

$17  million  in  gift8 

Chicago 

Since  its  inception  in  1956  the 
Robert  R.  McCormick  Charitable 
Trust  has  disbursed  nearly  $17 
million  in  gifts  to  Chicago  edu¬ 
cational  and  charitable  institu¬ 
tions.  For  1969  the  trustees  dis¬ 
tributed  $1.6  million  in  grants. 
This  topped  the  1968  contribu¬ 
tions  by  $177,000.  The  fund 
honors  the  memory  of  the  late 
publisher  of  the  Chicago  Trih- 


Everything  in  Baltimore  revolves  around  The  Sun 


...thafs  why  Baltimore 
shoe  stores 
Place  88%  of  their 
newspaper  advertising 


inTheSunpapers 


Morning 

Evening 

Sunday 
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Where  do  you  learn  about  the  impor¬ 
tant  sports  action?  In  your  local 
newspaper,  of  course.  If  you  have  a 
budding  sports  star  in  the  family,  a 
newspaper  clipping  adds  another 
scrapbook  memory.  Local  sports 
news  doesn't  interest  everyone  but 
that's  one  of  the  features  of  a 
newspaper:  there's  something  for 
everyone.  You  also  get  full  details 
of  the  latest  major  league  activity 
too.  If  you  want  to  know  what's 
happening  around  the  world  — 
or  around  the  corner  look  in 
the  pages  of  your  newspaper. 
Think  about  it.  What  would  you 
do  without  your  newspaper? 


ABITIBI  PAPER  SALES  LTD., 

TORONTO, CANADA 

CLARENDON  PAPER  SALES  COMPANY, 
ATLANTA,  GEORGIA 


Sewsprint  suppliers  to 
the  world's  pressrooms 


One  of  a  series  of  advertisements  in  support  of  the  newspaper  publishing  industry 


Rep.  Richard  M.  Nixon,  R-Calif., 
with  young  Ted  Knap  in  Waukesha,  Wis. 


Ted  Knap,  chief  political  writer  for 
Scripps-Howard  Newspapers,  has  been  a 
Nixon  watcher  since  Feb.  18, 1950.  That 
night  on  the  back  steps  of  the  Behrens  Spa 
Hotel  in  Waukesha,  Wis.,  Richard  M. 
Nixon  sat  down  with  Ted  and  went  over 


a  “pumpkin  papers”  speech  he’d  just 
delivered  to  a  Lincoln  Day  Dinner. 

It  was  the  time  of  the  Alger  Hiss- 
Whittaker  Chambers  controversy;  the 
President  was  then  Rep.  Nixon,  R-Calif., 
and  Knap  was  a  young  reporter  for  the 
Waukesha  Daily  Freedom.  Little  did 
either  expect  that  the  relationship  would 
continue  intermittently  for  20  years, 
on  land,  sea,  and  in  the  air,  in  palaces  and 
auditoriums,  and  occasionally  in  the 
President’s  oval  office  at  the  White  House. 

For  Knap  the  in-between  years  were 
some  of  the  most 
interesting.  They  meant 


Ted  Knap  and  the  President  in  the  White  House  oval  office. 

covering  Senator  and  then  Vice  President  Nixon  as  a  reporter  for 
The  Indianapolis  Times  on  campaigns  in  Indiana,  1952 
through  1960.  And  later,  with  Scripps-Howard  in  Washington, 
covering  Nixon  as  a  private  citizen  on  his  1966  campaign  tour  for 
GOP  Congressional  candidates,  a  venture  that  virtually  clinched 
for  him  the  1968  Presidential  nomination. 

Now,  as  then,  Ted’s  responsibility  is  covering  the  President  for 
Scripps-Howard  readers.  He  never  knows  whether  it  will  mean 
reporting  the  dedication  of  a  new  sewage  disposal  plant  outside 
Chicago  or  a  voyage  on  the  Carrier  Hornet  for  the  splashdown  of 
Apollo  11  on  its  return  from  the  moon. 

It  all  began  in  Waukesha,  Feb.  18, 1950. 
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